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Назначение фонда оценочных средств

Фонд оценочных средств (ФОС) составляется в соответствии с требова-
ниями ФГОС СПО для проведения промежуточной аттестации обучающихся
по дисциплине «Иностранный язык в профессиональной деятельности» на
соответствие их учебных достижений поэтапным требованиям соответству-
ющей  основной  профессиональной  образовательной  программы  (ОПОП).
ФОС является составной частью рабочей программы дисциплины.

Фонд оценочных средств для проведения промежуточной аттестации
обучающихся по дисциплине «Иностранный язык в профессиональной дея-
тельности»  включает в себя: перечень компетенций с указанием этапов их
формирования в процессе освоения ОПОП; описание показателей и крите-
риев оценивания компетенций на различных этапах их формирования, описа-
ние шкал оценивания; типовые контрольные задания или иные материалы,
необходимые для оценки знаний, умений, навыков и (или) опыта  деятельно-
сти, характеризующих этапы формирования компетенций в процессе освое-
ния ОПОП; методические материалы, определяющие процедуры оценивания
знаний,  умений,  навыков  и  (или)  опыта  деятельности,  характеризующих
этапы формирования компетенций.

Фонд оценочных средств сформирован на основе ключевых принципов
оценивания:

- валидности:  объекты оценки должны соответствовать поставленным
целям обучения;

- надежности:   использование единообразных стандартов и критериев
для оценивания достижений;

- объективности:  разные студенты должны иметь равные возможности
добиться успеха.

Основными параметрами и свойствами ФОС являются:
- предметная  направленность  (соответствие  предмету  изучения  кон-

кретной учебной дисциплины);
- содержание (состав и взаимосвязь структурных единиц, образующих

содержание теоретической и практической составляющих учебной дисципли-
ны);

- объем (количественный состав оценочных средств, входящих в ФОС);
- качество оценочных средств и ФОС в целом, обеспечивающее получе-

ние объективных и достоверных результатов при проведении контроля с раз-
личными целями.

4



I.ПЕРЕЧЕНЬ КОМПЕТЕНЦИЙ, ФОРМИРУЕМЫХ В ПРОЦЕССЕ
ОСВОЕНИЯ ОБРАЗОВАТЕЛЬНОЙ ПРОГРАММЫ

1.1. Перечень формируемых компетенций

Код
компетенции

Наименование компетенции

ОК ОБЩИЕ КОМПЕТЕНЦИИ
ОК-9 Пользоваться профессиональной документацией на государственном и 

иностранном языках.

1.2.Компонентный состав компетенций

код и формулировка
компетенции

компонентный состав компетенции

знать уметь Имеет практи-
ческий опыт

ОК-9: Ориентировать-
ся в условиях частой 
смены технологий в 
профессиональной де-
ятельности.

З1: лексический (1200 - 
1400 лексических еди-
ниц) и грамматический 
минимум, необходимый
для чтения и перевода 
(со словарем) иностран-
ных текстов профессио-
нальной направленно-
сти

У1:: общаться (устно и 
письменно) на иностран-
ном языке на профессио-
нальные и повседневные 
темы; переводить (со сло-
варем) иностранные тек-
сты профессиональной 
направленности; самосто-
ятельно совершенствовать
устную и письменную 
речь, пополнять словар-
ный запас

-

II.ОПИСАНИЕ ПОКАЗАТЕЛЕЙ И КРИТЕРИЕВ ОЦЕНИВАНИЯ
КОМПЕТЕНЦИЙ НА РАЗЛИЧНЫХ ЭТАПАХ ИХ ФОРМИРОВАНИЯ,

ОПИСАНИЕ ШКАЛ ОЦЕНИВАНИЯ

2.1 Структура фонда оценочных средств для   текущего контроля  и
промежуточной аттестации

№
п/п

контролируемые
разделы, темы дис-

циплины

код
контроли-

руемой
компе-

тенции или
ее части

планируемые
результаты

обучения ха-
рактеризу-

ющие этапы
формирова-
ния компе-

тенций

Наименование оценочного
средства

текущий
контроль

успеваемости

промежуточ-
ная аттеста-

ция

1. Unit 1. Talk on Pro-
fessional  issues  in
tourism

ОК – 9 ОК- 9
Знать: З1
Уметь: У1

-выполнение 
тестовых за-
даний;
-проведение 

Контрольные 
вопросы (За-
дание 2, Unit 
1)

5



дискуссий по 
теме;
-выполнение
грамматическ

их и
лексических
упражнений.

-проведение 
устного  
контрольного 
опроса

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

2. Unit 1.  Travel ОК-9 ОК- 9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме;
- выполнение
грамматическ

ие и
лексические
упражнения.

-проведение 
устного  
контрольного 
опроса

Контрольные 
вопросы (За-
дание 2, Unit 
2)
Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

3. Unit 3.  Purchase a 
ticket

ОК-9 ОК- 9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
-  проведение
устного
контрольного
опроса
-проведение 
ролевой игры

Контрольные 
вопросы (За-
дание 2, Unit 
3)
Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

4. Unit 4.  Insurance in 
tourism

ОК-9 ОК- 9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
-  проведение
устного
контрольного
опроса

Контрольные 
вопросы (За-
дание 2, Unit 
4)
Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)
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-проведение 
ролевой игры

5. Unit 5. Method of 
project work

ОК-9 ОК- 9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
-  проведение
устного
контрольного
опроса
-проведение 
деловой игры

Контрольные 
вопросы (За-
дание 2, Unit 
5)
Тестирование 
(Задание 3)

Дискуссии 
(Задание 1)

6. Unit 6. Getting to 
destination

ОК-9 ОК-9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
- проведение 
устного  
контрольного 
опроса

Контрольные 
вопросы (За-
дание 2, Unit 
6)
Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

7. Unit 7. At the airport ОК-9 ОК-9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
-  проведение
устного
контрольного
опроса
-проведение 
ролевой игры

Контрольные 
вопросы (За-
дание 2, Unit 
7)

Тестирование 
(Задание 3)
 Дискуссии 
(Задание 1)

8. Unit 8. At the Cus-
tom

ОК-9 ОК-9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
-  проведение

Контрольные 
вопросы (За-
дание 2, Unit 
8)

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)
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устного
контрольного
опроса
-проведение 
ролевой игры

9. Unit 9. Custom al-
lowances

ОК-9 ОК-9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
- проведение 
устного  
контрольного 
опроса

Контрольные 
вопросы (За-
дание 2, Unit 
9)

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

10. Unit 10. Flight ОК-9 Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
- проведение 
устного  
контрольного 
опроса

Контрольные 
вопросы (За-
дание 2, Unit 
10)

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

11. Unit 11.  Hotels ОК-9 ОК-9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
- проведение 
контрольной 
работы

Контрольные 
вопросы (За-
дание 2, Unit 
11)

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

12. Unit 12. Staying at 
the Hotel

ОК-9 ОК-9
Знать: З1
Уметь: У1
.

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
-  проведение
устного
контрольного

Контрольные 
вопросы (За-
дание 2, Unit 
12)

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)
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опроса
- проектная 
работа

13. Unit 13. Departure 
from hotel

ОК-3 ОК-3
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
-  проведение
устного
контрольного
опроса
-проведение

ролевой игры
- контрольная 
работа

Контрольные 
вопросы (За-
дание 2, Unit 
13)

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

14. Unit 14. Hiring a ve-
hicle

ОК-9 ОК-9
Знать: З1
Уметь: У1

-проведение 
дискуссий по 
теме
-выполнение 
грамматиче-
ских и лекси-
ческих упраж-
нений.
- проведение 
тестирования

Контрольные 
вопросы (За-
дание 2, Unit 
14)

Тестирование 
(Задание 3)
Дискуссии 
(Задание 1)

2.2 КРИТЕРИИ ОЦЕНИВАНИЯ КОМПЕТЕНЦИЙ НА РАЗЛИЧНЫХ
ЭТАПАХ ИХ ФОРМИРОВАНИЯ ПО ВИДАМ ОЦЕНОЧНЫХ СРЕДСТВ

Балльно-рейтинговая  система является  базовой  системой оценивания
сформированности компетенций обучающихся.

Итоговая  оценка  сформированности  компетенции(й)  обучающихся  в
рамках  балльно-рейтинговой  системы  осуществляется  в  ходе  текущего
контроля  успеваемости,  промежуточной  аттестации  и  определяется  как
сумма баллов,  полученных обучающимися в результате прохождения всех
форм контроля.

Оценка сформированности компетенции(й) по дисциплине складывает-
ся из двух составляющих:

 первая  составляющая  –  оценка  преподавателем  сформированности
компетенции(й) в течение семестра в ходе текущего контроля успеваемости
(максимум 100 баллов). Структура первой составляющей определяется тех-
нологической картой дисциплины, которая в начале семестра доводится до
сведения обучающихся; 
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 вторая  составляющая  –  оценка  сформированности  компетенции(й)
обучающихся на экзамене (максимум – 30 баллов) или на зачете (максимум –
20 баллов).

пяти балль-
ная шкала

«отлично» «хорошо» «удовлетвори-
тельно»

«неудовлетво-
рительно»

«зачтено» «не зачтено»
100-балльная

шкала
85 и ≥ 70 – 84 51 – 69 0 – 50

ПЕРЕЧЕНЬ ОЦЕНОЧНЫХ СРЕДСТВ

Устные оценочные средства

№
п/
п

наименование оце-
ночного средства

характеристика оценочного средства Представление
оценочного сред-

ства в фонде
УСТНЫЕ ОЦЕНОЧНЫЕ СРЕДСТВА

1 устный опрос Средство контроля, организованное как
специальная беседа преподавателя с 
обучающимся на темы, связанные с 
изучаемой дисциплиной, и рассчитан-
ное на выяснение объема знаний обу-
чающегося по определенному разделу, 
теме, проблеме и т.п.

Вопросы по 
темам/разделам 
дисциплины

2 дискуссия Оценочные средства, позволяющие 
включить обучающихся в процесс об-
суждения спорного вопроса, проблемы 
и оценить их умение аргументировать 
собственную точку зрения.

Перечень дискус-
сионных тем для 
проведения 
круглого стола, 
дискуссии, по-
лемики, диспута, 
дебатов

3 Деловая игра Совместная деятельность группы обу-
чающихся под управление  препода-
вателя с целью решения учебных и про-
фессионально-ориентированных задач 
путем игрового моделирования реаль-
ной проблемной ситуации. Позволяет 
оценивать умение анализировать и 
решать типичные профессиональные 
задачи

Тема (проблема), 
концепция, роли и
ожидаемый 
результат по каж-
дой игре

ПИСЬМЕННЫЕ ОЦЕНОЧНЫЕ СРЕДСТВА
4 Тест Система стандартизированных заданий,

позволяющая автоматизировать 
процедуру измерения уровня знаний и 
умений обучающегося.

Фонд тестовых за-
даний

А) КРИТЕРИИ И ШКАЛА ОЦЕНИВАНИЯ ОТВЕТОВ НА УСТНЫЕ
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ВОПРОСЫ

№
п/п

критерии оценивания количество бал-
лов

оценка/
зачет

1. 1) полно и аргументированно отвечает по содержа-
нию задания;
2) обнаруживает понимание материала, может 
обосновать свои суждения, применить знания на 
практике, привести необходимые примеры не 
только по учебнику, но и самостоятельно состав-
ленные;
3) излагает материал последовательно и правильно.

10 отлично

2. студент дает ответ, удовлетворяющий тем же 
требованиям, что и для оценки «5», но допускает 1-
2 ошибки, которые сам же исправляет.

8 хорошо

3. ставится, если студент обнаруживает знание и 
понимание основных положений данного задания, 
но:
1) излагает материал неполно и допускает неточно-
сти в определении понятий или формулировке пра-
вил;
2) не умеет достаточно глубоко и доказательно 
обосновать свои суждения и привести свои приме-
ры;
3) излагает материал непоследовательно и допус-
кает ошибки.

5 удовле-
твори-
тельно

4. студент обнаруживает незнание ответа на соответ-
ствующее задание, допускает ошибки в формули-
ровке определений и правил, искажающие их 
смысл, беспорядочно и неуверенно излагает мате-
риал; отмечаются такие недостатки в подготовке 
студента, которые являются серьезным препят-
ствием к успешному овладению последующим 
материалом.

0 неудовле-
твори-
тельно

Б) КРИТЕРИИ И ШКАЛА ОЦЕНИВАНИЯ РЕЗУЛЬТАТОВ ТЕСТИРО-
ВАНИЯ

№
п/
п

тестовые нормы:% правильных ответов количество
баллов

оценка/зачет

 1 90-100 % 29-30
2 80-89% 25-26
3 70-79% 20-21
4 60-69% 17-18
5 50-59% 14-15
6 менее 50% 0

В) КРИТЕРИИ  И ШКАЛА ОЦЕНИВАНИЯ КОМПЕТЕНЦИЙ, ВЫЯВ-
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ЛЕННЫХ В ХОДЕ ДЕЛОВОЙ ИГРЫ

1-2 балла 3-4 балла 5 баллов
Содержательность 
выступлений

Содержание выступле-
ния не полное, исполь-
зуются абстрактные 
факты, осознанность 
темы игры

Содержание 
выступления полное, 
используются аб-
страктные факты, 
осознанность темы 
игры

Содержание 
выступления 
полное, исполь-
зуются конкрет-
ные факты, осо-
знанность темы 
игры

Структурированность Логичность, нерацио-
нальное использование 
времени

Логичность, рацио-
нальность использо-
вания времени

Системность, 
логичность, ра-
циональность 
использования 
времени

Формулировка 
вопросов: про-
блемность, конкрет-
ность и четкость

Отсутствуют все крите-
рии

Присутствует только 
конкретность и чет-
кость

Присутствуют 
все критерии

Культура общения Выразительность речи Выразительность 
речи, свободное вла-
дение материалом

Выразительность
речи, умение 
уважительно от-
вечать собесед-
никам, свобод-
ное владение 
материалом

Г) КРИТЕРИИ И ШКАЛА ОЦЕНИВАНИЯ ПИСЬМЕННЫХ ЗАДАНИЙ
ТРЕНИРОВОЧНОГО ХАРАКТЕРА

(лексико-грамматические упражнения, работа по карточкам, домашнее
задание)

№
п/п

 критерии оценивания количество
баллов

 1 Задание выполнено полностью: цель домашнего задания успешно 
достигнута; основные понятия выделены; наличие схем, графиче-
ское выделение особо значимой информации; работа выполнена в 
полном объёме.

5

2 Задание выполнено: цель выполнения домашнего задания достиг-
нута; наличие правильных эталонных ответов; однако работа вы-
полнена  не в полном объёме.

4

3 Задание выполнено частично: цель выполнения домашнего зада-
ния  достигнута не полностью; многочисленные ошибки снижают 
качество выполненной работы.

3

4 Задание не выполнено, цель выполнения домашнего задания не 
достигнута.

менее 2

Д) КРИТЕРИИ И ШКАЛА ОЦЕНИВАНИЯ КОНТРОЛЬНЫХ РАБОТ

№ п/п критерии оценивания количество оценка
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баллов

1
исключительные знания, абсолютное понимание 
сути вопросов, безукоризненное знание основных 
понятий и положений, логически и лексически 
грамотно изложенные, содержательные, аргумен-
тированные и исчерпывающие ответы

29-30  Отлично

2 глубокие знания материала, отличное понимание 
сути вопросов, твердое знание основных понятий и
положений по вопросам, структурированные, по-
следовательные, полные, правильные ответы

24-25 Хорошо

3 глубокие знания материала, правильное понимание
сути вопросов, знание основных понятий и положе-
ний по вопросам, содержательные, полные и кон-
кретные ответ на вопросы. Наличие несуществен-
ных или технических ошибок

22-23 Хорошо

4 твердые, достаточно полные знания, хорошее 
понимание сути вопросов, правильные ответы на 
вопросы, минимальное количество неточностей, 
небрежное оформление

19-20 удовлетворительно

5 твердые, но недостаточно полные знания, по сути 
верное понимание вопросов, в целом правильные 
ответы на вопросы, наличие неточностей, небреж-
ное оформление

15-16 удовлетворительно

6 общие знания, недостаточное понимание сути 
вопросов, наличие большого числа неточностей, 
небрежное оформление

11-12 удовлетворительно

7 относительные знания, наличие ошибок, небреж-
ное оформление

8-9 неудовлетворитель-
но

8 поверхностные знания, наличие грубых ошибок, 
отсутствие логики изложения материала

5-6 неудовлетворитель-
но

9 непонимание сути, большое количество грубых 
ошибок, отсутствие логики изложения материала

3-4 неудовлетворитель-
но

10 не дан ответ на поставленные вопросы 1-2 неудовлетворитель-
но

11 отсутствие ответа, дан ответ на другие вопросы, 
списывание в ходе выполнения работы, наличие на 
рабочем месте технических средств, в том числе 
телефона

0 неудовлетворитель-
но

Е) КРИТЕРИИ И ШКАЛА ОЦЕНКИ ДИСКУССИИ

БАЛЛЫ
за со-
держа-
ние

СОДЕРЖАНИЕ
(Монолог)

Взаимодействие с собеседником и оформление речи (мак-
симум 5 баллов)
Взаимодей-
ствие с собе-
седником
(максимум 2 
балла)

Лексиче-
ское 
оформле-
ние речи
(максимум

1 балла)

Грамматиче-
ское

оформление
речи (мак-

симум 1 балла)

Фонети-
ческое

оформле-
ние речи

(мак-
симум 1
балла)

5 Коммуникативная за-
дача полностью вы-

2 балла Участ-
ник способен

1 балл В
речи участ-

1 балл
В речи участни-

1 балл В
речи
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полнена: цель обще-
ния успешно достиг-
нута, тема раскрыта в
заданном объеме. 
Участник демонстри-
рует умение развер-
нуто, логично и точ-
но высказываться на 
заданную тему. 
Участник высказыва-
ет интересные и 
оригинальные мысли,
относящиеся к об-
суждаемой теме. 
Грамотно ставит про-
блему, анализирует, 
сравнивает и обобща-
ет данные представ-
ленные в задании, 
аргументирует свою 
точку зрения, делает 
выводы.

логично и связ-
но задавать ин-

тересные
вопросы по

теме мини пре-
зентации. Все

три вопроса за-
даны. Участник

правильно и
оригинально

отвечает на все
вопросы собе-
седника, пока-
зывая, что он
является оче-

видцем со-
бытий.

ника нет
лексических

ошибок;
словарный

запас участ-
ника богат,
разнообра-

зен и
адекватен
поставлен-
ной задаче.

ка нет грамма-
тических оши-
бок; речь участ-
ника богата раз-
нообразными 
грамматически-
ми конструкци-
ями.

участника
нет фоне-
тических
ошибок.
Беглый

темп речи.

4 Коммуникативная за-
дача выполнена не 
полностью: цель 
общения в основном 
достигнута, однако 
тема раскрыта не в 
полном объеме. Вы-
делена проблема, 
есть вывод.

2 балла В це-
лом участник 
способен 
логично и связ-
но задавать 
вопросы и да-
вать правиль-
ные ответы. 
Все три 
вопроса зада-
ны. Однако 
вопросы и 3 от-
вета на них не 
отличаются 
оригинально-
стью, в ответах
нет живости и 
нет указаний на
то, что корре-
спондент на-
ходится на ме-
сте событий.

1 балл В 
речи участ-
ника нет 
лексических
ошибок; 
словарный 
запас участ-
ника богат, 
разнообра-
зен и 
адекватен 
поставлен-
ной задаче.

1 балл В речи 
участника нет 
грамматических
ошибок; речь 
участника бога-
та разнообраз-
ными граммати-
ческими 
конструкциями.

1 балл В 
речи 
участника 
нет фоне-
тических 
ошибок. 
Беглый 
темп речи.

3 Коммуникативная за-
дача выполнена 
частично: цель обще-
ния достигнута не 
полностью, тема рас-
крыта в ограничен-
ном объеме: про-
блема не поставлена.

1 балл Участ-
ник способен 
задать 3 
вопроса и отве-
тить на 3 
вопроса собе-
седника, од-
нако задает 
вопросы, отве-
ты на которые 
прозвучали в 
речи собесед-
ника либо при 

0 баллов В 
речи участ-
ника при-
сутствуют 
лексические
ошибки 
(больше 3х).
Словарного 
запаса не 
хватает для 
общения в 

0 баллов В 
речи участника 
присутствуют 
грамматические
ошибки (боль-
ше 3х).

0 баллов  
В речи 
участника 
присут-
ствуют 
фонемати-
ческие 
ошибки 
(больше 
3х).
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поддержании 
беседы дает не 
вполне соот-
ветствующие 
содержанию и 
логике ответы. 
Или допускает 
отдельные фак-
тические ошиб-
ки.

соответ-
ствии с за-
данием.

2 Коммуникативная за-
дача не выполнена: 
цель общения не до-
стигнута, содержание
не соответствует 
коммуникативной за-
даче. Заметно 
отклонение от темы.

0,5 балл Участ-
ник задает не 3 
вопроса, а 
меньше. Не 
может ответить
на все вопросы 
собеседника. 
ИЛИ: Участник
не способен 
самостоятельно
задавать вопро-
сы и отвечать 
на вопросы 
партнера 
адекватно. В 
значительной 
степени зави-
сит от помощи 
со стороны со-
беседника.

0 баллов В 
речи участ-
ника при-
сутствуют 
многочис-
ленные 
лексические
ошибки 
(больше 3х),
в том числе 
затруд-
няющие 
понимание. 
Словарного 
запаса не 
хватает для 
общения в 
соответ-
ствии с за-
данием.

0 баллов В 
речи участника 
присутствуют 
многочислен-
ные граммати-
ческие ошибки 
(больше 3х), в 
том числе 
затрудняющие 
понимание.

0 баллов 
Понима-
ние речи 
участника 
затрудне-
но из-за 
большого 
количе-
ства 
фонемати-
ческих 
ошибок, 
медлен-
ный темп 
речи.

1 Отказ от ответа 0 баллов Отказ
от выполнения 
задания по 
диалогу.

0 баллов В 
речи участ-
ника при-
сутствуют 
многочис-
ленные 
лексические
ошибки 
(больше 3х),
в том числе 
затруд-
няющие 
понимание. 
Словарного 
запаса не 
хватает для 
общения в 
соответ-
ствии с за-
данием.

0 баллов В 
речи участника 
присутствуют 
многочислен-
ные граммати-
ческие ошибки 
(больше 3х), в 
том числе 
затрудняющие 
понимание.

0 баллов 
Понима-
ние речи 
участника 
затрудне-
но из-за 
большого 
количе-
ства 
фонемати-
ческих 
ошибок, 
медлен-
ный темп 
речи.

Ж) КРИТЕРИИ И ШКАЛА ОЦЕНИВАНИЯ РОЛЕВОЙ ИГРЫ
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1-2 балла 3-4 балла 5 баллов
Содержательность 
выступлений

Содержание выступле-
ния не полное, использу-
ются абстрактные фак-
ты, осознанность темы 
игры

Содержание 
выступления полное, 
используются аб-
страктные факты, 
осознанность темы 
игры

Содержание 
выступления пол-
ное, используются
конкретные фак-
ты, осознанность 
темы игры

Структурированность Логичность, нерацио-
нальное использование 
времени

Логичность, рацио-
нальность использо-
вания времени

Системность, 
логичность, раци-
ональность ис-
пользования 
времени

Формулировка 
вопросов: про-
блемность, конкрет-
ность и четкость

Отсутствуют все крите-
рии

Присутствует только 
конкретность и чет-
кость

Присутствуют все
критерии

Культура общения Выразительность речи Выразительность 
речи, свободное вла-
дение материалом

Выразительность 
речи, умение 
уважительно отве-
чать собеседни-
кам, свободное 
владение матери-
алом

З) КРИТЕРИИ И ШКАЛА ОЦЕНИВАНИЯ ЗАДАНИЙ НА  ЧТЕНИЕ 

№п/п Критерии оценивания Количество баллов Оценка/зачет
1. 1) понимает  основное  содержание

прочитанного и услышанного мате-
риала, почти все детали и смысло-
вые связи между содержательными
компонентами и частями текста;

2) свободно  оперирует  программным
учебным материалом в незнакомой
ситуации по аспектам языка при не-
посредственном общении;

3) содержание  высказывания  отли-
чается  связностью,  полнотой,
спонтанностью,  беглостью,
аргументированностью,  выраже-
нием  собственной  точки  зрения,
привлечением  сведений  из  других
учебных курсов;

4) речь  лексически  и  грамматически
разнообразна,  допускаются  1-3
ошибки  (единичные  ошибки,  ис-
правляемые  путем  самокоррекции,
не учитываются).

10 баллов

2. 1) понимает основное содержание про-
читанного и услышанного материа-
ла,  значительную  часть  деталей  и

9 баллов
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основные  смысловые  связи  между
содержательными  компонентами  и
частями текста;

2)  свободно  оперирует  программным
учебным  материалом  в  частично
измененной ситуации;

3) содержание  высказывания  соответ-
ствует  ситуации  общения,  отли-
чается  связностью,  полнотой,
спонтанностью, беглостью, хорошо
аргументировано;

4) речь  лексически  и  грамматически
разнообразна,  допускаются  4-5
ошибки  (единичные  ошибки,  ис-
правляемые  путем  самокоррекции,
не учитываются).

3. 1) понимает основное содержание про-
читанного и услышанного материа-
ла и половину деталей;

2) коммуникативная задача решается в
пределах знакомой ситуации;

3) речь  лексически  и  грамматически
разнообразна;

4)  высказывания логичны, аргументи-
рованы и построены на основе из-
вестных  алгоритмов,  допускаются
ошибки  на  изученный  программ-
ный  учебный  материал  (6-7  оши-
бок).

8 баллов

4. 1) понимает  основное  содержа-
ние  прочитанного  и  услышанного
материала и некоторые детали;
2) коммуникативная задача решается в
пределах знакомой ситуации;
3) речь  лексически  и  грамматически
разнообразна;
4)  высказывания  логичны, построены
на  основе  известных  алгоритмов,  до-
пускаются  ошибки  на  изученный
программный  учебный  материал  (8-9
ошибок).

7 баллов

5. 1) достаточно полно понимает основ-
ного  содержания  прочитанного  и
услышанного, но без деталей;

2) коммуникативная  задача  решается
по образцу в знакомой ситуации;

3) речь  лексически  и  грамматически
разнообразна;

4) допускаются ошибки языкового ха-
рактера на изученный программный
учебный материал (10-11 ошибок).

6 баллов
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6. 1) понимает  значительную  часть
основного  содержания  прочитан-
ного  и  услышанного,  но  без  дета-
лей;

2) коммуникативная  задача  решается
по образцу в знакомой ситуации;

3) осознанно воспроизводит программ-
ный учебный материал по образцу;

4) допускаются  ошибки,  не  препят-
ствующие  пониманию  смысла
высказывания (до 12 ошибок).

5 баллов

7. 1) воспроизводит  большую  часть
общего содержания прочитанного и
услышанного материала;

2) говорит  на  уровне  механического
воспроизведения  большей  части
текста, образца;

3) многочисленные  фонетические  и
грамматические  ошибки  затруд-
няют  понимание  смысла  высказы-
вания.

4 балла

8. 1) частично воспроизводит содержание
прочитанного и услышанного мате-
риала,  состоящего  из  простейших
слов и предложений;

2) говорит  на  уровне  механического
воспроизведения  отдельных  пред-
ложений;

3) выполняет простые инструкции;
4) многочисленные  ошибки  затруд-

няют  понимание  смысла  высказы-
вания.

1 балла

9. 1) различает отдельные слова и фразы
при чтении и аудировании;

2) говорит на уровне отдельных слов
и словосочетаний;

3) выполняет простейшие инструкции.

2 балла

10. 1) узнает отдельные слова при чтении,
аудировании  и  говорении  с  помо-
щью преподавателя.

1 балл

2.3. Критерии и шкала оценивания результатов обучения по дисциплине
при дифференцированном зачете

№ п/п Критерии оценивания Шкала оценок
Количе-

ство бал-
лов

Оценка

1. Дан полный, в логической последовательности развернутый
ответ  на  поставленный  вопрос,  где  обучающийся  проде-

10-20 Отлично
(зачтено)
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монстрировал знание дисциплины в полном объеме учебной
программы,  достаточно  глубоко  осмысливает  дисциплину,
самостоятельно и исчерпывающе отвечает на дополнитель-
ные вопросы, приводит собственные примеры по проблема-
тике поставленного вопроса,  решил предложенные практи-
ческие задания без ошибок.

(высокий
уровень

сформирован-
ности компе-

тенции)

2. Дан развернутый ответ на поставленный вопрос, где студент
демонстрирует знания, приобретенные на занятиях, а также
полученные  посредством  изучения  обязательных  учебных
материалов по курсу, дает аргументированные ответы, при-
водит примеры, в ответе присутствует свободное владение
монологической  речью,  логичность  и  последовательность
ответа.  Однако  допускается  неточность  в  ответе.  Решил
предложенные практические задания с небольшими неточ-
ностями.

Хорошо
(зачтено)

(достаточный
уровень

сформирован-
ности компе-

тенции)

3. Дан ответ, свидетельствующий в основном о знании процес-
сов  изучаемой  дисциплины,  отличающийся  недостаточной
глубиной  и  полнотой  раскрытия  темы,  знанием  основных
вопросов теории, слабо сформированными навыками анали-
за  явлений,  процессов,  недостаточным  умением  давать
аргументированные ответы и приводить примеры, недоста-
точно свободным владением монологической речью, логич-
ностью  и  последовательностью  ответа.  Допускается
несколько ошибок в содержании ответа и решении практиче-
ских заданий.

Удовлетво-
рительно
(зачтено)

(приемлемый
уровень

сформирован-
ности компе-

тенции)

4. Дан  ответ,  который  содержит  ряд  серьезных  неточностей,
обнаруживающий  незнание  процессов  изучаемой  предмет-
ной области, отличающийся неглубоким раскрытием темы,
незнанием основных вопросов теории, несформированными
навыками  анализа  явлений,  процессов,  неумением  давать
аргументированные ответы, слабым владением монологиче-
ской речью, отсутствием логичности и последовательности.
Выводы  поверхностны.  Решение  практических  заданий  не
выполнено,  т.е.  студент  не  способен  ответить  на  вопросы
даже  при  дополнительных  наводящих  вопросах  препода-
вателя.

0-9 Неудовле-
творитель-

но (не
зачтено)

(недостаточ-
ный уровень

сформирован-
ности компе-

тенции)

При экзамене:
№
п/п

Критерии оценивания Шкала оценок
Сумма бал-
лов по дис-
циплине /
междис-

циплинар-
ному курсу

Оценка

1. Обучающийся глубоко и прочно усвоил программный
материал,  исчерпывающе,  последовательно,  четко  и
логически стройно его излагает, умеет тесно увязывать
теорию с практикой, свободно справляется с задачами,
вопросами и другими видами применения знаний, при-
чем не затрудняется с ответом при видоизменении за-

85 и выше Отлично (высо-
кий уровень

сформированно-
сти компе-

тенции)
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даний, использует в ответе материал различной литера-
туры,  правильно  обосновывает  принятое  нестандарт-
ное  решение,  владеет  разносторонними  навыками  и
приемами выполнения практических задач по форми-
рованию компетенций.

2. Обучающийся  твердо  знает  материал,  грамотно  и  по
существу излагает его, не допуская существенных не-
точностей  в  ответе  на  вопрос,  правильно  применяет
теоретические  положения  при  решении практических
вопросов и задач, владеет необходимыми навыками и
приемами  их  выполнения,  а  также  имеет  достаточно
полное  представление  о  значимости  знаний  по  дис-
циплине.

75 - 84 Хорошо (доста-
точный уровень
сформированно-

сти компе-
тенции)

3. Обучающийся имеет знания только основного материа-
ла,  но  не  усвоил  его  деталей,  допускает  неточности,
недостаточно  правильные  формулировки,  нарушения
логической  последовательности  в  изложении
программного  материала,  испытывает  сложности  при
выполнении  практических  работ  и  затрудняется  свя-
зать теорию вопроса с практикой.

51 – 74 Удовлетвори-
тельно (прием-
лемый уровень

сформированно-
сти компе-

тенции)

4. Обучающийся не знает значительной части программ-
ного  материала,  неуверенно  отвечает,  допускает  се-
рьезные ошибки, не имеет представлений по методике
выполнения  практической  работы,  не  может  продол-
жить обучение без дополнительных занятий по данной
дисциплине.

менее 51 Неудовлетвори-
тельно (недоста-
точный уровень
сформированно-

сти компе-
тенции)

III ТИПОВЫЕ КОНТРОЛЬНЫЕ ЗАДАНИЯ ИЛИ ИНЫЕ МАТЕРИА-
ЛЫ, НЕОБХОДИМЫЕ ДЛЯ ОЦЕНКИ ЗНАНИЙ, УМЕНИЙ, НАВЫ-
КОВ, ХАРАКТЕРИЗУЮЩИХ ЭТАПЫ ФОРМИРОВАНИЯ КОМПЕ-

ТЕНЦИЙ В ПРОЦЕССЕ ОСВОЕНИЯ ОБРАЗОВАТЕЛЬНОЙ
ПРОГРАММЫ

3.1. Типовые контрольные задания для текущего контроля успеваемости
обучающихся

Unit 1. Talk on Professional issues in tourism

Задание 1. Перечень вопросов по теме для устного обсуждения:
1. What images spring to mind when you hear the word ‘work’?
2. Are you interested in working?
3. Someone said work is for horses and idiots, do you agree?
4. What would life be like if we did not have to work?
5. Would you like to work in your own business?
6. Would you like to work in another country?
7. What are working conditions like in your country?
8. What is the best job in your country?
9. What do you want to do for work?
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10.What did your parents do for work?

Задание 2. Перечень контрольных вопросов по теме:
These are conversation questions to discuss about the best and worst places to

visit:
1. Have you ever been abroad?
2. How many countries have you visited?
3. Have you visited many touristic places in your country?
4. What touristic places do you like to visit?
5. Do you prefer visiting beaches or mountains?
6. Have you ever visited a European country?
7. Have you ever visited an African country?
8. What’s your best vacation memory?
9. What’s your worst vacation memory?
10.What countries would you like to visit?
11.What countries would you not like to visit?
12.What’s the best place for a vacation in your country

Задание 3. Задания, направленные на развитие лексико- грамматиче-
ских навыков и навыков письма

1. Выберите из скобок герундий или  инфинитив
1. I am planning … (to visit/visiting) my granny next week. (Я планирую наве-

стить бабулю на следующей неделе.)
2. When they finish … (to eat/eating) their lunch, they’ll go to the office. (Когда

они закончат обедать, они отправятся в офис.)
3. He suggested … (to buy/buying) some food. (Он предложил купить немного

продуктов.)
4. Does Sally enjoy … (to go/going) to the gym? (Сэлли нравится ходить в тре-

нажерный зал?)
5. Don’t  put  off  … (to  write/writing)  a  report  till  the  end  of  the  month.  (Не

откладывай написание доклада до конца месяца.)
6. John refused … (to answer/answering) my question.  (Джон отказался отве-

чать на мой вопрос.)
7. My brother intends … (to get/getting) married soon. (Мой брат намеревается

скоро жениться.)
8. I  think  she  didn’t  mean  …  (to  hurt/hurting)  you.  (Думаю,  она  не  хотела

обидеть тебя.)
9. Keep … (to beat/beating) the eggs. (Продолжай взбивать яйца.)
10.Fred can’t afford … (to travel/travelling) this year. (Фред не может себе поз-

волить в этом году путешествовать.)
11.We expect … (to leave/leaving) tomorrow. (Мы собираемся уехать завтра.)
12.Mary  decided  … (to  fly/flying)  to  Venice.  (Мэри  решила  полететь  в Ве-

нецию.)
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13.The sportsmen hope … (to get/getting) the best results. (Спортсмены надеют-
ся добиться лучших результатов.)

14.Are you going to give up … (to smoke/smoking)? (Ты собираешься бросать
курить?)

15.They don’t want … (to have/having) any more children. (Они больше не хотят
иметь детей.)

16.I don’t mind … (to wash up/washing up). (Я не против того, чтобы помыть
посуду.)

17.Girls, stop … (to giggle/giggling). (Девочки, перестаньте хихикать.)
18.Ben likes … (to play/playing) chess. (Бен любит играть в шахматы.)
19.Lara goes … (to dance/dancing) every weekend. (Лара ходит на танцы каж-

дые выходные.)
20.Harry can’t stand … (to work/working) on Saturdays. (Гарри не выносит ра-

боты по субботам.)
 2. Выберите инфинитив с частицей to или без нее.

1. We can … (speak/to speak) Spanish. ( Мы умеем говорить по-испански.)
2. He often makes me … (feel/to feel) guilty. (Он часто заставляет меня чув-

ствовать виноватой.)
3. You have … (be/to be) friendly and polite. (Ты должен быть дружелюбным

и вежливым.)
4. She must … (stay/to stay). (Она обязана остаться.)
5. The lawyer will … (call/to call) you later. (Юрист позвонит вам позже.)
6. I’d like … (send/to send) him a present. (Я бы хотела послать ему подарок.)
7. You’d better … (move/to move) faster. (Тебе лучше двигаться быстрее.)
8. We heard somebody … (enter/to enter)  the apartment.  (Мы слышали, как

кто-то вошел в квартиру.)
9. Mother wants … (paint/to paint) the walls in the kitchen. (Мама хочет покра-

сить стены на кухне.)
10.We decided … (sell/to sell) the car. (Мы решили продать машину.)
11.He  always  fails  …  (keep/to  keep)  his  word.  (Он  всегда  не  сдерживает

слово.)
12.I am trying … (lift/to lift) this heavy stone. (Я пытаюсь поднять этот тяже-

лый камень.)
13.Let me … (give/to give) you some advice. (Позволь мне дать тебе совет.)
14.It may … (cost/to cost) too much. (Это может стоить слишком много.)
15.She saw him … (cross/to cross) the street.  (Она видела, как он переходит

улицу.)
3. Составьте предложения, выбрав начало из первого столбца и оконча-
ние – из второго.

1. She is interested                             a) drinking alcohol.
2. I would like                                     b) to seeing my daughter.
3. You should give up                         c) being ill.
4. We really enjoy                               d) laughing at her.
5. I’m looking forward                          e) to living in a dirty house.
6. He is used                                      f) talking to drunk people.
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7. She pretended                                g) swimming in the sea.
8. Pamela is good                               h) to have a cup of coffee.
9. I couldn’t help                                  i) in surfing the Internet.
10.She avoids                                     j) at riding a horse.

4. Translate the sentences into English.
1. Вы должны бросить курить.  2. Вечеринка была замечательная. Вам следо-
вало прийти.  3. Ты можешь решить эту проблему.  4. Тебе следует навестить 
своего больного друга.  5. Тебе следовало навестить своего больного друга, 
но ты не навестил.  6. Не хотите еще чая?  7. Я вынужден был сделать это.  8. 
Я не знаю, почему мы спешили. Нам не нужно было спешить.  9. Я бы хотел 
пойти с тобой.  10. Ты можешь делать все, что хочешь.  11. Ольге нужно уде-
лить больше внимания занятиям по английскому языку.  12. Я не уверен, но 
возможно он неправ.  13. Ему разрешили взять машину своего отца в 
прошлую пятницу.  14. Я могу считать до 50 на испанском. 

5. There is a mistake in each sentence. Correct the mistakes.
1. Actors may learn a lot of dialogues by heart.  2. Your glass is empty. Must I re-
fill it?  3. Would I introduce Mr. Brown to you?  4. My sister can to play a few mu-
sical instruments.  5. Some years ago I didn’t can speak English.

Unit 2. Travel 

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. What is your favourite thing about travelling? 
2. What’s the worst thing about travelling? 
3. How long do you like your holidays to be? 
4. What do you like doing on holiday? 
5. Which country is your favourite? 
6. If you could travel anywhere in the world, where would it be? 
7. If you had to live in a different country, where would it be? 
8. If you could be anywhere else right now, where would it be? 
9.  If  you had the  opportunity  to  visit  an  English-speaking  country,  which one
would you choose? 
10.Would  you  rather  spend  five  days  exploring  Disney  World  or  New York?
11.Would you rather spend a week exploring Tokyo or Iceland? 
12.Where is the most beautiful place you’ve ever been? 
13.Where is the most beautiful place near where you live? 
14.What has been your favourite family vacation? 
15.What’s the most overrated place you’ve been to? 
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16.Where and when was the most amazing sunset you have ever seen? 
17.Where is the worst place you have been stuck for a long time? 
18.Who was the most interesting person you’ve met while traveling. 
19.What is the longest plane trip you have taken? 
20.What is the worst hotel you have stayed at? 
21.What is the best hotel you have stayed at? 
22.What  sense  (sight,  smell,  hearing…)  do  you  value  most  while  traveling?
23.What’s the best food you’ve had on vacation? 
24.What was the worst food you’ve had on vacation? 
25.What is the most unusual thing you've ever eaten? 
26.What was the strangest object you brought back home? 
27.Do you prefer going to restaurants or preparing meals yourself? 
28.How do you choose restaurants in new places? 
29.Do you travel light or pack everything but the kitchen sink? 
30.Is it important to connect to wifi and social media when travelling? 
31.Do you work or disconnect when you travel? 
32.What’s the first thing you do when you get home from a trip? 
33.What music do you listen to whilst traveling? 
34.What is the one thing you always travel with? 
35.How many photos do you usually take during a trip? 

Задание 2. Перечень контрольных вопросов по теме:

1. Do you share photos or videos from your trips in online social networks?
2. Do you prefer travelling alone or with a group? 
3. Where do you get  your recommendations for  what to do and where to stay

when you travel? 
4. What’s your favourite season? Why? 
5. What’s the most refreshing thing on a hot summer day? 
6. .Do you prefer summer or winter activities? 
7. What is the best place to travel in autumn? 
8. Is it better to live where there are four seasons or where one season takes up

most of the year? 
9. What do you like to do on a rainy day while on vacation? 
10.What do you do to stay healthy when you travel? 
11.Where did you go last weekend? What did you do? 
12.What are you going to do this weekend? 
13.What did you do on your last vacation? 
14.What would be your perfect weekend? 
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15.Do you prefer active and adventurous vacation or  just  relaxing in your free
time? 

16.What is the difference between a tourist and a traveller?
17.Do you prefer to be a tourist or a traveller? 
18.Do you ever have itchy feet? 
19.How do you feel about exploring a place as an independent traveller? 
20.Do you prefer independent travel or package tours? 
21.Would you like to go on a jungle expedition? 
22.What do you think of a two-month backpacking trip through Central America?
23.If you had two choose between an extreme holiday and a relaxing spa getaway,

which would you prefer and why? 
24.Where do you prefer to go on holiday: a place you have never been to before or

somewhere you have been to many times? 
25.Have you ever felt lost during a trip? 
26.Do you like visiting museums? 
27.Do you like sunbathing? Why (not)? 
28.Which do you prefer: sightseeing, hiking, shopping or lying on a beach? 
29.Do you prefer beach holidays or city breaks? 
30.Where would you like to travel next? 
31.What’s the best way to travel? (plane, car, bike…) 
32.Have you decided where to go on your next holiday? 
33.What would you miss if you emigrated? 
34.How do you think travelling to a lot of different countries changes a person?
35.What do you think the secret to having a good holiday is?

Задание 3. Задания, направленные на развитие лексических навыков
и навыков чтения

Task  1.  Read  and  translate  the  text  about  impacts  of
tourism

Positive and negative impacts of tourism
Development of tourism usually offers a country a means of in-
creasing economic well-being especially if the region has no other
industry alternatives.
Positive economic impacts of tourism:
 it provides a stable source of income to a country
 it offers a variety of employment
 it  provides  incentive to  improve infrastructure of  the region

that can be used by locals.
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 it  gives opportunities  for  small  business,  ownership  and en-
trepreneurship. The main negative impact can be over depen-
dence on tourism that can lead to devastating effect on entire
economy in the case of earthquakes or hurricanes.

 tourism can affect nature, peoples and cultures as well. Social
and cultural benefits of tourism:

 people can learn more about other nations tourists share tastes
and different ways of thinking, they become more patient

 tourism improves standard of living
 hosts try to preserve nature and historical sites.

Negative consequences of tourism:
 оvercrowding
 clash of unfamiliar behaviors
 resentment of residents from need to share resources with vis-

itors
 negative influence on the environment
 irritation  of  locals  because  disproportionate  expenses  of  the

tourists and wages of the residents
 correlation between number of visitors and amount of crime.
 decline in moral conduct of local people
Task 2. Describe the role of travel agencies in bringing tourists
and tourism providers together. Use the following information for
your answer.

Task 3. Translate the sentences from Russian into English.
1. Турфирмы ожидают снижение спроса на некоторые бюджетные (low cost)
направления.
2. Продвижение (promotion) туристических направлений и курортов должно
строго планироваться.
3. Средиземноморье привлекает тысячи туристов каждый год.
4.  Конкурентные  преимущества  этой  компании,  работающей  со  странами
Юго-Восточной Азии, – это широкий ассортимент туров на популярные ку-
рорты, прямые договоры с отелями и разумные цены.
5. В настоящее время легко выбрать место путешествия, забронировать тур в
системе онлайн, купить электронные билеты.
6. Прежде чем начать бронировать, проверьте наличие мест в отеле и авиапе-
релёт на нужную Вам дату.
7. В этом году многие туроператоры столкнулись (to face) с проблемой из-
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быточного бронирования в отелях Египта.
Task 4. Discussion 

 Identify future challenges and opportunities facing the tourism industry.

 Identify and explain the economic, social and cultural benefits of tourism.

 Identify and explain the potential economic problems that can be created by
tourism.

 Give examples of  the countries whose continued economic development de-
pends on the growth of tourism.

5. Read the article and then check the correct answers below.

TOP TIPS FOR TRAVEL

Whether  you’re  studying,
working or on a vacation, trav-
eling can be one of the most re-
warding and educational expe-
riences  in  life.  But  there  are
also a few challenges that ev-
ery traveler will face, so we’ve
prepared  some  helpful  tips  to
make things easier.

Learn  about  the  transport
system.
Every country is different, but
your needs will always be the
same:  you  need  to  move
around quickly and easily.  So
study  the  transport  system  in
your  destination  before  you
visit.  Sometimes  it’s  really
simple:  a single  metro system
for  the  whole  city.  Great!
Sometimes  it’s  more  compli-
cated: a mixture of public and
private train lines, multiple bus
companies and different  kinds
of  taxis.  Either  way,  find  out
about it before you travel.

Download a good map app.
Prepare all you want, but sometimes you’ll
get lost. It’ll happen. A few years ago, this
might have been a problem, but these days
there’s an easy solution: download a good
map application to your phone. If you get
lost, just turn on GPS and you’ll fi nd your
destination in no time. The joys of modern
technology, eh?

Learn to say ‘hello’, ‘sorry’ and ‘thank
you’.
You don’t always need to learn the entire
language of  the  country you’re  traveling
to, but you should learn three key words:
‘hello’,  ‘sorry’  and  ‘thank  you’.  These
words will bring friendly smiles from lo-
cals,  they’ll  get  you  out  of  trouble,  and
they’ll  get  you  help  when  you  need  it.
Most of all, they’ll make you sound lovely
and polite. Learn them!


1.  Which  types  of  travel  are  men-
tioned?

3. What can you do if you get lost?
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☐ work, business and study
☐ study, work and vacation
☐ vacation, business and study

☐ Learn about the transport system.
☐ Use a map application.
☐ Turn off GPS.

2. According to the article, what is an
example of a simple transport system?

☐ a mixture of public and private train
lines
☐ multiple bus companies
☐ a single, citywide metro system

4. Which reason for learning to say ‘hello’,
‘sorry’ and ‘thank you’ is not mentioned?

☐ It will help you make friends.
☐ It will get you help when you need it. ☐
It will make you sound polite.

6. Read the text about the Trans-Siberian Railway and do some exercises.

There’s no doubt that the most famous railway in Russia is The Trans-Siberian 
Railway. It’s short name is the Trans-Sib. It was called The Great Siberian Way in 
the past. And it really deserves to be called great. This railway passes through 
whole Russia.

It plays a very important role for the country. Don’t forget about its economic 
importance. The Trans-Sib connects the Central part of Russia with the Eastern 
part of the country. This helps quicker development of the Siberian territories.

Look at the map and you’ll realize what a distance the trains covers travelling
by The Trans-Siberian Railway. It connects Moscow and Vladivostok. Also this
way it  passes many Russian cities and towns.  Yaroslavl,  Yekaterinburg, Omsk,
Irkutsk, Chita are among them. The Trans-Siberian Railway is the longest in the
world. Its length is 9288.2 kilometers. 

There is no other Railway that crosses practically 2 continents of the world. By
the way, 20 per cent of The Trans-Siberian is in Europe and 80 per cent is in Asia.
On the board between these continents, there is a sign outside the window of the
train going on the Trans-Siberian Railway. It’s called “The board of Europe and
Asia”.

There  are  some  special  excursion  tours  along  The  Trans-Siberian  Railway.
They are very popular among foreigners. They suit those who are interested in go-
ing through all the country. You can see how rich and diverse nature and geogra-
phy of Russia. Here you’ll be able to feel how tremendous its territory is. This is a
very exciting and unusual tour.

Those who will decide to go through The Trans-Siberian Railway will have vis-
ited 87 Russian cities and towns. Monuments and signs installed near the railroad
will inform about coming from one region to another. I think it’s enough big expe-
rience. Apart from the cities you’ll find a lot of interesting things during the trip.
For example, you will pass the Urals. They divide Europe and Asia. You’ll see a
lot  of  Russian  rivers.  For  example  the  Volga,  the  Ob,  the  Irtish,  the  Yenisey,
Amour and many others.
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Of course, Lake Baikal is one of the main sightseeing attractions, which you
can see during your trip on the Railway. Lots of people overcome hundreds of kilo-
meters especially to see it. This lake is unique. This is the deepest lake in the world
(its deepness achieves 1637 meters). And it’s also the purest one. Going through
The Trans-Siberian Railway, you get an opportunity to have a look at this lake.
The train goes about 200 kilometers parallel to the lake. Sometimes the road goes
very close to the bank. And this makes an unforgettable impression.

The Trans-Siberian Railway crosses 8 time zones. So be attentive or you’ll get
lost in time. If to note that the road takes about 10 days then you’ll have to correct
your watches practically every day.

The choice of the trains going on the Railway is quite big. But the most com-
fortable are of course the firm trains. There are air conditioners and television.
Such trains make fewer stops. Sometimes they even go 400 kilometers without
stopping at any station. This class is often used by foreigners and Russians for
traveling.

Unit 3.  Purchase a ticket

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. You win the lottery tomorrow. Where are you travelling to first?
2. What is your favourite aspect about traveling?
3. What is the weirdest food you’ve ever tried while traveling?
4. What are sure signs of being a travel addict?
5. Are you a city traveller or nature explorer?
6. Have you ever hitchhiked? If not, would you ever consider doing it?
7. Are you a member of the mile high club?
8. Have you ever been on a cruise?
9. Choose one famous person or celebrity to travel with?
10.Have you ever flown first class?
11.How many countries have you been to?
12.What is your favourite city?
13.Where you would you rather be right this moment?
14.Do you prefer a window seat or aisle seat on a plane?
15.What is the most exotic food you’ve tasted?
16.Where is the weirdest place you’ve slept during your travels?
17.Would you rather go on a safari, have a city break, or visit a tropical island?
18.Have you ever been camping while abroad?
19.What is your favorite travel song?

Задание 2. Перечень контрольных вопросов по теме:

1. How many of the 7 wonders of the world have you seen?
2. What is the best and worst thing about travelling to a new country?
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3. Beach or mountains?
4. What is your most valuable travel possession?
5. Have you fallen in love while travelling?
6. What is your favourite vacation song about summer and the beach?
7. What movie and/or has inspired a previous trip of yours?
8. What’s a funny or strange travel story of yours?
9. Have you ever been on a safari?
10.What is your drink of choice on a plane?
11.What is you go to remedy for jet-lag?
12.What is the favorite stamp in your passport?
13.Do you have any embarrassing travel stories?
14.What is the most adventurous thing you’ve done during your travels?
15.What characteristics make for a cool travel partner?
16.Have you ever been snorkelling? If so, where?
17.What is the best gift to give to a traveller?
18.Describe a dream travel experience?

Задание 3. Задания, направленные на развитие лексических навыков и
навыков чтения

1.  Read the text ‘Communication and Its Levels’.  Determine the levels of
communication and their content.

Communication and Its Levels

Most of the people are aware of one communication level, i.e., verbal commu-
nication, meaning the language itself in oral and written forms. Scientists have dif-
ferent views on the amount of living languages, but all of them think there exist
more than 2,000 of them in the world. Mostly widely-spoken languages are Eng-
lish, Chinese, Spanish, Russian and Hindi. Language is an indivisible part of cul-
ture. It expresses the person’s thoughts and feelings. Communication occurs in all
branches of linguistics including morphology, phonology, pragmatics, semantics,
and syntactics.

Another level is paraverbal communication. It means accent, breaks during
the talk, form of utterance, intonation, rhythm, sounds and syllables, stress, tone,
and volume. Nonverbal communication reveals itself at the third level. The most
important factors in nonverbal communication are body language, face expression,
kinesthetics, gestures, and clothes. According to the scientists’ research, paraverbal
and nonverbal communications play even greater role in understanding of spoken
language than verbal communication. In the written communication some scien-
tists take into consideration frequency, place and mode of its transmission,  and
consider it to be the fourth level communication. i.e. – то есть.

Task 3. Say which level of communication you think is the most important
one and why.

Task 4. Find the examples how the levels of communication are fulfilled in
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life in different languages and cultures. Compare them. Tell about differences and
similarities in class. Use books, journals or electronic publications.

PRACTICE

Communication in Tourism
Booking Tickets. Purchase of Ticket at the Ticket Office

Task 5. Study the names concerning the trip to Salzburg.

Background Knowledge

Austria is the rich European country.

Brighton
seaside resort in 
England.

Getreidegasse
street where 
Mozart was 
born.

Mercedes-Benz
German brand’s 
logo, Stuttgart.

Mozarteum

University of 
Music and Dra-
matic Arts in 
Salzburg, Aus-
tria.

Salzburg

Austrian city on 
the board with 
Germany, one of
the most popular
cities in Austria.

Salzburg Festival

festival held an-
nually in 
Salzburg, Aus-
tria, opera and 
concert perfor-
mances.

Task 6. Arrange the sentences in the logical order to make a dialogue. Start the di-
alogue with the greeting of the customer.

Reservation of Trip to Salzburg

Travel Agent Customer
They range from double decker buses to Mer-
cedes Benz cars.

Good morning.
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Have a nice trip, sir.
No, I won’t. What are your 
vehicles?

Daily cost is € 98.39. All the amenities are in-
cluded.
Will you go by your private car or bus, sir?

I’ll make a reservation.

Good morning, sir. What can I do for you?

To Salzburg to see the 
Mozart’s birthplace in Ge-
treidegasse, Mozarteum and 
the Salzburg Festival.

Travel to Salzburg from the 7th of July to the 
6th of August. And the name is …?

Michael Brown, UK, 
Brighton, Campbell Road, 
10. How much is it?

Where would you like to go in Austria?
I’d like to visit Austria on a 
month vacation from the 19th
of July to the 17th of August.

Task 7. Listen to the dialogue ‘Booking Tickets’, dramatise it and say how you
would reserve your ticket.

Задание 4. Задания, направленные на развитие навыков устной речи

1. Roleplay it. Work in pairs or in small groups.

provide (provided, provided, providing), 
provides, v  предусмотреть

1 предоставлять 2 обеспе-
чивать

3

Background Knowledge
1. Airport Heathrow is the second airport in the world by traffic of passengers,
situated fourteen miles west of London city centre, United Kingdom. The airport
serves over eighty airlines worldwide, carrying annually more than seventy million
passengers and one and a half tons of cargo. It has five terminals and three run-
ways and makes available facilities for different categories of passengers including
children,  disabled  passengers  and businessmen.  It  also  provides  full  range first
class airport services.
2. Airport Berlin Tegel is situated north-west of Berlin city centre, carrying more
than twenty million passengers. It has four terminals, providing flights to different
countries of the world.
3. Foreign currency:
GBP is the British pound of sterling (₤) or pound, the official British currency (₤1,
₤2 – coins; ₤5, ₤10, ₤20, ₤50 – euro banknotes in circulation). Pound of sterling is
subdivided into 100 pence. Pence is the plural form; penny (p) is the singular form
for the coin (1p, 2p, 10p, 20p, 25p, 50p – coins). The currency of the European
Union is called EUR – euro (€) - €5, €10, €20, €50, €100, €200, €500 – banknotes.
Euro consists of 100 euro cents I. The coins are issued as €1, €2; 50 c, 20 c, 10 c, 5
c, 2 c, 1 c.
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single ticket – билет в один конец return ticket – 1 билет в оба конца 2 обрат-
ный билет

Characters: ticket employee and Michael Brown Booking Tickets
- Good morning. Heathrow Ticket Air Service.
- Good morning. I’d like to book the ticket to Berlin.
- Which airport?
- Berlin Tegel, two tickets, please.
- First class or business class?
- First class tickets.
- Single or return?
- Single.
- What’s the date?
- January 25th.
- And the time? There are three flights a day.
- Have you a flight in the morning?
- Yes, at 9.10 a.m., please.
- All right. When is the arrival?
- In 2 hours 14 minutes.
- What’s the price?
- From 44.98 to 115.66 GBP or from 49.83 euros to 128.14 EUR. - Your name,
please.
- Michael Brown.
- Well, two tickets from London Heathrow to Berlin Tegel, first class, single, Janu-
ary 25th, 9.10 a.m., for the name Michael Brown. Check-in is not later than two
hours before the flight, sir.
- Thank you.

Note: GBP is the British pound of sterling and EUR means euro.

2. Arrange the words to make the sentence.
Reserve, would, an, like, airline, to, I, ticket.
Airlines, the, serves, airport, fifty.
Plane, to, Terminal, have, the, you, at, 4, board.
Disabled, the, provides, Heathrow, passengers, for, airport, amenities.
Germany, will, with, he, to, Lufthansa, fly. 
Note: Lufthansa is the biggest and the most well-known German air company.

3. Listen to the dialogue ‘Purchase of Ticket at the Ticket Office’ and read it.
Think of your own situation of purchasing the ticket and present it to class.
Work in pairs.

Characters: ticket employee and Michael Brown
Purchase of Ticket at the Ticket Office
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- I would like two tickets, please. - Where to, sir? - Berlin Tegel, Germany by 
British Airways. - First class or business class? - First class, please. February 27th, 
afternoon flight. - First class ticket is 115.66 GBP. British Airways. Direct flight. 
Afternoon flight is at 14.15.Terminal 1. - Here you are. Thank you.

Country Study
Splendour of the Greek Islands

4. Study the words before reading the text ‘Splendour of the Greek Islands’.

castle, n замок peninsula, n полуостров
devotees of antiquity по-
клонники древности

holiday destination место 
отдыха

island, n остров
inhibit (inhibited, inhib-
ited, inhibiting), inhibits, 
v населять

islet, n островок
scuba diving подводное 
плавание с аквалангом

1. Study geographical names concerning Greece. Find them on the map and
make the itinerary from one island to the other.

Athens Афины Mystras Мистрас
Greece Греция Paros Парос

Crete Крит
Peloponnesus Пе-
лопоннес

Corfu Корфу
Samariá Gorge Уще-
лье Самария

Lindos Линдос Samos Самос
Mykonos Миконос Santorini Санторини
Myrtos Beach Пляж 
Миртос

Rhodes Родос

2. Study the names of the Greek sights. Find more information about them.

Background Knowledge

Acropolis Is the
ancient Greek citadel, 
UNESCO heritage.

Delphi 
Theatre

ancient theatre, Del-
phi, built not far from 
the Temple of Apollo.

National museum in Athens, 
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Archeological 
Museum

containing 20,000 ex-
hibits from different 
eras, rich collections 
of ceramics and sculp-
tures.

National 
Garden

public park in Athens.

Parthenon
ancient Greek temple 
dedicated to the god-
dess Athena.

Temple of 
Athena Nike

early Ionic temple on 
the Acropolis of 
Athens.

Note:  Theatre  is the spelling of the British variant;  theater  is the spelling of the
American variant.

3. Read about the splendour of Greek islands and decide why the Greek
Islands are so popular.

Splendour of the Greek Islands
Greece is one of the countries attractive for tourists from Europe and the United
States. There exist more than six thousand Greek Islands, islets, peninsulas, but
only a small amount of them is inhibited and even less serve as the main holiday
destinations. Among the most popular islands are Crete, Corfu, Mykonos, Paros,
Rhodes, Santorini,  and Samos. Ferries carry people from one island to another.
During ferry trips one can enjoy the beauty of the Greek coast and the sea. Holi-
days in Greece are accessible for most of people and in summer the Greek Islands
are overcrowded. What makes Greece a famous world resort? One of the factors is
the splendour  of  nature,  mountains,  sea,  waterfalls,  sand beaches  with pebbles.
Scuba diving is very popular. Another factor is a cultural one. Greek islands are a
paradise for the devotees of antiquity. Castles, early cities, fortresses, monasteries,
caves. Among the top Greek attractions are Acropolis; canyon the Samariá Gorge;
Delphi Theatre; medieval village Lindos; Myrtos Beach; Mystras, an antique capi-
tal  of  the  Peloponnesus;  Parthenon;  volcanic  island  Santorini.  If  you  choose
Athens, the Greek capital,  as the travel destination, first  see the ancient city of
Acropolis  with  its  memorable  historical  buildings  and  its  new  museum.  Visit
Parthenon, watch the Temple of Athena Nike, tour the National Archeological Mu-
seum. Take a walk in the National Garden among flowers and millennial statues.

Note: Splendour is the spelling of the British variant (with the letter u); splendor is
the spelling of the American variant (without the letter u).

Project and Research Work
Tourist Trip to Greece
Task 8.  Find information about tourist trip to Greece on the Internet or in
books and define specific features of the travel. Present this information in
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class.

Unit 4.  Insurance in tourism  

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. Are you interested in the world of business?
2. Do you think you have a good head for business?
3. What kind of business would you like to start?
4. Do you think anyone can start their own business?
5. What are the dangers of having your own business?
6. Would you include your own name in your business name?
7. Do you read any business magazines?
8. Do men or women make more successful business people?
9. Do you think you’d be a tough person to work for?
10.What advice would you give to people starting in business?

Задание 2. Перечень контрольных вопросов по теме:

1. How would you define business?
2. Would you like to have your own business?
3. What kind of people are good at business?
4. Is it easy to start a business in your country?
5. What business skills do you have?
6. Would you prefer to start a “bricks ‘n’ mortar” business or an Internet busi-

ness?
7. What would be your motto in business?
8. What kind of office would you like?
9. Who would be your business hero?
10.What would be your main business goal?

Задание 3. Задания, направленные на развитие лексико- грамматиче-
ских навыков и навыков письма

Task 1. Listen to the words referring to culture and communication, read them,
find their meaning and analyse their word-formation.

Nouns: environment, evaluation, intention, receiver.
Adjectives: emotional, essential, important, logical, phonological, reciprocal, sig-
nificant, substantial, successful, syllabic.
Adverbs: mutually, preferably.
Participles: enriching, evolving.
Task 2. Listen to the verbs used in the scientific and professional texts and learn
them. Make the sentences with these verbs.
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appreciate (appreciated, appreciated, appreciating), appreciates, v оценить
Modern society highly appreciates the ability to communicate. This ability is ap-
preciated in various cultures. determine (determined, determined, determining),
determines, v определять
In the process of communication, we determine and take into account social status
of communicators. We also have to determine time and space, i.e. when and where
the process  of  communication occurs.  effect  (effected,  effected,  effecting),  ef-
fects, v влиять
Culture  effects  communication.  It  effects  its  development.  evolve  (evolved,
evolved, evolving), evolves, v развиваться
Means  of  communication  are  constantly  evolving.  Mediated  communication
evolves every year. interrelate (interrelated, interrelated, interrelating), inter-
relates, v осуществлять взаимосвязь
Culture  and  communication  interrelate.  They  interrelate  on  the  levels  of  the
speaker, receiver and environment. make an impact оказать влияние
Communication makes an impact on culture. Intention of the speaker makes an im-
pact  on communication.  motivate (motivated, motivated, motivated, motivat-
ing), motivates, v мотивировать
The result  of  communication is  better  when it  is  motivated.  It  is  motivated by
needs and interests of the parties,  which are the participants of communication.
stimulate (stimulated, stimulated, stimulating), stimulates, v стимулировать 
The process of communication is stimulated by mutual agreement of communica-
tors. It is also stimulated by the purposes of communication.

Задание 4. Задания, направленные на развитие лексических навыков и
навыков чтения

Task 1.  Read the text and find the facts confirming interrelation between culture
and communication.

Culture and Communication

Culture and communication are closely interrelated. Communication, being
a part of culture, motivates its development. Culture determines communication on
the base of the intention of the speaker, purpose of the receiver and the environ-
ment. The intention of the speaker is important both in direct and mediated com-
munication. The purpose of communication is always significant. It can be, for ex-
ample, a business letter, a face-to-face or phone personal message. We also have to
consider the position of the receivers of communication in the society: strata, occu-
pation, age, religion, etc. The settings, i.e. environment of communication, time
and space are substantial. Another factor that is essential for successful communi-
cation is evaluation by the communicators of each other’s behaviour. Values of
culture make an impact on the way people communicate. Any experience in com-
munication, either a positive or a negative one, is worthy.
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Language, as a part of culture, is of primary importance. Its whole structure
also effects the way people communicate. Let us take the phonological aspect, for
example. It includes intonation, tone, pitch of utterance, its emotional colour, logi-
cal and syllabic stress.

Thus, the process of interrelation of culture and communication is reciprocal
and mutually enriching. Culture determines communication and communication,
accordingly, stimulates culture’s evolving.

Task 2.  Say in your own words how culture of your country makes an im-
pact on communication and determines its specific features. Give examples.

PRACTICE Communication in Tourism
Flight Insurance
Task 5. Study the words on the topic ‘Flight Insurance’.

accident  insurance  flight  стра-
хование от несчастного случая
в полете

loss, n 1 убыток 2 ущерб 3 потеря
4 утрата

claim, n 1 претензия 2 иск
obtain  (obtained,  obtained,  ob-
taining), obtains, v получить

coverage, n 1 обеспечение 2 по-
крытие

protection, n защита

emergency,  n  чрезвычайная си-
туация

recovery,  n  1  возмещение  2  воз-
врат  3  восстановление  4  выздо-
ровление

insurance, n страхование
refund, v 1 возврат денег 2 возме-
щение убытков

insurance  coverage  страховое
обеспечение

separately, adv. отдельно

flight coverage  страховое обес-
печение полета

value, n 1 стоимость 2 ценность

flight-only только авиарейс

Task 6.  Read the dialogue and roleplay it.  What kind of  insurance would you
choose and why? Give reasons.
Characters: Travelex Insurance Company manager and Michael Brown
Flight Insurance
- Good morning. I’d like to discuss the terms of flight insurance. Is there anything
special about this insurance?
- It’s a form of travel insurance which offers financial protection for flights. Flight
accident insurance is considered separately. If someone misses or cancels his or her
air travel in case of emergency, with travel insurance they can get adequate refund
for their losses and later purchase the other ticket. In some cases, insurance cover-
age is provided for the delay of flights. There also exists the recovery for loss of
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luggage, but it is less than the real value. 
- What type of coverage does your company provide? 
- We usually meet the requirements of every passenger, providing efficient advice,
emergency assistance, and claim service. Would you like to purchase flight cover-
age or obtain a flight-only insurance policy?
- Flight coverage, please. Here are my passport and travel documents.
- Thank you, sir.

Task 7. Arrange the words to make the sentence.
1. Purchase, delay, for, reason, of, the, insurance, is, flight, travel.
2. Reason, of, travel, loss, another, purchase, insurance, for, luggage, is.
3. Occurs, weather, breakdown, cancellation, the, or, of, mechanical, to, flight, due.
4. Hotel, and, insurance, accommodation, covers, meals.
5. Transportation, costs, during, insurance, delays, airline, covers.

Task 8.  Imagine you are a travel insurance manager. How would you persuade
your customers to purchase the insurance policies? Write and present the dialogue
between your customer and you as the travel insurance manager.
Country Study
Nature of Switzerland
Task 9. Learn geographical names.
Background Knowledge
Areuse Gorge ущелье Ароза
Creux du Van Кре-дю-Ван
Rhine Falls Рейнский водопад
Simme Falls водопад Зиммен

Trümmelbach FallsТрюммельбахский водопад

Task  10.  Read  about  the  nature  of  Switzerland.  Find  additional  information.
Choose the landscapes you like best. Say whom you would advise to visit these
places and why. Give your opinion.

Mountainous Nature of Switzerland
Switzerland is one of the countries of Central Europe loved and visited by thou-
sands of tourists every year. What attracts tourists from the whole world? Does
Switzerland have a rich culture with its  famous museums, music and watches?
Landscapes or sport and leisure? We’ll have a look at Switzerland’s mountainous
nature. What place shall we begin with? If you are fond of roaring water and its
splashes, you can choose the Rhine Falls, which had been formed in the Ice Age.
From the height of 150 metres the water rushes with the speed of twenty-three me-
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tres per second. It’s an unforgettable sight! Or one can choose Simme Falls with
the height of 200 metres. Several springs feed the river Simme and they create the
cascade over rocks. It’s well worth seeing it. The Trümmelbach Falls, the only one
among the glacier waterfalls, always carries the melted glacier’s water to the valley
of seventy-two waterfalls. Enormous rock Creux du Van was shaped by glaciers
and brooks. There’s an unusual flora both arctic and alpine and are the animals of
mountains. Areuse Gorge is also destined for hiking. There are also other gorges
with rare orchids and numerous species of birds.  Welcome to the mountainous
world of Switzerland with its pristine rivers, glaciers, waterfalls, unique flora and
fauna.
Project and Research Work
Swiss Way of Life
Task 11. Find more information about Switzerland’s culture on the Internet or in
printed editions. Determine top attractions of Switzerland’s culture. Present infor-
mation in class in e-form: presentations, videos. Work in small groups

Unit 5. Method of project work

Theory of Communication Diversity of Cultures 

 Task 1. Analyse the morphological structure of nouns and adjectives.

Nouns Adjectives Word Combinations

emergence,  n  1 появле-
ние 2 возникновение

flexible, a гибкий
inter-population  variation
варьирование между попу-
ляциями

generation,  n  1 поколе-
ние 2 генерация 3 обра-
зование

environmental,  a
1 экологический 2
относящийся  к
окружающей  сре-
де

intra-population  variation
варьирование внутри попу-
ляции

reproduction,  n  1  вос-
произведение  2  вос-
производство  3
репродукция

heterogeneous,  a
1  гетерогенный 2
неоднородный  3
разнородный

transmission,  n  1 пере-
дача 2 трансмиссия

homogeneous,  a  1
однородный  2
гомогенный

impossible,  a  не-
возможный
mental, a 1 умственный
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2 ментальный
ethno-linguistic, a

Task 2. Study geographical names. 
Background Knowledge

Ciscaucasia is the
mountainous  re-
gion in  the south
of Russia.

Dagestan
republic  in  the  Cis-
caucasia in Russia.

A Dagestani
inhabitant  of
Dagestan.

Russia
large country lying in
Europe and Asia.

Task 3. Read the text and determine the reasons for the diversity of cultures. Ar-
range the reasons in the logical order.

Diversity of Cultures
Considering that culture is the cognitive system, let us determine the reasons

for the diversity of cultures. Both the ways of forming culture and the capacity for
culture are important for it. How is the diversity of cultures produced? Fission of
cultures is advanced by means of generations’ reproduction in the families. Geo-
graphic and environmental factors have an impact on speed of fission. But these
factors only could not have stimulated development of the diversity of cultures,
which is impossible without the humans’ ability of the behaviour’s transmission,
providing fission of cultures. 

The consequence of these processes is the emergence of boundaries between
human communities and it is the vital element of the evolutionary ecology of cul-
ture. Derivation of the diversity of cultures originates from the cognitive capacity
for culture and also the issues of the demographic ecology. Due to social transmis-
sion and mental processes, new generations of species process and acquire infor-
mation and specific sets of behavioural traits and rules, which are homogeneous
within intrapopulation variation and heterogeneous within inter-population varia-
tion. Boundaries of the communities are flexible. In modern society the process of
moving people from community to community occurs more often, in spite of the
fact that these communities can be different as ethno-linguistic groups. 

New cultures can be formed this way. For example, Dagestani, living in Cis-
caucasia in Russia, constitute a set of linguistic and ethnic groups, which, in turn,
are divided into clans, forming their own cultures within the culture of Dagestan
and Russia. 

Task 4. Give the examples of cultural fission. Analyse this process.

 PRACTICE 
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Communication in Tourism Reflections on the Tourist Project 

Task 5. Learn the words before reading the text ‘Key Factors for Development of
Tourist Project’.

artefact,  n  1  артефакт  2
предмет  материальной
культуры

implement  (implemented,  implemented,  imple-
menting),  implements,  v  1  осуществлять 2  вы-
полнять

craft, n ремесло public participation общественное участие
evaluation, n оценка social cohesion социальная сплоченность
heritage, n 1 наследие 2 на-
следство

sustainable, a 1 устойчивый 2 поддерживаемый

Task 6. Read the words. Analyze the morphology of the words before reading the
text. Classify the words according to the parts of speech and verbals. 

Archeological,  comparative,  considering,  consumer,  developer,  develop-
ment,  declared,  enhancing,  existing,  execution,  expectation,  historical,  improve-
ment, initiative, integrated, management, natural, offered, paleontological, partici-
pation, potential, expecting, presented, recommendation, sacred, satisfaction, situa-
tional, social, socio-demographic, spiritual, sustainable, visiting. Task 9. Study the
method of creating the tourist project in English. Write out the essence of method
using the development order. 

Key Factors for Development of Tourist Project

In development of project in tourism, it is first necessary to take account of
the cultural heritage of the country, work out and implement national strategy on
heritage and cultural tourism. The cultural heritage includes historical buildings
and places, oral history and traditions, declared heritage sites, cultural objects and
collections, rituals and cultural performances, artefacts and crafts, art performances
and creative arts, skills and techniques of fine arts, natural and cultural aspects of
the environment, archeological artefacts, cultural values and respect of culture and
heritage, cultural festivals, paleontological remains, sacred and spiritual sites.

Next, project developers, to make tourism sustainable, have to consider so-
cial cohesion, public participation of the local communities and private participa-
tion in tourist activities and initiatives. They make the analysis of the demand for
cultural  tourism, considering socio-demographic characteristics  of  consumers of
Heritage products: age, gender, race, education, and social status. By means of sit-
uational analysis and comparative studies the specialists in the sphere of tourism
make  the  analysis  of  current  situation  and  project  future  developments  in  this
sphere, its monitoring and evaluation with periodic reports, presenting information
on current trends and best practices by means of integrated management. 

They determine the approach for execution of strategies, purposes and activ-
ities, development of medium and long-term action plan, level of knowledge of ex-
isting  and  potential  tourist  products,  expectations  of  customers  for  visiting  the
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product, services offered, customers’ needs and their satisfaction with the products
and recommendations for their improvement, enhancing the customers’ experience
in cultural heritage. 

Task 10.  Read the dialogue on the way of making project on tourism and
dramatise it. 

Characters: Jane Smith and Michael Brown
 Discussion of the Project on Tourism 

- Jane, let’s go to the café tonight. 
- Sorry, Michael, I’ve no time at all. I have to make the project on tourism

and it seems so hard to me. 
- Well, it’s not so difficult as it seems to be. What’s the country you’re going

to make the project on? 
- It’s France. - A wonderful country! First, you have to take account of cul-

tural heritage of the country.
 - What does it include?
 - Everything that refers to culture. For example, historical buildings and

places, oral history and traditions, cultural objects and collections, rituals and cul-
tural performances, artefacts and crafts, art performances and creative arts natural
and cultural aspects of the environment, archeological artefacts, cultural festivals,
sacred and spiritual sites. Then you have to make the analysis of the population of
the country, their ability to support the sustainable tourism, current situation, needs
of the customers, strategies of work, determine methods of work, its monitoring
and evaluation. Think of the action plan and the ways of its realisation. 

- Will you help me in my work? 
- It’s better you do everything yourselves, but in the case of necessity I’ll

surely help. - Thank you very much. 

Task 11. Make the sentences with the words below. 
1. France, make, on, project, will, Jane, a, in, tourism. 2. Paris, of, project,

the, sights, includes. 3. Exciting, tour, is, sightseeing, Paris, to. 4. Fascinating, in,
performances, art, of, France, are, creative. 5. Cultural, attention, of, collections,
attract, French, tourists’, objects. 

Country Study
Nordic Countries

Task 12.  Compare information about Nordic countries. Name similar and
different features. 

Similar and Different Features of Nordic Countries

Under the name  Nordic countries,  we understand Denmark,  Finland,  Ice-
land, Norway and Sweden. They have a lot in common, but, at the same time, there
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are properties  that  are unique to a  particular  country.  These countries have the
range of characteristics in common: 

- geographical situation (Northern Europe, North Atlantic); 
- Lutheran Christianity as a belief; 
- cooperation in Nordic Council; 
- unicameral parliament (all the states) and the monarchy (Denmark, Nor-

way, Sweden); - developed welfare state apparatus; 
- respect of behavioural rules; 
- high level of trust, punctuality; 
- social cohesion; 
- flat hierarchy, dislike of obvious signs of status and frequent use of infor-

mal address; 
 - low level of crime, corruption and conflict; - rather low population den-

sity; 
-  direct  communication,  saying  what  the  person  thinks,  respect  of  being

modest; - high respect for women. But, at the same time, there are some local vari-
ations:

Characteristic
s

Denmark Sweden Iceland Norway Finland

European
Union
membership

+ + - - +

Eurozone - - - - +
Population Scandinavian Finnish
Main language Danish Swedish Icelandic Norwegian Finnish

Project and Research Work 
Features of Nordic Culture 
Task 13. Find more information about specific features of any Nordic country and
present it in class.

Unit 6.  Getting to destination

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. What kinds of landscapes do you like to see when you travel?
2. How do you plan for the weather when you go somewhere?
3. Do you prefer hot or cold destinations for vacations?
4. If money was not an issue, where would you go and what would you do?
5. How is ecotourism different to normal tourism?
6. Have you ever lost something on your travels? What was it?
7. What things do you dislike about travelling?
8. Do you remember meeting any strange or interesting people when travelling?
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9. What is the most popular time of year for people to travel in your country?
10.Where are some good places to find travel information? Do you use them?
11.What are the best and worst places you have travelled to?
12.Have your parents travelled much? Where have they been to?

Задание 2. Перечень контрольных вопросов по теме:

1. What are some useful things to learn in another language for travelling?
2. Do you think it is best to take a package tour or plan your own trips?
3. What is the longest journey that you have ever taken?
4. Where do you think would be the best place to go on a shopping holiday?
5. When you are on vacation do you like to relax or look for adventure?
6. Are you careful with money when you travel or do you like to spend a lot?
7. Have you ever had any bad travel experiences? What happened?
8. Do you like to try strange foods when you travel? What things have you eaten?
9. What kinds of baggage do you usually take travelling?
10.Do you have any souvenirs at home from travelling? What are they?
11.What kinds of things do you buy for other people on your travels?
12.What is something that you would love to go and do while travelling the world?

Задание 3. Задания, направленные на развитие лексико-грамматиче-
ских навыков и навыков письма

1. Translate the sentences from Russian into English.
1.  Главная достопримечательность  Рио-де-Жанейро –  тридцатиметровая ст
туя Христа Спасителя на вершине горы Корковадо. 
2. Сан-Паулу, самый большой город Бразилии, сравнивают с Нью-Йорком.
Они похожи деловой жизнью в дневное время и развлечения ночью.
3.  Природа  Черногории  заставляют  забывать  о  «каменных  джунглях»
мегаполиса, а пляжи страны считаются самыми экологически чистыми в Ев-
ропе. 4. Расположенный в восточной части Венгрии Дебрецен – второй по ве-
личине город страны после Будапешта и одновременно популярный курорт.
5. Современное название города, используемое во многих странах, – Beijing
означает «северная столица» в переводе с китайского.
6. Первое упоминание о городе Эдо «средневековое имя Токио» относится
(to date back )к середине 15 века.
7. Сэмюэль Джонсон в 1777 году написал: «Если Вы устали от Лондона, то
вы устали от жизни, потому что здесь есть все, что только можно ожидать».
8. Вечный город Рим был основан в III веке до н.э. и располагался на семи
холмах.
9.  Фес  –  религиозный и  торговый  центр  Марокко  имеет  самую большую
Медину (средневековый мусульманский город) в мире. В настоящее время
Медина находится под защитой (under protection) ЮНЕСКО.
10.Все в Лос-Анджелесе связана с Голливудом и кино: витрины магазинов,
отели, рестораны и даже улицы с именами кинозвезд.
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11.Мехико – гигантский город с  населением более 20 миллионов человек.
Центральная площадь – Сокало. Это одна из самых больших площадей мира,
здесь  находятся  правительственные  учреждения  (institutions)  президента
страны – Национальный дворец.
12.Старая саксонская столица, город Дрезден серьезно пострадал во время
второй мировой войны и на его реставрацию потребовалось много времени и
средств.  Каждый  турист  должен  увидеть  дворцовый  ансамбль  Цвингер,
Земпер-Оперу и посетить Дрезденскую галерею.
13.Сердце старого Дели-Чандни Чоук, это торговый центр с узкими улицами
и переулками, где можно купить изделия из золота, серебра и шелка. Нью
Дели отличается от Старого шикарными отелями, огромными магазинами и
величественными (imposing) зданиями, такими как президентский дворец и
здание Парламента.
14.Название тропического острова, государства и столицы Сингапур проис-
ходит от малайского слова «Сингапура» – город льва. Лучшие достижения
(achievements) Сингапура – это самый большой в мире фонтан, самый высо-
кий искусственный водопад в мире, самый оживленный (busy) в мире порт.
15.До 1939 года Таиланд был известен как Королевство Сиам. Слово «Thai»
значит свободный, поэтому Thailand переводится как Земля Свободных.
16.Стамбул – уникальный город, расположенный одновременно в Европе и в
Азии.
17. Гоа – самый маленький и самый уникальный штат Индии, жемчужина
Индийского побережья. До 1961 года Гоа был португальской колонией. Здесь
нет небоскребов, толп людей и суеты. Гармония – ключевое слово для атмо-
сферы Гоа. Климат в Гоа – тропический, с двумя сезонами – сухим и дожд-
ливым.  Лучшее время для посещений –  с  октября  по март:  воздух сухой,
температура очень благоприятная 27-30ºС.
18. Борнео – это остров, который делят (to share) Малайзия, Индонезия и Бру-
ней.
19.Добраться на остров Бали до острова Ломбок можно на комфортабельном
пароме  (2  часа)  или  воспользоваться  самолетом  индонезийской  компании
Merpati Air (20 минут).
20. Самые популярные курорты в Индонезии – острова Бали и Ломбок. Они
славятся широкими песчаными пляжами, богатым разнообразием природы,
таинственными культурными памятниками, роскошными отелями и разум-
ными ценами.
21.В сентябре 2008 года официально открыт самый высокий отель планеты
Park  Hyatt  Shanghai,  расположенный  на  верхних  этажах  492-метрового
Международного финансового центра Шанхая (The Vertical Complex City).
22.Широкая  и  длинная  набережная  (embankment)  Promenade  des  Anglais  –
самая красивая в Ницце. Набережная повторяет береговую линию, от мыса с
горой, замком, водопадом и смотровой площадкой до аэропорта.
23.Величественный  дворец  Тадж-Махал  в  Агре  –  это  памятник  любви
(testimony to  love),  созданный Шах Джаханом в  честь  его  любимой жены
Мумтаз Махал в 17 веке.
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24.Пляжи  в  Австралии  делятся  на  семейные  и  топлесс.  Естественно,  на
семейных пляжах, где отдыхают взрослые с детьми, обстановка более дели-
катная.

Задание 4. Задания, направленные на развитие лексических навыков и
навыков чтения

Read and discuss the text

IMPORTANT THINGS TO CONSIDER WHEN CHOOSING A
TRAVEL DESTINATION

Where will  I  travel  next? With around 197 countries in the world today,
choosing your next travel destination can be quite a challenging task. In fact, the
process doesn’t have to be confusing. To help you ensure your next getaway     is
everything you want it to be, I’ve put together some travel destinations tips and the
main things to consider when choosing a travel destination and planning your trip.
Just work through them and make life a whole lot easier for yourself.

How I decide where I travel to next can depend on a lot of different factors.
Everything from the cost of living in a destination to the weather and seasons make
a difference. I’ll share my process and some tips that will help make choosing your
next travel destination a breeze.

IMPORTANT THINGS TO CONSIDER WHEN CHOOSING A
TRAVEL DESTINATION

 1. CONSIDER THE WEATHER AND SEASON

You have to take the weather into account when picking a vacation destina-
tion. You may want to avoid extreme hot and cold months and travel during spring
break instead. Traveling in high (or low) tourist season will obviously affect your
trip. If you can choose your travel dates, it might be better to choose months with
good weather in the shoulder season. This is because prices in high season go up,
availability goes down, while shoulder season offers the best of both worlds with
fewer people around.

What do you prefer hot or cold weather? Winter or summer? While traveling
in the low season can save you some cash and sometimes can work to your advan-
tage, it can also have a huge impact if the weather conditions are not suitable to do
the activities you had planned. You’re not going to get much of tan or enjoy hang-
ing out by the beach with a cocktail if it’s raining all day because it’s the middle of
the monsoon season.
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Goa resorts, for instance, are filled with tourists from December to March,
since they are escaping the winter in Europe. So if you decide to visit Goa during
the monsoon season from mid-June to October, you can get great accommodation
deals and visit the festival of Sao-Joao.

If you’re planning a ski holiday, it wouldn’t make sense to book a trip in the 
early shoulder season if it has been a mild winter that year. If you’re really short on
time and you can’t wait around for the weather to improve, you’ll just have to grin 
and bear it. So it’s better to do some research, check the weather and take the sea-
sons into consideration before even thinking about going anywhere.

2. COME UP WITH A TRAVEL DESTINATION

If you’ve always had your heart set on going to Europe, for example, why
not make it happen? Don’t put off visiting as you never know when the journey’s
going to end. Just be aware that dream destinations can sometimes disappoint you.
Also, try to narrow down to countries (or better cities) that you really would love
to visit into a kind of travel bucket list. This should help to cut your destination list
down a bit.

Where do you want to go? Would you like to swap tried and tested favorites 
for off-the-beaten-track destinations?

If exploring Chinatown in Bangkok     or hitting Phuket’s beaches sounds 
more appealing to you than visiting London     or Berlin     this will make your choice a
little bit easier. I love getting off the track most of the time but of course, the 
world’s most-visited attractions are popular for a reason – they’re incredible!

3. CONSIDER VISITING NEW DESTINATIONS

Traveling to a new country I have never been to before is always on my list.
It’s all about prioritizing though. When I go back to the same city, I do my best to
stay in a different hotel, eat in a different restaurant, create a different itinerary.
We’re naturally inclined to go to places we have loved in the past, but plunging
into the unknown can be very rewarding.

4. PLAN YOUR TRAVEL BUDGET

It goes without saying that money is a determining factor for many travelers
when it comes to choosing a vacation destination. You don’t need those winning
lottery numbers, nor rich parents to travel, but you also want to feel comfortable
with the destination you choose, the seat class you fly in, and the hotel you are
staying at without spending ridiculous amounts of money.

If you’re asking yourself “where should I travel next?” you should also be
asking the following:

 Do you want luxury vacations or you want to keep your budget low?
 Will you fly with a budget carrier or only in business or first class?
 Do you prefer boutique hotels? Or will you stay in an Airbnb?
 Will you stay in a hotel like this or in a hostel like that?
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 Will your destination require brand new accessories for traveling?
 Is it possible to redeem airline or hotel miles and/or points to offset the cost?
 Which countries offer a favorable currency exchange rate?

In general, traveling internationally is pricier than staying in the same coun-
try. However, in some cases,  what you save on airfare when traveling close to
home might get spent on fancier hotels and upscale restaurants. On the other hand,
you will pay more for a ticket to Thailand, but the cost of travel there is less than
close to home.

Finding out the airfare, accommodation, and visa costs for your destination
will help you determine which ones are within your reach financially.

And I’m here to help you do just that. Airfare websites I regularly check are
the Flight  Deal     and Secret  Flying.  Both  resources  list  mistake  fares  and  other
great value airfares. The deals are timely and you should book immediately to get
huge savings.

Momondo is a great tool for choosing a European destination and finding the
cheapest flight possible. There is even an explore function that allows you to sort
out destinations by continent, month, budget, and theme.

YOU MAY ALSO LIKE: I WANT TO MOVE ABROAD. WHERE DO
I START?

  Skyscanner is another tool that lets you find the cheapest airline tickets even 
when you don’t where you want to go. Type your departure airport and select ‘ev-
erywhere’ as your destination. The search engine will show you the cheapest 
flights to a range of destinations. 

If you’re (like me) fond of hiking and exploring nature, Europe has a wide
array of places to visit, so it can be wise not to leave it at all. That said, there are
also a number of low-cost airlines to travel across Europe. Choosing the next travel
destination is much easier when you know you can get around on the cheap.

5. CONSIDER THE COST OF LIVING

Naturally, if your travel destination is a low cost, your quality of life gets
better. Finding the cheapest places to travel, will allow you to enjoy a better quality
of life and stay longer.

You can research a travel destination before you go and find out the cost of
living. Use a collaborative online database like Numbeo     and get a list of common
expenses, such as a meal at a restaurant, a cup of coffee, public transportation, and
more. Expatistan     is a similar service that will let you compare the cost of living in
your city to that of your destination.

6. PLANNING VS. SPONTANEITY

Sometimes it is difficult to plan everything ahead, but even if your travel
itinerary is clearly laid out, chances are you might want to change something or
give up the original plan in favor of other places. I found careful planning to be a
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useful skill, but the best and most memorable moments happen when you add a bit
of spontaneity.

There’s  absolutely  nothing wrong with  changing  plans  during  the  trip.  I
know a lot of last-minute travelers out there who only take into account the price of
the ticket and their willingness to go. Of course, this approach isn’t suitable for ev-
eryone, and will likely deprive organized people of pleasures of engagement and
careful planning.

Consider  choosing  DEAL  destinations.  Every  time  you  visit  sites  like
Skyscanner  or  Airfarewatchdog and see  hot  flight  deals  take advantage of  low
prices to reach the destination. Use airfare sales as a tool for determining your next
location.

 READ NEXT: HOW TO STAY HEALTHY WHILE TRAVELING

Staying flexible with my travel plans is something that gives me confidence.
Plan everything the way you want, so you can change it later if you like when you
arrive at your destination. You will come across places you’d like to linger at as
well as places that are much less pleasant.  Some places can be more expensive
than you had initially planned. At the same time, other places can actually be much
cheaper. The weather may affect flights and bring some uncertainty as well. Thus,
establishing  a  good  balance  between  careful  planning  and  spontaneity  is  well
worth an effort.

By mapping out every step and further firm adherence to it may limit your
travel experience and create unnecessary difficulties. I’m not a big fan of planning
every step and sometimes love spontaneous decisions. The great thing here is to
mix these approaches to create a balance between careful planning and sponta-
neous decisions.

7. SHORT-TERM TRAVEL VS LONG-TERM

Depending on your interests and amount of time you have to travel, certain
destinations deserve the attention and will make more sense than others. If you
only have one or two weeks for a trip, it’s better to stick to one city or area. Rush-
ing around trying to see as much as possible is something you want to avoid. Visit-
ing only one place during a short-term trip allows you to avoid stress and provides
more in-depth insight.

Traveling long-term (a couple of months to play around) generally implies
more options. When I go on a long-term trip I carefully read the reviews on the
countries I’m going to visit. Some of them may drive you crazy with their insane
traffic, beggars, and filthy streets. Visiting such countries can be frustrating and ex-
hausting. It’s more convenient to start and end the trip in a place you already know.
The process of exploring goes smoothly when you relaxed.

8. WHO ARE YOU TRAVELING WITH?

Are you a solo traveler, a family, traveling as a couple, or with friends?
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Needless to say, the people you’re traveling with will have a huge impact on
where you choose to go. If someone in your group has specific travel plans you
have to take this into account when choosing the next travel destination. It should
be enjoyable for everyone traveling.

 

You should be asking yourself if you’re a solo traveler, a first-timer, or someone 
who has already been there. Are you looking for ways to get out of your comfort 
zone? Or would you prefer to keep things easy for yourself by taking a tour?

There’s no right or wrong answer. Just follow what feels right from within.

If you’re traveling as a family with young kids in tow then you’ll definitely
want the travel to be educational in some way. Consider, then, sightseeing, age-ap-
propriate museums, and cultural experiences. If you’re going on a family holiday
you’ll choose a completely different destination as you would for a romantic get-
away with your partner. If you’re traveling solo you may prefer to stay in hotels
because they are great for meeting and socializing with fellow solo travelers.

9. WHAT ARE MY GOALS?

Another trap that is a travel burnout. This is a feeling typically signaled by
emotional  exhaustion  and feelings  of  detachment  or  cynicism when you travel
long-term in a new and unfamiliar environment. The most common reason for this
is tiredness from doing the same things over and over again, meeting new people
and adapting to local cultures.

If you’re looking for low-key vacay spots, you can easily rule out some des-
tinations.  For  example,  you may want  to  avoid big  cities  like Rome and favor
beaches or lakes.

However, if you are looking for an outdoors, hiking adventure, rural areas
may be more attractive. Hike through hiking through quaint villages and ripe vine-
yards in the Cinque Terre,  the French Riviera,  or  the Swiss Alps!  Want both?
Many destinations offer an amazing mix of activities and touristic infrastructure
within the same country or region. With your goals in mind, you’ll have an easier
time picking a destination that will seduce all of your senses.

10. DO I NEED A VISA?

Not all countries are created equal and many people weren’t lucky enough to
be born in the US,  New Zealand,  EU, Canada, Japan     or Australia     to travel the
world visa-free. A lot of folks around the world still need a visa to visit any partic-
ular country.

Visa application usually  complicates travel  planning.  In  some cases,  you
may need to contact the consulate long before the visit, apply for a visa, pay the
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visa fee, which can range from small amounts up to surprisingly large ones, pro-
vide photos of the required size, and then wait for a response.

Other countries will only require a visa on arrival. The thing is, you need to
do some research on whether your desired country requires a visa and how long
does it take to process it.

Visa requirements vary from country to country depending on the nationality
of your passport. The thing I check before choosing the next travel destination is
whether the country requires a visa.

 

This step-by-step travel checklist will take away the stress of picking a vacation 
destination:

 Staying flexible with your travel dates allows you to save money     on flights, ac-
commodation, and activities;

 Each season offers advantages and disadvantages. Have the best of both worlds;
 The low season isn’t always a bad option when visiting tropical countries;
 Planning and spontaneity are in fact the two sides of the same coin. Create a bal-

ance between them to get the most out of your trip;
 Make up a list of countries that require a visa. Get up-to-date information regard-

ing visa and travel requirements;
 Define your travel style;
 Create a rough outline of your itinerary and a variety of options to choose from.

Do you have any other things to consider while choosing your next travel
destination? What are they? Let me know in the comments below! Like this post?
Please share it on social media using the share buttons to the left and below.

 Unit 7. At the airport

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. How often do you go by plane somewhere? 
2. What was your longest flight? 
3. Are you afraid of flying by planes? 
4. What are the main advantages of taking a plane? And what about 

disadvantages? 
5. What stages do you need to go through at the airport before you get on a 

plane? 

Задание 2. Перечень контрольных вопросов по теме для устного об-
суждения:
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1. What are the necessary things you always put in your hand luggage? 
2. Tell about your last flight. What airline did you choose? How long was the 

flight? Where did you head to? Did you like the experience? 
3. Do you usually choose economy or business class? What are the differences be-

tween them? 
4. What things can help one cope with the long flight? 
5. If you had to spend at the airport around 24 hours, what would you do? 

Задание 3. Задания, направленные на развитие навыков чтения и устной
речи

TEXT. AIR TRAVEL

When travelling by air you have to get to the airport early in order to check
in about an hour before your flight. If you have a lot of luggage, you can put it on
a trolley and push it to the check-in desk where someone will check your ticket
and weigh your luggage. If you have excess luggage, it can be expensive. Your
heavy luggage is put on a conveyer belt and carried away. A light bag is classified
as hand luggage and you can take it with you on the plane. An immigration offi-
cer looks at your passport and a security guard checks your hand luggage before
you go into the departure lounge to wait till your flight is called. If you want to,
you can buy some cheap duty free goods here. Then you see on the departures
board or hear an announcement that you must board your plane. You go through
the departure gate, then there is sometimes a security check before you actually
enter the plane When all {he passengers are on board and when the captain and
his crew are ready in the cockpit, the plane begins to taxi to the end of the run-
way. Finally, permission is received from the control tower and the plane moves
faster and faster in order to take off.

Flying is fun. I like being in a big airliner with the cabin crew (stewards and
stewardesses) looking after me. They walk up and down the aisle bringing meals
and drinks; and if the flight is going through some turbulence, they warn every-
body that it might be a bit bumpy and ask us to fasten our seat-belts. On a long
flight I like listening to music through the headphones available to all passengers,
and sometimes I have a sleep. I enjoy it all so much that I never want the plane to
land.

Comprehension

/. Read the text and answer the questions:
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Why do passengers have to come to the airport an hour before the departure?
What does a passenger do if he/she has a lot of luggage? What do you have to
do if you have excess luggage? Where do passengers wait for their plane? What
happens when all the passengers are on board? Does the writer like travelling by
air? Why? How does he while away the time during the flight?

//. Analyse its language peculiarities. Do some exercises in the next section to
remember them.

Special Difficulties

/. Respond to the following:

e.g. A: He learnt to cook in Paris. Were you surprised?

B: No. He went to Paris to learn to cook, (slight stress on "went") or 

B: No. He went to Paris in order to learn to cook, (slight stress

on "order") He ... Were you surprised?

1. met Bill in Edinburgh 2. sold his pictures in London 3. opened a bank account
in Switzerland 4.  painted a portrait  in Rome 5.  learnt  to fly  in Australia  6.
played tennis in Florida 7. climbed mountains in Wales 8. skied in Norway 9.
watched the penguins in the Antarctic 10. dived for treasure in the Mediter-
ranean 11. had an eye operation in Russia 12. gave a concert in Munich 13.
studied judo in Japan 14. wrote a book in Seville 15. photographed lions in
Africa.

e.g. A: I had a lovely time yesterday. I wrote letters all day. 

B: Do you really enjoy writing letters? I had a lovely time yesterday. I ... all day.

1. washed windows 2. peeled potatoes 3. mended socks 4, ironed shirts 5. pol-
ished the silver 6. played with the children 7. practised the piano 8. worked in
the garden 9. cooked 10. baked 11. watched cricket

e.g. A (in tones of sympathy): You have to make beds, I suppose. 
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B: Yes, but I like making beds! You have to ... 1 suppose.

1. do housework 2. live economically 3. shop around 4. look after the children 5.
help them with their homework 6. read to them 7. answer their questions 8. at-
tend their school concerts 9. give children's parties

e.g. A: Do you want to make a speech? B: No, I want you to make a speech. Do
you want to ...

1. lead the deputation 2. receive the mayor 3. speak first 4. introduce the speak-
ers 5. sign the cheque 6. attend the conference 7. give a talk 8. make the ar-
rangements 9. fix a date 10. organize the reception 11. open the champagne

Задание 4. Задания, направленные на развитие лексико-грамматических
навыков и навыков письма

Text Exercises

/ Ask questions on the text. 

II. Retell the text.

///. When did you last travel by air? Where did you fly? When did you come to
the airport for registration? What was the registration like? Did the plane take
off on time? Did you have a good flight? How did you while away the time dur-
ing the flight? How long did your flight last? When did the plane land at X?

The role-play
Now let’s imagine kinda silly but anyway possible situation. You were on

vacation and bought a really-really expensive and rare bottle of whiskey. Doesn’t
matter if you bought it for yourself or as a gift for someone. Anyway, you put it in
your bag and went to the airport intending to head for your home, sweet home.
And when you’re going through the security check, a polite smiling woman asks
you to open your bag, and you see this glorious bottle inside that literally cost you
a fortune. Of course, you aren’t allowed to take it on the plane. So, your actions?
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 Will you throw it away and pretend you don’t care (and then maybe shed a
tear in the toilet)? 

 Will you drink the whole bottle in front of the amazed queue? What might
be the consequences of it? 

 Will you cancel your flight, go back and make your vacation a little longer? 
 Will you try bribing the TSA agents? 
 Will you share the bottle with all the people around? 
 Or maybe any other ideas? 

Try making a funny story out of it.
Have you ever had to leave anything precious for you at the security check? If so,
what was it?

Unit 8. At the Custom

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. What images spring to mind when you hear the word ‘work’?
2. Are you interested in working?
3. Someone said work is for horses and idiots, do you agree?
4. What would life be like if we did not have to work?
5. Would you like to work in your own business?
6. Would you like to work in another country?
7. What are working conditions like in your country?
8. What is the best job in your country?
9. What do you want to do for work?
10.What did your parents do for work?

Задание 2. Перечень контрольных вопросов по теме:
1. Have you ever been abroad?
2. How many countries have you visited?
3. Have you visited many touristic places in your country?
4. What touristic places do you like to visit?
5. Do you prefer visiting beaches or mountains?
6. Have you ever visited a European country?
7. Have you ever visited an African country?
8. What’s your best vacation memory?
9. What’s your worst vacation memory?
10.What countries would you like to visit?
11.What countries would you not like to visit?
12.What’s the best place for a vacation in your country?

Задание 3. Задания, направленные на развитие навыков устной речи
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1. AT THE CUSTOMS
What is Customs?

- Customs is a place where travellers' belongings are searched when leaving 
or entering a country. 

- Customs is a building where customs are paid.
What are customs?

- Customs are taxes (duties) paid on goods, entering or leaving a country. 

2.  Scan the  list of reasons for visa refusal and
discuss  it  with your partner.  Make up your own list  of  possible  causes.
Compare it with other groupmates. Do you have any common points?

A visa may be denied for a number of reasons, including (but not limited to) if
the applicant:

 has committed fraud or  misrepresen-
tation in his or her application

 cannot  prove  to  have  strong  ties  to
their current country of residence

 intends to permanently reside or work
in the country she/he will visit

 does not have a legitimate reason for
the journey

 has no visible means of sustenance
 does not have lodging in the destina-

tion country
 has not arranged his or her transporta-

tion
 does  not  have  a  health/travel  insur-

ance valid for the destination and the
duration of stay

 has a criminal record or has criminal
charges pending

 does not have a good moral character
 is applying on short notice
 is considered to be a security risk
 had their previous visa application(s)

rejected
 is  a citizen of  a country with whom

the host country has poor or non-exis-
tent relations

 has a communicable disease, such as
tuberculosis

 has previous immigration violations
 has a passport that expires too soon

Задание 4. Задания, направленные на развитие лексических навыков
и навыков чтения

Customs Regulations
When you are going abroad you must get to know the customs regulations.

I. READ AND FIND OUT 
the necessary information about "CUSTOMS DECLARATION" 

57



You have to fill in, sign and present "CUSTOMS DECLARATION" to the 
immigration and customs inspectors. There you declare items liable to duty. If you 
do not know what you are allowed, then study "THE PROHIBITED ARTICLES 
LIST" and "THE DUTY FREE QUOTA LIST." 

You pay the duty at the cashier office and get the receipt. If you do not write 
down some things subject to duty, you smuggle. You have to obtain permission for
duty-free importation or declare things at the Custom - house.
Notes:
customs regulations таможенные правила
tax n. налог; пошлина; сбор
duty n. пошлина
search v. обыскивать
declaration n. декларация (официальный документ с

сообщением каких-н. нужных сведе-
ний)

declare v. заявлять; предъявлять вещи, облага-
емые пошлиной (на таможне)

fill in v. заполнять
present = produce v. предъявлять
sign v. подписывать
allow v. позволять
THE PROHIBITED ARTICLES LIST 
n., i.e. drugs, firearms, antiques, dra-
wings, sculptures, etc.

перечень неразрешенных к вывозу 
(ввозу) предметов, например, нарко-
тики, оружие, антикварные изделия, 
картины, скульптура и т.п.

prohibit v. запрещать
THE DUTY-FREE QUOTA LIST n. перечень предметов, разрешённых к 

беспошлинному ввозу
receipt n. квитанция
duty—free а. беспошлинный
liable (subject) to duty а. подлежащий обложению пошлиной
smuggle v. провозить что-либо тайком, за-

ниматься контрабандой
permission n. разрешение
item n. каждый отдельный предмет (в списке

и т.п.)
quota n. доля, часть, квота

II.READ AND FIND OUT
                                 the most frequently used speech patterns:
1. Where can I get a Declaration?
2. I need a customs declaration form.
3. Who can help me fill in the form?
4. I don't know what I am allowed.
5. Are these things liable to duty?
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6. Is this quantity liable to duty?
7. Do I have to pay duty on this?
8. May I bring this in?
9. How much duty must I pay?
10. I have paid the duty. Here's the receipt.
11. Here is my "Customs Declaration".
12. Have you got anything to declare? 
       a) I've got nothing to declare.
       b) I've got only things for personal use.     
           I've got my personal belongings (effects).
       c) This is for my personal use.
       d) I've got several presents and souvenirs.
e) These are gifts. 
13. Have you got some foreign currency?
Notes:
personal belongings —
personal effects n.

личные вещи

quantity n. количество
allow v. позволять
receipt n. квитанция
currency n. валюта
bring in v. ввозить, импортировать
present, n. подарок
souvenir n. сувенир, подарок на память

III. READ AND FIND OUT

What is a passport, a certificate and a licence:
A passport is a government document, giving personal particulars. When in 

the country (in Russia, for example) - ordinary; when entering a foreign country 
(travelling abroad) - business or tourist; for diplomats -diplomatic, etc.

A certificate is a document testifying to the truth of a fact or that one has ful-
filled certain requirements. For example,

International Vaccination Certificate, 
International Insurance Certificate, 
Registration Certificate.
A licence (license Am.) is an official paper, card, etc., showing that permis-

sion has been given to do something, usually for a payment: 
a driving licence, a licence to sell alcohol, etc.

For example,
International Driver's Licence.

IV. READ AND FIND OUT
the most frequently used speech patterns:
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1. What country are you from? 
Where are you from?

                               I'm from Russia. 
                               I'm a citizen of 
Russia.
2. Please, show me …
                            your passport.
                            the documents for 
your car.
3. Your passport, please.
                           Here it is. / Here you 
are
4. When shall I have my passport 
back?
                           Just wait a while.
5. What's the purpose / aim/ of your 
trip?
It's private (personal, business, 
tourism, journey).      
I'm here on business. 
I'm on a business trip. 
I'm on a private invitation. 
I'm visiting my relatives. 

I'm just passing through. 
I've got an invitation from... 
I'm a tourist.
6. Are you alone?
                  I'm travelling with my 
family. 
7. Where are you going? 
                 to London. 
8. How long are you going to stay in 
this country? 
   How long will you stay here?
                          a few weeks. 
                          a week.
                          about two months. 
                          I don't know yet.
9. Where are your things?
                          Here they are.
10. Please open ...
                 this suitcase 
                 the trunk 
11. Is this all yours?
                       Surely.

Unit 9. Custom allowances

Task 1. Analyse the morphological structure of the terms cross-cultural, intercul-
tural, intergroup, intracultural. 

Task 2. Read the text and 1) write definitions of cross-cultural, intercultural and
intracultural communication 2) identify the purposes of theory of cross-cultural
communication. 
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Cross-cultural Communication 

Cross-cultural communication  is a communication between the representa-
tives of whole cultures. In comparison with it, intracultural communication occurs
between the members within the boundaries of one culture and intercultural com-
munication denotes interpersonal relations on the level of the individuals of differ-
ent cultures. Both cross-cultural communication and intercultural communication
can be classified as sections of intergroup communication. The researchers use the
theory of cross-cultural communication for comparing and contrasting the commu-
nication of people from different cultures and explaining their variations. It is one
of the approaches intended for incorporation of culture into the theory of commu-
nication, connecting measurements of variability of culture with its standards and
laws, making an impact on communication behaviour. 

These measurements can be applied to theories in various fields of science,
i.e., communication, psychology, and sociology. Measurements are versatile and
complicated. The studies revealed that for human beings in all the cultures atti-
tudes, stereotypes, values and feelings are applied as the determining factors in cul-
tural concepts. For example, for the people from the Mediterranean area gestures
are more important than for the Nordic people. Another example, illustrating this
theory is that the Japanese are more task-oriented and the Americans are more
process-oriented. 

Task 4. Give examples, illustrating the theory of cross-cultural communica-
tion on the base of cultural attitudes, stereotypes, values and feelings. 

PRACTICE 
Communication in Tourism Customs Allowances for Import of Goods

to the UK
Task 5. Study the customs allowances for people coming to the UK. coun-

terfeit, n контрафакт banned, past participle запрещенный drugs, n наркотики
illegal, a незаконный weapon, n оружие 

Customs Allowances for People Coming to Great Britain

Upon arrival at the customs office choose the correct channel for yourself,
but first make sure what you can bring in. There are restrictions on what you can
and cannot bring into the UK. Do not bring any animal, plant, fruit and vegetable
or dairy products in from outside the EU. If you fail to declare banned items, you
can face severe delays and prosecution. There are restrictions on the quantities and
value of tobacco, alcohol and gifts you can bring to the UK. 

If you fail to declare items over your allowances, these may be seized. Never
bring in counterfeit goods, illegal drugs, offensive weapons or indecent material.
Bringing in an unlicensed firearm or offensive weapon can lead to a fine or impris-
onment and the item will 55 be seized. 

61



You must declare cash in any currency worth €10, 000 or more if you are
travelling from the country outside the EU. You could face a penalty of up to ₤5,
000  if  you  don’t  declare  your  cash  or  give  incorrect  information.  Information
posters are available to provide more details. If in doubt, speak to the Border Force
officer or use the red phone in the red customs channel. Follow the signs for on-
ward travel.

Task 6. Match the beginning and the end of the sentence. Give short answer.
Use the numbers and the letters in the answer. Name customs allowances.

1. Do not bring any animal, plant, fruit 
and vegetable or dairy products in

A these may be seized.

2. There are restrictions on the quantities 
and value of

B choose the correct channel for your-
self.

3. If you fail to declare banned items,
C counterfeit goods, illegal drugs, of-
fensive weapons or indecent material.

4. Bringing in an unlicensed firearm or 
offensive weapon

D you can and cannot bring into the 
UK.

5. Upon arrival at customs,
E if you are travelling from the coun-
try outside the EU.

6. Never bring in
F you can face severe delays and 
prosecution.

7. There are restrictions on what
G if you don’t declare your cash or 
give incorrect information.

8. You must declare cash in any currency 
worth €10, 000 or more

H from outside the EU.

9. If you fail to declare items over your 
allowances,

I can lead to a fine or imprisonment 
and the item will be seized.

10. You could face a penalty of up to ₤5, 
000

J tobacco, alcohol and gifts you can 
bring to the UK.

Task 7. Study the words and phrases before reading the dialogue.

anxious, a 1 беспокойный 2
встревоженный

heroin, n героин
suspicious, a подозритель-
ный

I’ve never had to deal with 
drugs. Мне никогда не 
приходилось иметь дело с 
наркотиками.

It’s against the 
law. Это проти-
возаконно.

take him aside отведем его 
в сторону

bottom, n дно
No way. Никоим 
образом. Никак.

trace, n след

Can we settle the matter 
between themselves? 
Можем мы решить этот 
вопрос между собой?

pass it to the au-
thorities передать 
его властям

unlimited fineнеограни-
ченный штраф
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deal (dealt, dealt, dealing), 
deals (with) …, v иметь 
дело с …

prison, n тюрьма wall, n 1 стенка 2 стена

detain (detained, detained, 
detaining), detains, v за-
держать

seizure of drugs 
by Customs изъя-
тие наркотиков 
таможенными 
органами

Zambia, n Замбия

drug smugglingконтра-
банда наркотиков

suitcase, n че-
модан

Zambian, n замбиец

Background Knowledge

Zambia is a country in East Africa. Task 8. Listen to the dialogue and read it. 

Seizure of Drugs by Customs  Characters: Border Officers and the passenger
from Zambia 
Border Officer 1: This man seems suspicious to me. He is too anxious about his
baggage. His behaviour is rather unusual. 
Border Officer 2:  Let’s stop him and take him aside for questioning. Sir, we’re
going to ask you some questions. Your passport, please. What is your home coun-
try? Is it really Zambia? 
Zambian: Yes, it is. 
Border Officer 1:  Are these your suitcases? Do you know what’s inside them?
Zambian: Yes, I do.
Border  Officer  2:  Have  you  any  counterfeit  goods,  illegal  drugs,  offensive
weapons or indecent material? 
Zambian: No, I haven’t. 
Border Officer 1: I’ll have to use the machine for traces of drugs in your suitcase,
walls and bottom. Ah, the machine has traced heroin. Drug smuggling. An unlim-
ited fine, up to seven years of prison or both. We’ll have to detain you, write proto-
col and pass it to the authorities. 
Zambian: Can we settle the matter between themselves? I’d never dealt with the
drugs before. 
Border Officer 2: No way. It’s against the law. 

Task 9. Roleplay the dialogue. 

Country Study Native Tribes of Australia 

Task 10. Study the words before reading about the natives of Australia.

aborigine, n абориген funeral, n похороны spear, n копье
boomerang, n буме-
ранг

gum-tree, n эвкалипт
terrain, n 1 местность 2 тер-
ритория
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chief, n вождь kangaroo, n кенгуру totem, n тотем

council, n совет
natives, n коренные 
жители

tribe, n племя

desert, n пустыня rock, n скала tuber, n клубень

emu, n эму
sacred rite 1 священ-
ный обряд 2 великое 
таинство

wallaby, n валлаби

Task 11. Study the notions relating to the culture of native tribes of Australia. 

Background Knowledge

Boomerang is the

weapon for hunting used by 
the aborigines of Australia. 
It is a tool, spinning about 
an axis, which is perpendic-
ular to the boomerang’s 
flight. Boomerang usually 
returns to the thrower.

Emu high ostrich.

Gum-tree
kind of 
eucalyptus.

Kangaroo
large marsupial
mammal.

Totem

sacred object or
symbol serving
for a group of 
people.

Wallaby

small or mid-
dle-seized mar-
supial mam-
mal.

Task 12. Study the list of words naming the natives of the Australia. 
natives, n 1 аборигены 2 местные жители 3 туземцы 
aborigine, n 1 коренной житель 2 абориген 
aboriginal, n 1 абориген 2 коренной житель 3 туземец 
indigenous  Australian  1  житель,  принадлежащий  к  коренному  населению
Австралии 2 местный житель, австралиец 

Task 13. Listen to the text, read it and answer the questions after reading the text.
1. What is the terrain inhabited by indigenous Australians? 2. Each tribe speaks
common language, doesn’t it? 3. The aborigines of the tribe live in small local
groups, aren’t they? 4. Are there any boundaries between the territories on which
the tribes live? 5. What animals do the native people hunt for? 6. Which weapons
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do they use for hunting? 7. How do women of the local group get food? 8. Who
plays a decisive role in the tribe? 9. What questions does the council of older men
of the tribe solve? 10. How do the white people influence the younger generation
of the aborigines? 11. What problems relating to native tribes is the Australian
government facing nowadays? 

Central Australian Natives  The tribes of the aborigines living in Central
Australia occupy the territory of about 700 square miles. The relief of the terrain is
Steppe and desert with few rainfalls and a lot of sun, rugged red rocks and gum-
trees. In the desert the draught is longer and the life is harder, but on the territory of
the Steppes the life is neither miserable nor hard. Each tribe speaks its own dialect.
The aborigines of the tribe live in small local groups with wellknown boundaries
of the given area. The men with spears and boomerangs hunt for wallabies, kanga-
roos, and emus. The women catch small animals, supply the group with seeds, tu-
bers, and native plums. 

The individuals in these groups call themselves by names of the animals or
plants, forming the Totemic groups of kangaroo men, emu men, etc. There are no
chiefs in the tribes. The decisive role in the tribe plays a council of older men of
the tribe, dealing with all the tribe problems, i.e., the problems of punishment for
violation of tribal customs, sacred rites, ceremonies, funerals. The tribes had previ-
ously been numerous and various, but nowadays they are rare because of the influ-
ence of white people. 

Thus lessens the influence of the old men of the tribe on the young men.
Young aboriginals, communicating with white people, forget their old traditions
and customs, but, at the same time, they do not always take the best of the culture
of white people. This process leads to new diseases and reduction in the number of
aborigines. The Australian government is facing the problems of 58 preservation of
national minorities and their cultures in a contemporary multicultural world. It is
important to find the best ways of solving them. 

Task 14. Solve the problem. Use the technology of brainstorming. Make it a
class discussion. If you were a member of the Australian government, how would
you solve the problems of preservation of national minorities and their cultures and
integrating them into a contemporary world? 

Project and Research Work Unique World of Australia 

Task 15. Write about some most interesting facts about Australia. Select the
facts  confirming  the  uniqueness  of  the  world  Australia.  Present  the  reports  in
class. Prepare two or three questions for your classmates on subject of research.
Discuss the subject in class.

Unit 10. Flight

Задание 1. Перечень вопросов по теме для устного обсуждения:
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l. Why do many people like travelling by air?

2. There are at least two classes of travel, aren’t there?

3. What information on air travel may be helpful for passengers?

4. When are passengers requested to arrive at the airport on international / domes-
tic flights?

5. Why do people arrive at the airport beforehand?

Задание 2. Перечень контрольных вопросов по теме:

1. What do passengers register?
2. What does it mean «The luggage is registered»?
3. What does a free luggage / excess luggage mean?
4. Where, when and whom is a boarding pass shown?
5. What electric sign flashes one can read on board the plane?
6. What can you remember when leaving the plane?

Задание 3.  Задания, направленные на развитие навыков чтения

Travelling by air

Today travelling by air is a common thing. Many people like it because it is
more comfortable, the most convenient, very much quicker than any other means,
but it is the most expensive too. Most airlines have at least two classes of travel:
first class and economy class, which is cheaper.

Here is some information on air travel that may be helpful:

1.Passengers are requested to arrive at the airport beforehand to complete the
necessary airport formalities:

On INTERNATIONAL FLIGHTS - two hours before the departure time

On DOMESTIC FLIGHTS - an hour before the departure time
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2. Passengers must register their tickets and the luggage. When the luggage
is registered, it is weighed and labelled.

3. The luggage mustn't be overweighed. Each passenger of more than two
years of age has a free luggage allowance. Generally this limit is 20 kg for econ-
omy class passengers and 30 kg for first class passengers. Excess luggage must be
paid for except for some articles that can be carried free of charge.

4. Each passenger is given a boarding pass to be shown at the departure gate
and again to the stewardess when boarding the plane.

5. Watch the electric sign flashes when you are on board. When the "Fasten
Seat Belts" sign goes on, do it promptly, and also obey the "No Smoking» signal.

6. Do not forget your personal effects when leaving the plane.

Задание 4.  Задания, направленные на развитие навыков устной речи

SPECIAL TERMS
Explain the following words and expressions.

• incentive travel
• mature traveler
• hard adventure travel
• soft adventure travel
• jet set
• feedback

• holidaymakers
• optional excursion
• no show
• itinerary
• upgrade
• globalization

Discuss how the main elements of hotels influence the choice of travelers to stay
and to return to the hotels.
1. location of the hotel (geographical location, far or close to downtown, sights
around, a view at the sea, infrastructure)
2. amenities (rooms, restaurants, bars, conferences facilities, swimming pools, spa
centers)
3. services (diversity of services, their quality, personnel)
4. image of the hotel
5. price

Unit 11.  Hotels

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. What world-famous hotel chains do you know? Give some their names.
2. What difficulties occur running a hotel chains?
3. Are there any hotel chains in your city?
4. When was the last time you stayed in a hotel?
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5. Would you like to work in a hotel?
6. What are three things that you like about staying in hotels
7. Would you like to open your own hotel?
8. Do you use room service?
9. What do you think about Airbnb?
10.Have you ever used Airbnb to find a place to stay?
11.Do you drink a lot when you stay in a hotel?
12.Do you eat a lot when you stay in a hotel?
13.What do you think about working out in a gym hotel?
14.What do you think about hotel charging an extra fee for using the hotel WIFI?
15.What’s your favourite hotel?
16.Is there a hotel that you would never stay at again? Why not?
17.What is your favourite service provided by the hotel staff?
18.What are the necessities every hotel should have for a guest?
19.What is the craziest thing you’ve seen at a hotel?
20.Do you ever worry for your belongings when you stay  in a hotel?
21.What do you take into consideration when choosing a hotel?
22.Describe your worst hotel experience
23.What’s your best hotel experience?
24.Have you ever had an issue with your room or service?
25.What are your thoughts about pets in hotels?

Задание 2. Перечень контрольных вопросов по теме:
Hotels

How often do you stay in a hotel?
 Do you like staying at hotels? Why/why not?
 How often do you stay at hotels?

Do you normally stay at hotels for work/for vacation?
 What’s the longest you’ve ever stayed at the same hotel? Why were you 

there for so few/many nights?
 Have you ever been to a hotel for any of the following reasons:

Weddings, receptions, etc.?
Conferences, etc.?
For lunch/dinner?
Delayed or cancelled flight (paid by the airline)?
Others?

 Have you ever worked at a hotel? Can you think of any advantages or disadvan-
tages of working at a hotel?

 Some people like to travel with their own pillows? Do you? Do you know any-
one who does? What is the advantage of having your own pillow?

Types of hotels
 

 Are there many hotels in your country/where you live? What sorts of areas have 
the most hotels?
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 Are there any historic or luxurious ones? Why is it so special?
 Have you ever stayed at a hotel near your home/in the same city/place you live? 

Why/why not?
 Have you stayed at many hotels?

In cities?
In the country/in the mountains/in the jungle?
At the beach/on the coast? On a tropical island?

Choosing a hotel 
 What are the advantages and disadvantages of staying at a B&B, a hotel, a mo-

tel or using Airbnb?
 What’s the best/worst hotel you’ve ever stayed at?
 What was good/bad about it?
 Was it cheap? Good value for money? Expensive?
 Have you ever stayed at a luxury hotel?
 What was luxurious about it?
 Have you ever stayed at a really grotty (unpleasant, dirty) hotel?
 What was so grotty about it?
 Have you ever stayed at a really exotic hotel, such as a castle or an ice hotel?
 Have you ever booked/stayed in a suite?
 How far in advance do you like to plan your holidays?
 If you use internet to plan your holidays, do you book your hotel before or after

you book your flight?
 What do you look for when choosing a hotel (choose the three most impor-

tant)?
 You’ve been there before
 Someone’s recommended it to you/you’ve read about it in a guide, etc.
 Price
 Comfort, including accessibility
 Proximity to airport/station
 Proximity to city centre/nightlife
 Peacefulness
 Gastronomy
 Air conditioning (in room)
 Wi-Fi
 Minibar
 Animals are allowed
 Other reasons

Задание 3. Задания, направленные на развитие навыков чтения и устной
речи

Text. Marriott Corporation

I. Study the text and note down the main facts of this chain devel-
opment.
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The Marriott  Corporation  started  out  as  a  root-beer  stand in  Washington,
D.C.,  in  the  hot  summer  of  1927.  When  business  fell  off  that  winter,  the
founder,  J.  Willard Marriott,  responded with a  plan to  convert  the root-beer
stand into a "Hot Shoppe," which would serve chili con came and tamales based
on recipes from the Mexican embassy. That plan was so successful that he ex-
panded to other locations. Soon there were Hot Shoppes all over the Washington
area. In 1937, the firm again responded to its environment by entering the airline
catering business with an Eastern Airlines contract. Success there led to further
expansion of catering services.

Not until 1957 did Marriott develop plans to link its success in restaurants
and catering to hotels. In 1989, the Marriott Corporation was rated the top major
hotel chain for business travelers and meeting planners for the fourth year in a
row, Marriott's .lodging business continues to grow, too.

J. W. Marriott, Jr., the current chairman of Marriott Corporation, is the son of
the founder. He is a perfectionist when it comes to cleanliness and attractive-
ness. Marriott employees must follow a carefully defined, 54-step procedure in
making up a room, doing each step in proper sequence. Bill Marriott also be-
lieves  in  keeping  in  touch  with  operations  and  personnel.  He  travels  over
200,000 miles each year to visit all parts of his firm as well as his competitors'
businesses.

The Marriott Corporation does over $6 billion in sales. It is organized into
three  primary areas:  lodging,  contract  services,  and restaurants.  Lodging ac-
counts for about 40 percent of sales but about half of profits.

Marriott's lodging operation includes nearly 103,000 guest rooms in over 360
hotels  and resorts  located throughout  the-"  United States,  Bermuda,  Canada,
Central America, Europe, and the Middle East. Those units are organized by lo-
cation and by the type of market served. For instance, the Fairfield Inn group
serves the economy or lower end of the market; Courtyard by Marriott serves
the middle of the market; and Residence Inn and Marriott Suites serve the high
end of the market.

The contract services part of the firm consists of several groups. One is the
Marriott Business Food and Services group, with over 1,000 accounts providing
employee cafeterias, executive dining rooms, and conference centers. Another is
the airline catering service group, Marriott In-Flight Services. The Host Interna-
tional, Inc., group provides airport and nonairport services and shops. The Mar-
riott Health Care Services group serves about 400 healthcare accounts in hospi-
tals,  retirement centers,  and nursing homes.  The Marriott  Education Services
group serves nearly 600 college and secondary education clients in student and
faculty dining facilities, stadiums, and sports arenas.

Restaurant operations include several groups, too. Hot Shoppes currently ex-
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ists as 16 cafeterias and service restaurants in the Washington, D.C, area. Bob's
Big Boy restaurants has over 200 units. About 150 Howard Johnson units are
also operated by Marriott. The Roy Rogers chain operates or franchises over
550 restaurants. And Travel Plazas by Marriott operates over 100 restaurants,
gift shops, and related facilities on numerous highway systems.

The Marriott Corporation, as a major aspect of its control function, monitors
its environment closely. It has been highly effective in responding to and taking
advantage of the changing and expanding role of women in business. Marriott is
considered to be one of the most effective organizations in the United States in
what is known as competitive intelligence or the art of legally spying on com-
petitors. For instance, before launching its Fairfield Inn chain, Marriott sent a
team of six employees around the country for six months. The team stayed in
every inexpensive hotel  chain in existence,  gathering information about such
things as the quality of room service provided, the brands of soaps and towels
used, and the construction and soundproofing of walls. Using that information,
Marriott's Fairfield Inn was able to become the number 1 chain in the economy
market in its first year of operation.

The Marriott family owns 21 percent of the stock of the firm and seems des-
tined to control the company for some time. Bill Marriott is the CEO; his mother
is a vice president and director; and his brother is vice chairman. In addition, his
sons and a son-in-law hold managerial positions in the firm, having worked their
ways up from menial jobs that helped them learn the business. This home-grown
approach to staffing in management enables the firm to respond quickly to op-
portunities but also can discourage nonfamily members in their quests for top
spots in the firm.

Задание 4. Задания, направленные на развитие лексико-грамматических
навыков и навыков письма

Text work

1. Find English equivalents for the following Russian words and word-com-
binations

1. уменьшать, сокращать
2. реагировать
3. расширять
4. система общественного пи-
тания
5. процедура
6. окружающая обстановка
7. конкурентный
8. прибыль

9. звукоизоляция стен
10. бизнес жилья
11. легальный шпионаж
12. ларёк по продаже пива
13. четкая последовательность
14. держать связь
15. работник кафетерия
16. рецепт
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2. Find antonyms to the following words. Consult the dictionary if neces-
sary

1 Primary
2 successful
3 to enter
4 secondary
5 to gather

6 profit
7 carefully
8 menial
9 employee
10 to control

3. Study the following group of words having the same root. Pay atten-
tion to word-formation. Make up sentences of your own.

1 environ – environment – environmental – environmentally
2 expand – expandability – expandable – expanded –expander- expanding
3 executive – execution – executive- executor
4 compete – competence - competent – competition – competitive
5 educate – education – educational – educator
6 provide – providence – provider –provision
7 locate – local – location – locational – locative – locator

 4. Match the words with their definitions.

corporation
a mark put on goods to show who owns them or to show their
quality.

recipe
A large field where flying machines start and land ,especially one
where they may get oil or petrol ;be repaired and where there is a
custom house.

lodge A person who gets help or advice; a customer.
cater A group of persons who are allowed by law to act as one person.
restaurant An area or country in which goods may be sold.

market
A list  of directions, materials ,quantities for making anything; a
prescription.

client A place providing food for; supply what is wanted.
personnel Supply with a place to sleep in for a time.
brand Provide food for; supply what is wanted.

airport
The persons collectively employed any institution, company, of-
fice.

5. Scan the text once again and say if the statements are true or false.

1.The Marriott Corporation began as a small motel near the motorway.
2. The company is engaged only in lodging business.
3. The Marriott Corporation is the family-run company.
4. Certain units serve the particular market levels.
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5. Marriott’s lodging operation includes only guest rooms in resorts.
6. Marriott’s represents the expanding role of woman in business.
7. Family approach to staffing in management can encourage nonfamily mem-
bers to hold managerial positions.

Unit 12. Staying at the Hotel
Задание 1. Перечень вопросов по теме для устного обсуждения:

How often do you stay in a hotel?
 Do you like staying at hotels? Why/why not?
 How often do you stay at hotels?

Do you normally stay at hotels for work/for vacation?
 What’s the longest you’ve ever stayed at the same hotel? Why were you

there for so few/many nights?
 Have you ever been to a hotel for any of the following reasons:

Weddings, receptions, etc.?
Conferences, etc.?
For lunch/dinner?
Delayed or cancelled flight (paid by the airline)?
Others?

 Have you ever worked at a hotel? Can you think of any advantages or disad-
vantages of working at a hotel?

 Some people like to travel with their own pillows? Do you? Do you know any-
one who does? What is the advantage of having your own pillow?
Types of hotels 

 Are there many hotels in your country/where you live? What sorts of areas
have the most hotels?

 Are there any historic or luxurious ones? Why is it so special?
 Have you ever stayed at a hotel near your home/in the same city/place you

live? Why/why not?
 Have you stayed at many hotels?

In cities? 
In the country/in the mountains/in the jungle?
At the beach/on the coast? On a tropical island?

Задание 2. Перечень контрольных вопросов по теме:

Choosing a hotel
 What are the advantages and disadvantages of staying at a B&B, a hotel, a mo-

tel or using Airbnb?
 What’s the best/worst hotel you’ve ever stayed at?
 What was good/bad about it?
 Was it cheap? Good value for money? Expensive?
 Have you ever stayed at a luxury hotel?
 What was luxurious about it?
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 Have you ever stayed at a really grotty (unpleasant, dirty) hotel?
 What was so grotty about it?
 Have you ever stayed at a really exotic hotel, such as a castle or an ice hotel?
 Have you ever booked/stayed in a suite?
 How far in advance do you like to plan your holidays?
 If you use internet to plan your holidays, do you book your hotel before or after

you book your flight?
 What do you look for when choosing a hotel (choose the three most impor-

tant)?
 You’ve been there before 
 Someone’s recommended it to you/you’ve read about it in a guide, etc.
 Price
 Comfort, including accessibility
 Proximity to airport/station
 Proximity to city centre/nightlife
 Peacefulness
 Gastronomy
 Air conditioning (in room)
 Wi-Fi
 Minibar
 Animals are allowed
 Other reasons
 Do you always try to look for hotels belonging to the same chain? If so, why?
 Which of the following do you take most into consideration when deciding if

you like the hotel you’ve stayed at (choose three)?
 Views from the hotel in general (surroundings, restaurant, cafeteria, etc.)
 View from your room
 Cleanliness
 Service, including room service
 Comfort (accessibility, bed, layout, decoration, etc.)
 Wi-Fi
 Extras (TV, vanity kits, slippers, hairdryer, etc.)
 Food
 Quietness
 Swimming pool, spa, gym, sauna, etc.
 Other reasons

Hotel food 

When you stay at a hotel, do you usually choose full board and lodging, half
board or just breakfast? Why?

 What’s your opinion on buffet-style breakfasts and lunches? In your experi-
ence, are they good quality for money? Do you think people eat more than they
"should", i.e. for their health, when they eat at buffets?
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 Do you usually eat out when you’re on holiday or do you try to get back to the
hotel in time for meals?

 Have you ever used room service? For a champagne breakfast or for a sand-
wich in the middle of the night?
Problems with the hotel 

 In some countries/hotels it’s necessary to specify that you want a room with a
private bathroom (en suite bathroom). Have you ever stayed at a hotel where
you have to use a shared bathroom down the corridor? Did you know about it
in advance, or was it a surprise?

 Have you ever had to lodge a complaint at a hotel?
About your room?
About anything else?

 Have you ever had anything stolen at a hotel?
 Have you ever left anything behind and had to get the hotel to send it on to

you?
 Many hotels now have keycards instead of keys to the room. What are the ad-

vantages/disadvantages? Have you ever lost a key/keycard and had to ask for a
replacement?

 Many keycards also connect the lights inside the room. Have you ever had to
phone reception to ask why the lights don’t turn on, and been told, politely, that
it’s because you haven’t inserted the keycard in the slot?

 Have you ever turned up at a hotel and had a problem with double-booking or
overbooking?

 What irritates you most about a hotel (in order of bad to worst)?
Bad service
Small room
Comfort (bed, layout, etc.)
Lack of cleanliness
Noise
Parking problems
Food
Other reasons

Have you ever got lost looking for a hotel or missed a flight and turned up really
late at night?

Задание 3. Задания, направленные на развитие навыков устной речи
Lead-in
1. What world-famous hotel chains do you know? Give some their names.
2. What difficulties occur running a hotel chains?
3. Are there any hotel chains in your city?
 

Discussion
Look at the photos of some well-known hotel – chains. Do you recognize
some of them.

75



 

 
 
 

 
 
 

 
 
Text 1. Marriott Corporation
Study the text and note down the main facts of this chain development.
 

The Marriott Corporation started out as a root-beer stand in Washington,
D.C.,  in  the  hot  summer  of  1927.  When  business  fell  off  that  winter,  the
founder,  J.  Willard Marriott,  responded with a  plan to  convert  the root-beer
stand into a "Hot Shoppe," which would serve chili con came and tamales based
on recipes from the Mexican embassy. That plan was so successful that he ex-
panded to other locations. Soon there were Hot Shoppes all over the Washington
area. In 1937, the firm again responded to its environment by entering the airline
catering business with an Eastern Airlines contract. Success there led to further
expansion of catering services.

Not until 1957 did Marriott develop plans to link its success in restaurants
and catering to hotels. In 1989, the Marriott Corporation was rated the top major
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hotel chain for business travelers and meeting planners for the fourth year in a
row, Marriott's .lodging business continues to grow, too.

J. W. Marriott, Jr., the current chairman of Marriott Corporation, is the
son of the founder. He is a perfectionist when it comes to cleanliness and attrac-
tiveness. Marriott employees must follow a carefully defined, 54-step procedure
in making up a room, doing each step in proper sequence. Bill Marriott also be-
lieves  in  keeping  in  touch  with  operations  and  personnel.  He  travels  over
200,000 miles each year to visit all parts of his firm as well as his competitors'
businesses.

The Marriott Corporation does over $6 billion in sales. It is organized into
three  primary areas:  lodging,  contract  services,  and restaurants.  Lodging ac-
counts for about 40 percent of sales but about half of profits.

Marriott's lodging operation includes nearly 103,000 guest rooms in over
360 hotels and resorts located throughout the-" United States, Bermuda, Canada,
Central America, Europe, and the Middle East. Those units are organized by lo-
cation and by the type of market served. For instance, the Fairfield Inn group
serves the economy or lower end of the market; Courtyard by Marriott serves
the middle of the market; and Residence Inn and Marriott Suites serve the high
end of the market.

The contract services part of the firm consists of several groups. One is
the Marriott Business Food and Services group, with over 1,000 accounts pro-
viding employee  cafeterias,  executive  dining rooms,  and conference  centers.
Another is the airline catering service group, Marriott In-Flight Services. The
Host  International,  Inc.,  group  provides  airport  and  nonairport  services  and
shops. The Marriott Health Care Services group serves about 400 healthcare ac-
counts in hospitals, retirement centers, and nursing homes. The Marriott Educa-
tion Services group serves nearly 600 college and secondary education clients in
student and faculty dining facilities, stadiums, and sports arenas.

Restaurant operations include several groups, too. Hot Shoppes currently
exists  as  16 cafeterias  and service restaurants  in the Washington,  D.C,  area.
Bob's Big Boy restaurants has over 200 units. About 150 Howard Johnson units
are also operated by Marriott. The Roy Rogers chain operates or franchises over
550 restaurants. And Travel Plazas by Marriott operates over 100 restaurants,
gift shops, and related facilities on numerous highway systems.

The Marriott Corporation, as a major aspect of its control function, moni-
tors its environment closely. It has been highly effective in responding to and
taking advantage of the changing and expanding role of women in business.
Marriott  is  considered  to  be  one  of  the  most  effective  organizations  in  the
United States in what is known as competitive intelligence or the art of legally
spying on competitors.  For instance, before launching its Fairfield Inn chain,
Marriott sent a team of six employees around the country for six months. The
team stayed in every inexpensive hotel chain in existence, gathering information
about such things as the quality of room service provided, the brands of soaps
and towels used, and the construction and soundproofing of walls. Using that in-
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formation, Marriott's Fairfield Inn was able to become the number 1 chain in the
economy market in its first year of operation.

The Marriott family owns 21 percent of the stock of the firm and seems
destined to control the company for some time. Bill Marriott is the CEO; his
mother is a vice president and director; and his brother is vice chairman. In addi-
tion, his sons and a son-in-law hold managerial positions in the firm, having
worked their ways up from menial jobs that helped them learn the business. This
home-grown approach to staffing in management enables the firm to respond
quickly to opportunities but also can discourage nonfamily members in their
quests for top spots in the firm.

 
Text work
1. Find English equivalents for the following Russian words and word-combi-
nations
1. уменьшать, сокращать
2. реагировать
3. расширять
4. система общественного пи-
тания
5. процедура
6. окружающая обстановка
7. конкурентный
8. прибыль

9. звукоизоляция стен
10. бизнес жилья
11. легальный шпионаж
12. ларёк по продаже пива
13. четкая последовательность
14. держать связь
15. работник кафетерия
16. рецепт

 
2. Find synonyms in column B to the words in column A
A B
Serve peculiar
Environment some
Several method
Proper possess
Provide conduct
Operate access
Effective atmosphere
Quality satisfy

Own upply
Menial obsequious
Respond react
Opportunity diminish
Reduce efficient
Approach occasion
Technique characteristic

 
3. Find antonyms to the following words. Consult the dictionary if necessary
1 Primary
2 successful
3 to enter
4 secondary
5 to gather

6 profit
7 carefully
8 menial
9 employee
10 to control

 
4. Study the following group of words having the same root. Pay attention to 
word-formation. Make up sentences of your own.
1 environ – environment – environmental – environmentally
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2 expand – expandability – expandable – expanded –expander- expanding
3 executive – execution – executive- executor
4 compete – competence - competent – competition – competitive
5 educate – education – educational – educator
6 provide – providence – provider –provision
7 locate – local – location – locational – locative – locator
 
5. Match the words with their definitions.

corporation a mark put on goods to show who owns them or to show their quality.

recipe
A large field where flying machines start and land ,especially one 
where they may get oil or petrol ;be repaired and where there is a cus-
tom house.

lodge A person who gets help or advice; a customer.
cater A group of persons who are allowed by law to act as one person.
restaurant An area or country in which goods may be sold.

market
A list of directions, materials ,quantities for making anything; a pre-
scription.

client A place providing food for; supply what is wanted.
personnel Supply with a place to sleep in for a time.
brand Provide food for; supply what is wanted.
airport The persons collectively employed any institution, company, office.

6. Scan the text once again and say if the statements are true or false.
1.The Marriott Corporation began as a small motel near the motorway.
2. The company is engaged only in lodging business.
3. The Marriott Corporation is the family-run company.
4. Certain units serve the particular market levels.
5. Marriott’s lodging operation includes only guest rooms in resorts.
6. Marriott’s represents the expanding role of woman in business.
7. Family approach to staffing in management can encourage nonfamily 
members to hold managerial positions.
 
7. Discuss the following questions.
1 .How did the Marriott Corporation begin its existence?
2 .What are the main segments of market the company involved in?
3. Is lodging business the only business it runs.
4 .Would you like to work for Marriott? Why or why not? Would you like to 
have Bill Marriott run a company that you owned? Why or why not?
5.How well has Marriott monitored its environment?
6.What is your reaction to the home-grown approach to developing manages?
7. Where and how do employees get knowledge and experience?

Text 2. Hilton Hotels Corporation
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Scan the given tasks and find the answers to the following questions:

1 What do you know about Hilton hotel corporation?

2 .Is this family –owned company?

3. Who is the founder of this chain?

Hilton hotel in Moscow

Hilton Hotels Corporation, a subsidiary of the Blackstone Group, is a
global  hospitality  company.  As  of  April  2007  Hilton  brands  encompass
2,645 hotels and 485,000 rooms in more than 80 countries. The company
owns, manages or franchises a portfolio of brands, including Hilton Hotels,
Conrad Hotels, Doubletree, Embassy Suites Hotels, Hampton Inn, Hamp-
ton Inn & Suites, Hilton Garden Inn, Hilton Grand Vacations Company,
Homewood Suites by Hilton, and The Waldorf=Astoria Collection. It was
founded by Conrad Hilton in Cisco, Texas and now has headquarters in
Beverly Hills, California.The original company was founded in 1919 by Con-
rad Hilton. The Hotels Statler Company was acquired in 1954 for $111,000,000
in what was then the world's most expensive real estate transaction.

The company separated its international operations into a separate traded
company on December 1, 1964, known as "Hilton International Co.". In 1967
Trans World Corp., the holding company for Trans World Airlines, acquired the
separated company. In 1986 it was sold to UAL Corp., the holding company for
United Airlines, who became Allegis Corp. in an attempt to re-incarnate itself as
a full service travel company encompassing Westin Hotels and Hertz rental cars
in addition to Hilton International and United Airlines. In 1987 after a corporate
putsch, the renamed UAL Corp. sold Hilton International to Ladbroke Group
plc, a British leisure and gambling company, which in May 1999 adopted the
name "Hilton Group plc".

As a result, there have been "two" separate, fully independent companies
operating hotels under the "Hilton" name. Those Hilton Hotels outside the US
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were,  until  recently,  styled  as  "Hilton  International"  hotels.  In  addition,  for
many years hotels run by the Hilton Group in the US were called Vista Interna-
tional Hotels, while hotels operated by the American arm of Hilton outside the
US were named Conrad Hotels.  The Vista chain has been phased out,  while
Conrad is now restyled as one of the luxury brands of Hilton (along with The
Waldorf-Astoria  Collection)  and  operates  hotels  within  the  US,  as  well  as
abroad.  To  minimize  consumer  confusion,  the  American  and  British  Hilton
companies, for the last few years, had a joint marketing agreement under which
they share the same logos,  promote each other's  brands and maintained joint
reservation systems.

In 1971, Hilton acquired International  Leisure Company,  acquiring the
Las Vegas Hilton and Flamingo Hilton with the purchase. In 1998, Hilton spun
off its gaming operations into a separate, publicly held company called Caesars
Entertainment (formerly Park Place Entertainment).  In 1999, Hilton acquired
Promus Hotel Corporation, which included the Doubletree, Red Lion, Embassy
Suites, Hampton Inn, & Homewood Suites brands. In 2001, Hilton agreed to sell
Red Lion to West Coast Hospitality. HHC was granted the naming rights to the
George  R.  Brown Convention  Center  in  late  2003.  The Hilton  Americas  in
Downtown Houston, Texas, is connected to the convention center. On Decem-
ber 29,  2005, Hilton Hotels Corporation agreed to re-acquire Hilton Interna-
tional  along  with  its  Conrad  Hotels,  Scandic  Hotels  and  LivingWell  Health
Clubs affiliates from British-based Hilton Group plc for  GBP 3.3 billion (or
$5.71 billion) bringing the two groups back together. Hilton Group then re-as-
sumed the name Ladbroke Group plc. On February 23, 2006, the deal closed,
making Hilton Hotels the world's fifth largest hotel operator in number of rooms
. The "Waldorf-Astoria Collection" was announced on January 17, 2005 as a
new Luxury Brand.  On March 1,  2007, Scandic Hotels  was sold to EQT V
Group. On July 3, 2007, Hilton Hotels Corp. agreed to an all-cash buyout from
The Blackstone Group LP in a $20.1 billion deal that would make Blackstone
the world's largest hotel owner. The private equity group said it would combine
cash from its real estate and corporate private equity funds to buy all outstand-
ing Hilton shares for $47.50 each, a 32 percent premium over the July 3 closing
stock price. The companies valued the deal at $26 billion including debt. In Oc-
tober 2007, Christopher J. Nassetta was appointed President and Chief Execu-
tive Officer of Hilton.

A fictional Pan Am "Space Clipper," a commercial spaceplane called the
"Orion III", brings scientist Dr. Heywood R. Floyd to the rotating wheel space
station in Stanley Kubrick's film "", where visitors can stay at a Hilton hotel.
Hilton's trademarked logo appears prominently in the space station's lounge.

* Hilton Hotels
* Conrad Hotels
* Doubletree

* Embassy Suites Hotels
* Hampton Inn
* Hampton Inn & Suites
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* Hilton Garden Inn
* Hilton Grand Vacations Com-
pany

* Homewood Suites by Hilton
* The Waldorf=Astoria Collec-
tion

Hilton Honors is the loyalty program of the Hilton Hotels Corporation,
active at all of the Hilton brands. There are four tiers of membership, in ascend-
ing order, Blue, Silver VIP, Gold VIP, and Diamond VIP.

Hilton Honors is the only hotel rewards program that offers both Points &
Miles for the same stay and No Blackout Dates. Members can earn both hotel
points and airline miles for the same stay at more than 3,000 Hilton Family ho-
tels in over 80 countries worldwide. If a standard room is available, any member
can redeem Honors points for it.

Honors rewards include free hotel nights, experience getaways, dream va-
cations and premium merchandise. Members can also convert Honors points to
airline miles or vice versa. Additional VIP-only benefits are available to VIP
members, including bonus points, complimentary health club privileges, hotel
room upgrades, and reward planner services.

Most  Hilton  brand  hotels  are  franchised  to  independent  operators  and
companies. This business practice has proved successful in rapidly expanding
the various Hilton brands to markets all over the United States. Franchisors must
follow strict brand standards in order to maintain a licensing agreement with the
Hilton Hotels Corporation. All franchised hotels are regularly inspected by the
Hilton Quality Assurance Team to enforce brand standards.

 

 

Text work

1. Complete the following sentences using the words from the text.

 

1 Hilton Hotels Corporation, a subsidiary of the Blackstone Group, is a 
----------- hospitality company.

2. There have been "two" separate, fully independent companies --------- hotels 
under the "Hilton" name.

3. Conrad is now restyled as one of the ------- brands of Hilton (along with The 
Waldorf-Astoria Collection) and operates hotels within the US, as well as 
abroad.
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4 . Most Hilton brand hotels are --------- to independent operators and compa-
nies

5. Franchisors must follow strict brand standards in order to------------ a licens-
ing agreement with the Hilton Hotels Corporation.

6. Honors rewards include free hotel nights, --------- getaways, dream vacations 
and premium merchandise.

7. The original company was ----------- in 1919 by Conrad Hilton.

2. Read the text once again and present it in the form of development pro

2. Compress the text using “TRACK & DICE” model given below

T Task
Make sure you understand the terms of reference, the task you have
been set.

R Read
Read through the passage once to perceive the general drift. Then 
read it again more carefully.

A Ask
Ask questions such as 'What is this about?’, 'What title could it be 
given?'

C Clarify
Look at any difficult words or passages. Try to work out their 
meaning from the surrounding text.

K
Key word 
and phrases

Which are the vital parts of the narrative? Where possible under-
line them. Use broken lines to show the secondary phrases, those 
you consider to be fairly important but not vital.

D Draft
Make a rough draft of your summary, using your own words to 
link up the elements.

I Improve
Refer back to the instructions. Read the passage once more and 
make any necessary amendments.

C Count
Is there a limit to the number of words you are allowed to use in 
your summary? How many words have you used? Add or subtract 
according to the degree of importance.

E Edit
Read through the draft once more before editing and producing the 
summary in its final form.

4.Discuss the following problem: “Hotel and motel chains. Present, Past and Fu-
ture”. Use the following clichés:
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- Opinions, Preferences:

I think..., In my opinion..., I'd like to..., I'd rather..., I'd prefer..., The way I see
it...,  As far as I'm concerned...,  If it  were up to me...,  I  suppose...,  I  suspect
that..., I'm pretty sure that..., It is fairly certain that..., I'm convinced that...,  I
honestly feel that, I strongly believe that..., Without a doubt... .

- Disagreeing:

I don't think that..., Don't you think it would be better..., I don't agree, I'd pre-
fer...,  Shouldn't  we  consider...,  But  what  about...,  I'm afraid  I  don't  agree...,
Frankly, I doubt if..., Let's face it, The truth of the matter is..., The problem with
your point of view is that... .

Text 3. The Ritz Hotel

Scan the following text , make comments and make the plan of the text. 
Discuss it with your partner.

The Ritz Hotel London is a 133-room hotel located in Piccadilly and 
overlooking Green Park in London.

Famed Swiss hotelier César Ritz opened the hotel on May 24, 1906. The
building is neoclassical in the Louis XVI manner, built during the Belle Époque
to  resemble  a  stylish  Parisian  block  of  flats,  over  arcades  that  consciously
evoked the Rue de Rivoli. Its architects were Charles Mewès, who had previ-
ously designed Ritz's Hôtel Ritz Paris, and Arthur Davis, with engineering col-
laboration by the Swedish engineer Sven Bylander. It was the first substantial
steel-frame structure in London.

Ritz personally managed much of the hotel's operation for many years. He
hired world-famous chef Auguste Escoffier to provide cuisine to match the opu-
lence of  the hotel's  decorations;  he placed a special  bell  in the entryway by
which the doorman could notify the staff of the impending arrival of royalty.
The high standards to which he held his staff and the ultimate luxury which he
provided his guests had been entirely foreign to Victorian Londoners, and the
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sensation he caused in the hotel industry precipitated a dramatic shift in that in-
dustry's focus.

The hotel was owned for some time by the Bracewell-Smith family who
also had significant stakes in the nearby Park Lane Hotel. However the oil crisis
in the early 1970s affected business and prompted the family to sell their stake
to Trafalgar House in 1976 for £2.75m.

David and Frederick Barclay purchased the ailing hotel for £80 Million
from Trafalgar House, in October 1995, through their company Ellerman Invest-
ments.  They  spent  eight  years  and  £40  Million  restoring  it  to  its  former
grandeur.

The Ritz's most famous facility is the Palm Court, an opulently decorated
cream-colored Louis XVI setting for the world-famous institution that is "Tea at
the Ritz", (though, strictly speaking, Tea at the Savoy is the original version)
once frequented by King Edward VII, Charlie Chaplin, Daniel Altwasser, Sir
Winston Churchill, Charles de Gaulle, Noel Coward, Judy Garland, Gary Glit-
ter, Ryan Parasmo, Evelyn Waugh, Jonathan Crook and Queen Elizabeth, the
Queen Mother. The Rivoli Bar, built  in the Art Deco style,  was designed in
2001 by interior designer Tessa Kennedy, to look like a bar on the Orient Ex-
press. A table at the Restaurant still needs to be booked weeks in advance.

The  hotel  has  Six  private  dining rooms,  the  Karl  Betts  Suite  and the
rooms within William Kent House.

In 2006 the William Kent House was opened as an extension of The Ritz.
The William Kent House has been converted in a complete Function area with
the  Burlington Room,  the  Queen Elizabeth  Room and the  most  ostentatious
William Kent room. The William Kent House also accommodates three of The
Ritz' top suites: The Arlington Suite, the Royal Suite as well as the Prince of
Wales Suite.  On 27 January 2007 around 300 people were evacuated to the
nearby Mayfair Hotel following a fire alarm in the hotel. No one was hurt in the
blaze, which started in the basement Ritz Club casino kitchens extraction vents.
The Ritz  casino  only  suffered  "minor  damage".  The blaze  happened  around
1420 GMT and fire-fighters were present in the building for two hours before
allowing the guests and staff to return.

 

Text work

1.Agree or disagree with the following statements:

1 The Ritz Hotel was opened in 1990.
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2 Cesar Ritz himself never run the hotel chains.

3 The standards in his hotels were not really high.

4 The hotel was always owned by Cesar Ritz only.

5 You don’t need to book the table in the Restaurant beforehand.

6 There are 6 private dining rooms.

7 In 2006 a new hotel was opened separately from The Ritz.

8 There was an accident in the hotel in 2007.

9 A lot of people were injured in the blaze.

10 The Ritz Hotel is very popular nowadays.

 

2. Look through the text once again and say what are the following dates 
and names connected with:

1 May 24, 1906

2 Charles Mewès and Arthur Davis

3 early 1970s

4 1976

5 October 1995

6 Charlie Chaplin

7 2006

8 On 27 January 2007

9 Mayfair Hotel

10 1420 GMT

 

3. Read the text about corporation Holiday Inn. Complete the paragraphs us-
ing the sentences below.
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A. In 1957, Wilson franchised the chain as "Holiday Inn of America", and it
grew dramatically, following Wilson's original tenet that the properties should
be standardized,  clean,  predictable,  family-friendly,  and readily accessible  to
road travelers

B. In January 2002, the "Wall Street Journal" reported that the company, led by
Ravi Saligram, was producing a new 130-room "Next Generation" prototype ho-
tel to rebuild the brand.

C. In 1963, Holiday Inns signed a long-term deal with Gulf Oil Corporation in
which the lodging chain would accept Gulf credit cards to charge food and lodg-
ing at all of its hotels (in the United States and Canada).

D. In the summer of 2007, IHG took the "Stay Smart" theme even further

E.Holiday Inn is a brand name applied to hotels within the InterContinental Ho-
tels Group (IHG).

F. The "Great Sign" is the traditional, historic roadside sign used by Holiday Inn
during their original era of expansion in the 1950s-1970s

G. Although still a healthy company, changing business conditions and demo-
graphics saw Holiday Inn lose its market dominance in the 1980s

 

Holiday Inn

1---------------------------------------------------------The original Holiday Inn chain
of hotels was founded in 1952 in Memphis, Tennessee, by homebuilder Kem-
mons Wilson to provide inexpensive family accommodation for travelers within
the USA. Wilson opened the first Holiday Inn in September 1952 at 4941 Sum-
mer Avenue in the Berclair district of Memphis on the main road to and from
Nashville.  Though the actual  hotel  does  not  exist  anymore,  a  historical  sign
marks where it once stood. In 1954, Wilson incorporated the chain with Wallace
E. Johnson. Wilson initially came up with the idea after a family road trip to
Washington, DC, during which he was disappointed by the quality and consis-
tency provided by the roadside motels of that era. The name "Holiday Inn" was
given to the original hotel by his architect Eddie Bluestein as a joke, in reference
to the Bing Crosby movie.

2---------------------------------------------------------------------. By 1958 there were
50 Inns across the country, 100 by 1959, 500 by 1964, and the 1000th Holiday
Inn opened in San Antonio, Texas, in 1968. The chain dominated the motel mar-
ket, leveraged its innovative Holidex reservation system, put considerable finan-
cial pressure on traditional hotels, and set the standard for its competitors like
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Ramada Inns, Quality Inn, Howard Johnson's, and Best Western. By June 1972,
when Wilson was featured on the cover of "Time" magazine, there were over
1,400 Holiday Inn hotels worldwide. Innovations like the company's Holidome
indoor pools turned many hotels into roadside resorts.

The company later branched into other related enterprises, including Medi-Cen-
ter nursing homes, Continental Trailways, Delta Queen, and various related en-
terprises. Wilson also later developed the Orange Lake Resort and Country Club
near Orlando and a chain called Wilson World Hotels. The family of founder
Kemmons Wilson still operates hotels as part of the Kemmons Wilson Compa-
nies of Memphis. Wilson retired from Holiday Inn in 1979.

3-----------------------------------------------------------------------Holiday  Inns,  Inc.
was renamed "Holiday Corporation" in 1985 to reflect the growth of the com-
pany’s brands, including Harrah’s, Embassy Suites, Crowne Plaza, Homewood
Suites and Hampton Inns. In 1988, Holiday Inns International was purchased by
UK-based Bass PLC (the owners of the Bass beer brand), followed by the re-
maining domestic Holiday Inn hotels in 1990, when founder Wilson sold his in-
terest, after which the hotel group was known as "Holiday Inn Worldwide". The
remainder of Holiday Corporation was spun off to shareholders as Promus Com-
panies Incorporated. In March 1998, Bass acquired the InterContinental brand,
expanding into the luxury hotel market. In 2000, Bass sold its brewing assets
(and the rights to the Bass name) and changed its name to Six Continents PLC.
InterContinental Hotels Group was created in 2003 after Six Continents split
into two daughter companies: Mitchells and Butlers PLC to handle restaurant
assets, and IHG to focus on soft drinks and hotels, including the Holiday Inn
brand.

4.---------------------------------------------------------------------------It would include
a bistro-like restaurant and an indoor pool. The first of these prototype hotels,
the Holiday Inn Gwinnett Center, was built in Duluth, Georgia, in 2003.

On 24 October 2007, IHG announced a worldwide relaunch of the Holiday Inn
brand family. The relaunch will be "focused on delivering consistently best in
class service and physical quality levels, including a redesigned welcome expe-
rience [and] signature bedding and bathroom products..." The first relaunched
Holiday Inn is expected to open in the USA in the spring of 2008.

5-----------------------------------------------------------------------.  It  was  the  brain-
child of Kemmons Wilson who introduced it to the world when he opened his
first motel on August 1, 1952. The signs were extremely large and eye-catching,
but were expensive to construct and operate. In 1982, following Kemmons Wil-
son's departure, the Holiday Inn board of directors made the decision to phase
out the "Great Sign" in favor of a cheaper and less catchy backlit sign that still
maintained the classic script logo. The decision was not without controversy as
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it essentially signalled the end of the Kemmons Wilson era and removed a ubiq-
uitous and internationally recognizable company icon. In 2003, in a program of
hotel redesign, the company brought back a revamped version of the Great Sign
that showed up the company's advertising under the slogan "Relax, it's Holiday
Inn." The makeover came with a new prototype hotel that included photography
of the sign and a retro-style diner named after founder Kemmons Wilson.

6-------------------------------------------------------------------------In  return,  Gulf
would build service stations on the premises of many Holiday Inn properties,
particularly those along or near major U.S. and Interstate highways. Many older
Holiday Inns locations (including some no longer part of the chain) still have the
service station properties intact today, either still in operation or closed down.
With the exception of a few locations in the eastern U.S., hardly any of the still-
open stations are now Gulf outlets. The portion of the agreement which permit-
ted Gulf credit cards to be used for payment of food and lodging at Holiday Inns
was copied by competing lodging chains and major oil companies during the
mid-to-late 1960s. Most of those agreements fizzled out with the 1973 oil crisis.
The Gulf/Holiday Inn arrangement ended around 1982.

*Holiday Inn -  the most  recognizable  tier  of  service.  There are  two distinct
types: high-rise, full-service plaza hotels and low-rise, full-service hotels. The
former also included many high-rises with round, central-core construction, in-
stantly recognizable from the 1970s. Both offer a restaurant, pools at most loca-
tions, room service, an exercise room, and functional but comfortable rooms.
** Holiday Inn Hotel & Suites - properties offering all the amenities and ser-
vices  of  a  regular  Holiday  Inn  but  consists  of  rooms  mixed  with  suites.
** Holiday Inn Resort - Offering all the amenities and services of a full-service
Holiday Inn, resorts are considered a more of an advertising branding then a
completely different brand. Most Holiday Inn Resort's are located in high leisure
tourism markets.

*Holiday Inn Select;  upper range full-service hotels which cater to business
travellers. In 2006, it was announced that Holiday Inn Select hotels will be dis-
continued. Existing hotels may continue to operate under the Holiday Inn Select
flag until their existing license expires, however many are converting to Crowne
Plaza or regular Holiday Inn hotels. The Select brand is effectively dead, with
no  further  marketing  or  advertising  based  around  the  "Select"  moniker.
*Holiday  Inn  Sunspree  Resorts;  properties  in  resort  areas  with  full-service
amenities  and  deluxe  service.  These  are  typically  very  large  properties.
*Holiday Inn Garden Court  &ndash;  which exist  only  in  Europe  and South
Africa  and  are  designed  to  reflect  the  national  culture
*Nickelodeon Family Suites; Nickelodeon-themed Holiday Inn hotel near Or-
lando, Florida
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*Holiday  Inn  Express (currently  known as  Express  by  Holiday  Inn  outside
North  America,  however  IHG  plans  to  standardize  as  Holiday  Inn  Express
worldwide  by  2010)  is  a  mid-priced  hotel  chain  within  the  IHG family  of
brands. As an "express" hotel, their focus is on offering solid value at a reason-
able price. Standard amenities lean toward the convenient and practical which
cater to business travellers and short-term stays.

On-site restaurants and lounges are not present in most U.S. properties, while
many other inns worldwide offer small venue food & beverage offerings. Most
hotels offer a fitness center, indoor swimming pools and a hot tub. Complimen-
tary hot breakfasts are available for travellers on-the-go (including award-win-
ning cinnamon rolls) and guests also receive complimentary toiletries, including
staples such as shampoo, mouthwash, lotion and grooming items.

Because the chain has been undergoing tremendous growth, the majority of Hol-
iday Inn Express hotels are brand new or newly renovated. Though most Holi-
day Inn Express hotels are smaller than their sister Holiday Inn hotels they are
equally ubiquitous, conveniently located in cities and small towns alike. Their
no-nonsense  value offerings  allow them to  serve  smaller  markets  more effi-
ciently.

In the mid-2000s, Holiday Inn Express began producing humorous television
commercials featuring "average Joes" performing extraordinary activities that
only experts would know. The concept attributes these exaggerated abilities to
the fact that they "stayed at a Holiday Inn Express last night". The campaign re-
flects the brand's slogan "Stay Smart" which is still in use today.

7-----------------------------------------------------------------------------.  The  hotel
chain has teamed up the AOL and HBO's new comedy site, "This Just In", to de-
velop a two-month daily web series called "The Smart Show". The premise of
the show is a virtual tour with the two hosts on a coast-to-coast road trip explor-
ing what's so smart about America. The idea is to showcase the diverse and non-
traditional culture of "smart", such as people, places, businesses and inventions
that are clever, witty, and unexpected as opposed to simply "book smart". Be-
ginning in Boston,  Massachusetts,  the travelling show will  stop along major
metropolitan cities as well as small, back road towns on the way to Los Angeles,
California, where the program ends in December 2007. Website visitors will be
able to interact with the hosts, submit their own video content about smart ideas
in their home towns and respond to other smart postings. In effect, the site is a
forum for an open-ended conversation about the meaning of "smart".

Holiday Inn Express has also reinforced their "Stay Smart" slogan online by
opening an Internet "Smart Mart" on their website allowing customers to buy
showerheads, towels, toiletries, and cinnamon rolls identical to those featured at
the hotels. There are over 1,500 Holiday Inn Express hotels worldwide

90



 4. Project work.

You are the owner of world famous hotel chain. What countries you are going to
locate hotels and motels. Describe facilities of these hotels motels. Make a pre-
sentation of your Hotel Chain in your group.

Unit 13. Departure from hotel

Задание 1. Перечень вопросов по теме для устного обсуждения:

1. Do you prefer traveling by car or plane?
2. Have you ever bought a package tour?
3. Where do you prefer to stay when you go on a vacation?
4. How often do you travel?
5. How often do you go camping?
6. How long do you like vacations to be?
7. What mean of transport do you like to use when you are on vacation?
8. Do you like to try local food when you travel?
9. What is the best age to travel?
10. Where do you like to stay when you go on vacations?
11. Are you a traveller?
12. What do you miss the most when you are traveling?
13. Have you ever had an accident while travelling?
14. Have you ever been on a cruise?
15. What do you think about hitch-hiking?
16. If money was not an issue, what type of holiday would you take?
17. Have you ever missed a flight? What happened?

Задание 2. Перечень контрольных вопросов по теме:

1. What are some of the different varieties of accommodations that are avail-
able to travellers nowadays?
2. What facilities are usually available in large, modern hotels?
3. What is a "self-contained resort complex"? Give examples.
4. What is the relationship between hotels and gambling in some places?
5. Give examples of a resort development that includes many different kinds 
of accommodations.
6. What catering services are available in different kinds of hotels?
1. What business facilities can big hotel provide?
7. How and why are hotel nightclubs operated? What do night clubs offer?
8. What promotional opportunities does a night club give to the hotel?
10. What are some of the personal services offered by hotels?
10. What are some of the services hotels offer for travelling businessmen?
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11. What kind of hotel offers the greatest range of special services?

Задание 3. Задания, направленные на развитие лексико-грамматиче-
ских навыков и навыков письма

Hotel Facilities

Most hotels offer their guests many hotel facilities and amenities for their
use and enjoyment. The facilities may include pools,  sauna and steam room, a
number of restaurants, a health center, tennis courts, putting greens, programs for
children, a business center, etc. Throughout the course of the day a guest may ask a
hotel employee about any one of them. Questions that guests might have are: does
the hotel have a particular facility, where it is located, when are it’s hours of opera-
tion, how much does it cost, do the facility staff speak English, etc.

Guests may also ask about facilities or places outside the hotel. Such places
may be a diving school, an historical site to visit, a hot night club, or a panoramic
vista. The list could be endless. The more knowledgeable hotel staff are about the
local facilities and points of interest, the better service they will be able to give to
the guests.

Below are lists of various facilities or activities that guest may inquire about.

At the hotel In the community

Restaurants Cafés

Shopping Malls Scuba diving

Lounges Snorkeling

Spas Golf

Saunas Island Tours

Steam Rooms Boat Charters

Gift Shops Elephant Treks

Gym/Fitness Centers Zoo

Conference Rooms Museums

Swimming Pools Aquariums

Squash Courts Sea Kayaking

Tennis Courts Open Traditional Markets

Putting/chipping greens Nature treks

Children’s Programs Grocery Stores
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Задание 4. Задания, направленные на развитие навыков устной речи

Speaking. Hotel Facilities

Look at these examples of guests requests about facilities.

Question: Where can we (… see a good a good live band)?

Response: You might want to try (…The Saxophone Restaurant).

Question: I am looking for (… hot night club. Do you know of any)?

Response: Well, one of my favorite places is ( … The Pink Pony).

Question: Do you know where I can find (… fine jewelry)?

Response:You may enjoy shopping at (…The Diamond Shop).

Question: Could you recommend a (… good Italian restaurant)?

Response: I would highly recommend ( … Guido’s).

Question: Where’s a good place (… to see a movie)?

Response: Have you been to (…the cinema at Central Festival)?

Question: What is there to do (… here that is different)?

Response: What about a tour of (…James Bond Island)?

Dialogue

Guest: We’re looking for a good restaurant for dinner?

Staff: What kind of food are you interested in?

Guest: Since we are in Thailand, we want to try Thai food.

Staff: The Thai Thai Restaurant is always a good choice.

Guest: Thank you very much. We’ll try it.
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Guest: Could you recommend a place to take our kids? They’re getting bored at
the beach.

Staff: There’s a movie theater in Phuket Town at Central Festival they might en-
joy.

Guest: Well maybe. Is there anything else more exciting?

Staff: Lots of kids seem to have a great time at the Go-Cart track.

Guest: No way. That’s way too dangerous.

Staff: Have they ever ridden an elephant?

Guest: No, but is it safe?

Staff: Oh, absolutely. The elephants are well trained and the trainer leads the ele-
phant along the path. Riders are strapped into the seats with safety belts, just like in
a car. And to be truthful, the rides are not that long- 30 minutes or so.

Guest: That sounds OK.

Guest: I need to check my e-mail. Is there an Internet café near here?

Staff: Certainly, sir. The Business Center at the hotel has Internet access.

Guest: Can I also surf the Internet there? I need to find some information for a
meeting.

Staff: Absolutely sir.

Guest: Can I also save information to a disk or flash memory?

Staff: Of course.

Guest: Do you know what it cost?

Staff: To be honest sir, I don’t really know. But I’m sure it’s a nominal fee.

Guest: Ok, thank you.

Staff: My pleasure, sir.

Role play and games
1. Role Play
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Role play the following situations with a partner, with one partner taking the role
of the guest and the other partner taking the role of the staff. The guest is seeking
information about:

A place for dinner- Thai and Western
food

An outdoor adventure

A movie

A tour to a nearby island

A night club

Clothes Shopping

Souvenir shopping

Exercise

Massage

2. Group Activity- Hotel Facilities A Skit

Divide the class into groups of 2 or 3. Students work together to develop a skit
(that is grammatically correct) about guests asking about facilities and accommo-
dations inside and outside the hotel. Once the skit is developed, students present it
to the teacher and the rest of class. The teacher judges the skit based on grammar,
language use, originality, and acting ability. Be creative and have fun!

3. Whole Class Activity- Hotel Facilities, First To Know

The teacher writes the following activities on the board and describes an activity to
the class. Students determine what the activity is by listening to the description.
The first person to know the activity races to the board and circles the activity and
puts in their initials in the circle. The student with the most initials wins.

In this activity a person …

Dancing Singing Riding an elephant

Snorkeling Scuba diving Parasailing

Dining Clothes shoppimng Visiting a zoo

Souvenir shopping Golf Squash

Surf the Internet Eat a light lunch Massage

Racing a small car Getting some sun Swimming

4. Discussion
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Have a discussion about the facilities or accommodations at your hotel? Do guests
asks for facilities or accommodations that the hotel does not provide? What are
they? What action do the staff take- do they recommend other places? What is the
quality of the facilities or accommodations at the hotel? How could they be im-
proved? What facilities or accommodations should be added?

5. Game

Get into groups of four. One person starts and selects a topic and asks the person
on his right for a suggestion. When answering, be sure to give a reason why you
would go there. After an item has been selected and answered, put an X in the box.
Continue around the table until all the items have been selected.

Go on an
island tour

See a
movie

Go out
to eat

Go to a
festival

Go
sailing Where would you go

Go
snorkeling

Go
shopping

if you wanted to ???
See historical

sites

See the beauty
of nature

Go to a
night club

See Buddhist
temples

Go to an
amusement park

TEST
Choose the correct answer.
1. I am staying in a youth…………...in downtown.
a) inn b) motel c) hostel d) guest house
2. The ……...of the hotel was excellent for both business travelers and tourists.
a) situation b) location c) possession d) foundation
3. You can…………your reservation without penalty up until one day before your
arrival date.
a) cancel b) erase c) delete d) cross out
4. The ……...at the hotel provide good service to bath corporate and leisure guests.
a) employers b) employees c) workers d) staff
5. All the main NY tourist attractions and the best shops are easy……. from the
Holiday Inn.
a) visible b) reachable c) available d) reasonable
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6. Guest…………...include parking, fitness room, two restaurants and a bar.
a) amenities b) provisions c) equipment d) property
7. The hotel is just a few …………away from the Aqua Park.
a) passages b) steps c) paths d) roads
8. The continental breakfast is……….at the restaurant each morning from 7a.m.
till 10a.m.
a) provided b) kept c) offered d) served
9. The elevator kept breaking down and it was rather………….
a) annoying b) pleasant c) funny d) ridiculous

Unit 14. Hiring a vehicle

Задание 1. Перечень вопросов по теме для устного обсуждения:
1. Do you like driving / sitting in a car?
2. What does driving mean to you?
3. Do you think people change character when they are behind the wheel?
4. Have you ever been in / had / seen a driving accident?
5. Do you think driving is dangerous?
6. What’s the most dangerous piece of driving you’ve ever seen?
7. Do you (or someone you know well) always follow the rules of the road when

you (they) drive?
8. What do you think about when you drive?
9. Do you think you are a good or a bad driver?
10.Do you think there should be more rules for drivers in your country?

Задание 2. Перечень контрольных вопросов по теме:
Cars

1. What make of car do you drive?
2. How much fuel does it consume?
3. How many cars have you had?
4. What’s the best car you’ve ever had/driven? Why?
5. What’s your favourite car advertisement? What happens in it? Why do you like

it?
6. What’s your favourite car? Why do you like it?
7. Can  you  think  of  any  memorable  car  advertisements?  Why  are  they

memorable?
8. Do men and women prefer to drive different cars? Why?
9. What’s your favourite car colour? What is your least favourite colour?
10.What do you think of really big cars like the Hummer?
11.What are the advantages of driving a very big car?
12.What do you think of city cars such as the Ford KA and the Smart? What do
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you think are the advantages and disadvantages of such a small car?
Cars and the environment

13.Should cars be banned from city centresBrE/downtownsAmE? What do you
think the effects of such a ban would be?

14.How much more would you be prepared to pay for an environmentally-friendly
car?

15.Would you like to own a hybrid or electric car?
Car security

1. What are your feelings about car alarms? Which annoys you most: car thieves
or car alarms?

2. What is the best security device you can fit to your car?
3. Do you have a remote locking device? Some people claim they are easy to hi-

jack - what do you think?
4. Have you ever had your car stolen? What happened?

Car safety
5. Do you always wear seat belts? Why/why not?
6. Should people be required to wear seat belts in the back seat? Do you ever wear

a seat belt in the back seat? In a taxi?
7. What’s the correct action to take if your car begins to skid? Has your car ever

entered a skid? Did you manage to control it?
8. Have you ever been in a car accident, or seen one happen?
9. Have you ever had a blowout (when a tyre bursts while driving)?
10.What should you do if your car starts to aquaplane?
11.Should people speak on mobile phones while driving? Are hands free systems

really "hands free"?
12.How often do you see people driving and talking on the mobile?
13.What do you think of the practice of smoking whilst driving?
14.What do you think the punishment should be for drink driving?
15.Do you think that motorbikes are more dangerous than cars? Why?
16.Which do you think is safer: travelling by plane or by car?
17.Do you think 4×4 vehicles are safer than others? Safer for whom?

Driving
18.Should you slam on the brakes if you see black ice?
19.Do you ever overtake on the wrong side (undertake) on motorways?  What is

your opinion of this manoeuvre?
20.What do you listen to when you are driving? What do you think of the idea of

practising English while driving?
21.If you are a passenger, how do you keep yourself occupied on long road trips?
22.Do you always obey the speed limits? Why/why not?
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23.Should there be more speed cameras on motorways? Why/why not?
24.Have you ever been in a car race? Would you like to take part in one? Why/why

not?
25.Have you ever suffered from or seen examples of “road rage”? What happened?

Car insurance
26.How did you decide what type of insurance to take out?
27.Have you ever had to make any type of insurance claim? What was the proce-

dure? Was it simple or easy?
28.If you damaged another vehicle while parking would you leave a note with your

details? Have you ever done this?
29.Car insurance can be expensive and in some countries the number of drivers

without insurance is considerable. What do you think the penalties should be
for driving without valid insurance?

Car accidents
30.Have you ever had an accident? Was it a minor one or was it serious?  What

happened?
31.What should you do if you have an accident? What steps should you follow?
32.What should you do if a motorist is injured inside a vehicle after a car accident?

What if the car was on fire?
Future cars

33.Consider the following possible improvements and classify them as follows: 
A. Already available and/or technologically possible; 
B. Possible and desirable; 
C. Possible but not desirable; and 
D. Impossible to implement. 
Give reasons.

34.Cars fitted with an “alco-lock” which will not start if the driver is over the legal
limit.

35.Cars fitted with GPS technology to identify speeding cars and either slow them
down or automatically fine the driver.

36.Ventilation in car boots which would ensure that anyone trapped in the boot
would have enough air to breathe.

37.Satellite and chip technology which would find and remotely jam the engines of
stolen cars.

38.Cars which would read road markings to correct alignment if the car drifts into
the wrong lane.

39.Technology which ensures the driver keeps a safe distance from the vehicle in
front.

40.Changes to car design which would reduce the top speed at which a car could
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be driven.
41.Specially designed animal seatbelts to restrain dogs and cats carried in cars.
42.The introduction of "black box"-style information recorders that could be used

in crash investigations.  These would record things such as what  signals  the
driver had given, how long he had been on the road and what speed he had been
driving.

43.Technology which would ensure that a car could not be driven if the motorist
were not insured or the vehicle were not taxed.

44.Emergency ejector seats which the motorist could use to escape in an extreme
emergency.

45.Technology which would immobilise the car if any of the passengers were not
wearing seatbelts.

46.Self-driving cars

Задание 3. Задания, направленные на развитие лексико-грамматиче-
ских навыков и навыков письма

1. Translate the sentences from English into Russian.
1. A car rental contract may stipulate that the renter will be responsible for damage
to the car caused by reckless driving.
2. Taxis are under the airport management’s supervision, which guarantees that
rates are supervised, and passengers are served by reliable and polite drivers.
3. The safest roads are is Switzerland. The most dangerous roads are in China.
4. Many car accidents occur in Egypt because of reckless driving.
5. My uncle will pick me up at the airport.
6. Driving a car can be relatively cheap way of getting around if there are two or
more of you, and in many parts of South Africa it is the only realistic option.
7. CDW-collision damage waiver can be expensive, increasing the basic rental cost
by up to 20%, in Canada it can exceed 50% of the cost. The rental company’s dam-
age waiver covers accidental damage as long as the renter complies with the rental
contract.
8. The price includes CDW and unlimited mileage.
9. So as you hit the road in search of fun and adventure, no matter where you end
up, our company will be there to roll out the red carpet for you.
10.  Drivers  in  Argentina  frequently  ignore  traffic  laws  and  vehicles  and  often
travel at excessive speeds. The rate and toll of traffic accidents has been a topic of
much media attention over the past years.
11. After the Second World War left-driving Sweden felt increasing pressure to
change sides in order to conform with the rest of the continent. The problem was
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that all their neighbors already drove on the right side and since there are a lot of
small roads leading into Norway and Finland, one had to remember in which coun-
try one was.
12. Traffic in Malaysia is heavy during the morning and afternoon rush hours and
slows down considerably in the evening. 
13. Speeding greatly increases the risk of death or injury in accidents.

2. Translate the sentences from Russian into English.
1. Заказ автомобиля за границей может быть сделан с помощью компании
Hertz.  Мы  гарантируем  получение  подходящего  автомобиля  по  разумной
цене.
2. Компания берет на себя все задачи по организации транспортного обеспе-
чения на самом высоком уровне.
3. Если Вы много путешествуете по миру, Вы можете стать участником Hertz
№1 Club получить ряд привилегий и 15% скидку на прокат автомобилей. 4.
Международные водительские права в Китае недействительны, поэтому раз-
решается арендовать машину только с личным водителем.
5.  В Индии лучше и удобнее летать самолетом, чем ездить на поезде или
общественном  автобусе.  Если  вблизи  места  назначения  поездки  нет
аэропорта, безопаснее заказать машину с личным шофером или взять такси.
6.  Не беспокойтесь  по поводу такси,  мы отправим машину забрать  Вас  в
аэропорту.
7. Водители-иностранцы в Австралии должны быть старше 21 года,  иметь
при сете международные водительские права,  а  также паспорт с  визой.  8.
Такси – довольно дешёвый вид транспорта в Таиланде, но с водителем лучше
договариваться о цене заранее.
9. В Сингапуре нужно строго следовать правилам дорожного движения (to
obey traffic regulations ), в машине пристёгивать ремень безопасности, иначе
придётся заплатить большой штраф.
10.Общественный транспорт в Мексике, особенно такси и городские автобу-
сы часто не соблюдают (to comply with) правила дорожного движения. Пре-
вышение  скорости  (overspeeding)  и  игнорирование  сигналов  светофора  –
обычное дело в больших городах.
11. В Малайзии все такси имеют счетчики (taximeter), но пассажиры платят
немного  больше  официальной  цены  в  часы  пик  (rushhour),  и  когда  идет
проливной дождь (to pour).
12. Большинство водителей в Египте игнорируют красный свет светофора,
правил дорожного движения здесь не существует, каждый едет и поворачива-
ет как хочет.
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13.Иностранные  и  международные  водительские  права  не  признаются  в
Арабских Эмиратах, поэтому взять машину напрокат для туриста невозмож-
но.
14.Япония – одна из самых дорогих стран мира. Проезд по платному шоссе
(toll highway) стоит приблизительно 70 центов за километр; высоки цены и за
общественный транспорт.

Задание 4. Задания, направленные на развитие навыков устной речи

 Discuss the advantages and disadvantages of renting a car while abroad.

 Discuss the importance of car rental companies for the promotion of tourism.

 Having rented a car abroad and got in a car accident what is the reasonable be-
havior of a foreigner?

TEST
Choose the most appropriate word and put it into a sentence.
1. Your driving license is…….., you should apply for a new one.
a) out of order b) off balance c) out of date d) up to date
2. My car won’t start! The battery is flat! Could you give me a….
a) kick b) push c) jerk d) incentive
3. Don’t forget to use your …….
a) mirror b) glasses c) signs d) indicators
4. We’d better start early, we don’t want to risk getting caught in the traffic………
a) jam b) light c) cork d) plug
5. Get the car off the road on to the verge if you have a …….Don’t leave on the
road.
a) juncture b) blunder c) puncture d) failure
6. The police have a right to ask a driver to take a …….test.
a) breath b) HIV c) pregnancy d) knowledge
7. I came t the supermarket, but the parking lot was……..
a) braked b) packed c) cracked d) hacked
8. Can I ……my car at the airport drop off location?
a) park b) throw c) dump d) leave
9. If you find yourself skidding better use your …..very carefully.
a) brakes b) brains c) frames d) trains
10.I have…..petrol. Could you give me a lift?
a) run out of b) jump out of c) drop out of d) get out of
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3.2. Типовые контрольные задания для промежуточной аттестации обу-
чающихся

Перечень вопросов к дифференцированному зачету:

Задание 1. Тематика для обсуждения (дискуссии)
 

1. Holidays 
2. Travel and tourism industry
3. Working too much
4. Positive  and  Negative  impacts  of

tourism
5. Jobs in the hospitality industry
6. Meeting Planner
7. Formalities for trips
8. Passport and Visa Applications
9. Business travel
10. Airport
11.Airport formalities
12. Welcome abroad
13.Beating jetlag

14.Lost luggage 
15.Hotels and restaurants. Rating sys-

tem.
16.Dealing with clients
17.Business lunch
18. Money 
19.Shopping 
20.Making a telephone call
21.Learning modern languages
22.Cultural stereotypes
23.Road and car rental
24.Taxes 
25.Destinations
26.Tourist attractions

Задание 2. Контрольные вопросы
Unit 1.

1. Have you ever been abroad?
2. How many countries have you visited?
3. Have you visited many touristic places in your country?
4. What touristic places do you like to visit?
5. Do you prefer visiting beaches or mountains?
6. Have you ever visited a European country?
7. Have you ever visited an African country?
8. What’s your best vacation memory?
9. What’s your worst vacation memory?
10.What countries would you like to visit?
11.What countries would you not like to visit?
12.What’s the best place for a vacation in your country

Unit 2.
1. Do you share photos or videos from your trips in online social networks?
2. Do you prefer travelling alone or with a group? 
3. Where do you get  your recommendations for  what to do and where to stay

when you travel? 
4. What’s your favourite season? Why? 
5. What’s the most refreshing thing on a hot summer day? 
6. .Do you prefer summer or winter activities? 
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7. What is the best place to travel in autumn? 
8. Is it better to live where there are four seasons or where one season takes up

most of the year? 
9. What do you like to do on a rainy day while on vacation? 
10.What do you do to stay healthy when you travel? 
11.Where did you go last weekend? What did you do? 
12.What are you going to do this weekend? 
13.What did you do on your last vacation? 
14.What would be your perfect weekend? 
15.Do you prefer active and adventurous vacation or  just  relaxing in your free

time? 
Unit 3.

1. How many of the 7 wonders of the world have you seen?
2. What is the best and worst thing about travelling to a new country?
3. Beach or mountains?
4. What is your most valuable travel possession?
5. Have you fallen in love while travelling?
6. What is your favourite vacation song about summer and the beach?
7. What movie and/or has inspired a previous trip of yours?
8. What’s a funny or strange travel story of yours?
9. Have you ever been on a safari?
10.What is your drink of choice on a plane?
11.What is you go to remedy for jet-lag?
12.What is the favorite stamp in your passport?
13.Do you have any embarrassing travel stories?
14.What is the most adventurous thing you’ve done during your travels?
15.What characteristics make for a cool travel partner?
16.Have you ever been snorkelling? If so, where?
17.What is the best gift to give to a traveller?
18.Describe a dream travel experience?

Unit 4.
1. How would you define business?
2. Would you like to have your own business?
3. What kind of people are good at business?
4. Is it easy to start a business in your country?
5. What business skills do you have?
6. Would you prefer to start a “bricks ‘n’ mortar” business or an Internet business?
7. What would be your motto in business?
8. What kind of office would you like?
9. Who would be your business hero?
10.What would be your main business goal?

Unit 5.
1. What kinds of landscapes do you like to see when you travel?
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2. How do you plan for the weather when you go somewhere?
3. Do you prefer hot or cold destinations for vacations?
4. If money was not an issue, where would you go and what would you do?
5. How is ecotourism different to normal tourism?
6. Have you ever lost something on your travels? What was it?
7. What things do you dislike about travelling?
8. Do you remember meeting any strange or interesting people when travelling?
9. What is the most popular time of year for people to travel in your country?
10.Where are some good places to find travel information? Do you use them?
11.What are the best and worst places you have travelled to?
12.Have your parents travelled much? Where have they been to?

Unit 6.
1. What are some useful things to learn in another language for travelling?
2. Do you think it is best to take a package tour or plan your own trips?
3. What is the longest journey that you have ever taken?
4. Where do you think would be the best place to go on a shopping holiday?
5. When you are on vacation do you like to relax or look for adventure?
6. Are you careful with money when you travel or do you like to spend a lot?
7. Have you ever had any bad travel experiences? What happened?
8. Do you like to try strange foods when you travel? What things have you eaten?
9. What kinds of baggage do you usually take travelling?
10.Do you have any souvenirs at home from travelling? What are they?
11.What kinds of things do you buy for other people on your travels?
12.What is something that you would love to go and do while travelling the world?

Unit 7.

1. What are the necessary things you always put in your hand luggage? 
2. Tell about your last flight. What airline did you choose? How long was the 

flight? Where did you head to? Did you like the experience? 
3. Do you usually choose economy or business class? What are the differences be-

tween them? 
4. What things can help one cope with the long flight? 
5. If you had to spend at the airport around 24 hours, what would you do? 

Unit 8.
1. Have you ever been abroad?
2. How many countries have you visited?
3. Have you visited many touristic places in your country?
4. What touristic places do you like to visit?
5. Do you prefer visiting beaches or mountains?
6. Have you ever visited a European country?
7. Have you ever visited an African country?
8. What’s your best vacation memory?
9. What’s your worst vacation memory?
10.What countries would you like to visit?
11.What countries would you not like to visit?
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12.What’s the best place for a vacation in your country
Unit 9.

1. What images spring to mind when you hear the word ‘work’?
2. Are you interested in working?
3. Someone said work is for horses and idiots, do you agree?
4. What would life be like if we did not have to work?
5. Would you like to work in your own business?
6. Would you like to work in another country?
7. What are working conditions like in your country?
8. What is the best job in your country?
9. What do you want to do for work?
10.What did your parents do for work?

Unit 10.

l. Why do many people like travelling by air?

2. There are at least two classes of travel, aren’t there?

3. What information on air travel may be helpful for passengers?

4. When are passengers requested to arrive at the airport on international / domes-
tic flights?

5. Why do people arrive at the airport beforehand?

6. What do passengers register?
7. What does it mean «The luggage is registered»?
8. What does a free luggage / excess luggage mean?
9. Where, when and whom is a boarding pass shown?
10.What electric sign flashes one can read on board the plane?
11.What can you remember when leaving the plane?

Unit 11.

1. What world-famous hotel chains do you know? Give some their names.
2. What difficulties occur running a hotel chains?
3. Are there any hotel chains in your city?
4. When was the last time you stayed in a hotel?
5. Would you like to work in a hotel?
6. What are three things that you like about staying in hotels
7. Would you like to open your own hotel?
8. Do you use room service?
9. What do you think about Airbnb?
10.Have you ever used Airbnb to find a place to stay?
11.Do you drink a lot when you stay in a hotel?
12.Do you eat a lot when you stay in a hotel?
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13.What do you think about working out in a gym hotel?
14.What do you think about hotel charging an extra fee for using the hotel WIFI?
15.What’s your favourite hotel?
16.Is there a hotel that you would never stay at again? Why not?
17.What is your favourite service provided by the hotel staff?
18.What are the necessities every hotel should have for a guest?
19.What is the craziest thing you’ve seen at a hotel?
20.Do you ever worry for your belongings when you stay  in a hotel?
21.What do you take into consideration when choosing a hotel?
22.Describe your worst hotel experience
23.What’s your best hotel experience?
24.Have you ever had an issue with your room or service?
25.What are your thoughts about pets in hotels?

Unit 12.

1. What are the advantages and disadvantages of staying at a B&B, a hotel, a mo-
tel or using Airbnb?

2. What’s the best/worst hotel you’ve ever stayed at?
3. What was good/bad about it?
4. Was it cheap? Good value for money? Expensive?
5. Have you ever stayed at a luxury hotel?
6. What was luxurious about it?
7. Have you ever stayed at a really grotty (unpleasant, dirty) hotel?
8. What was so grotty about it?
9. Have you ever stayed at a really exotic hotel, such as a castle or an ice hotel?
10.Have you ever booked/stayed in a suite?
11.How far in advance do you like to plan your holidays?
12.If you use internet to plan your holidays, do you book your hotel before or after

you book your flight?
13.What do you look for when choosing a hotel (choose the three most important)?

Unit 13.
1. What are some of the different varieties of accommodations that are avail-

able to travellers nowadays?
2. What facilities are usually available in large, modern hotels?
3. What is a "self-contained resort complex"? Give examples.
4. What is the relationship between hotels and gambling in some places?
5. Give examples of a resort development that includes many different kinds 

of accommodations.
6. What catering services are available in different kinds of hotels?
1. What business facilities can big hotel provide?

7. How and why are hotel nightclubs operated? What do night clubs offer?
8. What promotional opportunities does a night club give to the hotel?
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9. What are some of the personal services offered by hotels?
10.What are some of the services hotels offer for travelling businessmen?
11.What kind of hotel offers the greatest range of special services?

Unit 14.
1. What make of car do you drive?
2. How much fuel does it consume?
3. How many cars have you had?
4. What’s the best car you’ve ever had/driven? Why?
5. What’s your favourite car advertisement? What happens in it? Why do you like

it?
6. What’s your favourite car? Why do you like it?
7. Can  you  think  of  any  memorable  car  advertisements?  Why  are  they

memorable?
8. Do men and women prefer to drive different cars? Why?
9. What’s your favourite car colour? What is your least favourite colour?
10.What do you think of really big cars like the Hummer?
11.What are the advantages of driving a very big car?
12.What do you think of city cars such as the Ford KA and the Smart? What do

you think are the advantages and disadvantages of such a small car?

Задание 3. Грамматические и лексические тесты:

TEST 1
 Choose the most appropriate word and put it into a sentence.

1. Don’t .........your previous salary or salary expectations, unless requested. a) ex-
clude b) extend c) include d) expire

2.  Mr Johnson looked through her CV and invited her for a (n)……………. a)
date b) meeting c) summit d) interview

3. Our plan is completely ……… Nothing can possibly go wrong. a) foolish b)
foolhardy c) foolproof d) waterproof

4. Our department …….. of eleven employees. a) composes b) comprises c) con-
sists d) contains

5. Please, find …….. a copy of the letter I received from AT company. a) enclosed
b) contained c) covered d) included

6. Billy Johns is a very ……young man; he can do a lot of different jobs well. a)
laborious b) cunning c) industrious d) capable

7. Nowadays the ..........of a secretary have changed dramatically. a) qualifications
b) background c) abilities d) responsibilities
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8. In exchange for a private room and pocket money (200-300 euros per month),
the au pair will ......... our children and help with light housework. a) get rid of
b) take care of c) catch up with d) take control of

9. Accountants do record cash flows, they ......profits and losses. a) calculate b)
count c) draw out d) supply

10.If you take that position what …….will you have? a) authorities b) amenities c)
amendments d) duties

11.We all liked Mr Tomson because of his great …….of humor. a) feeling b) prin-
ciple c) sense d) willingness

12.Mr Johnson went to Mexico hoping to find a teaching ……..without too much
difficulty. a) employment b) work c) occupation d) job

13.You must ask your boss ……..to do that. a) agreement b) allowance c) permis-
sion d) permit

14.This position offers good career ……..for the well – qualified managers. a) lad-
ders b) perspectives c) prospects d) scales

15.I was completely……..by most of the questions at the interview. a) baffled b)
harassed c) fooled d) embarrassed

TEST 2

Choose the most appropriate word and put it into a sentence.
 1. If you carry too many bags, the airline will charge an… ..baggage fee. a) addi-
tional b) excess c) extra d) over 2. British Airways… ..the departure of flight 222 
to Copenhagen. a) advertise b) advise c) announce d) assume 3. red Carpet priority 
system or Fast track for Business Class passengers takes the ......out of business 
travel. a) hassle b) time c) money d) cash 4. For all domestic flights , check ..... is 
one hour before departure. a) by b) in c) out d) up 5. Much stricter… ..must be 
taken at all airports against hijacking. a) alarms b) precautions c) protections d) 
warnings 6. The flight attendant told the passengers to… ..their seat belts. a) tie b) 
fix c) attach d) fasten 7. This is the last ..... for flight 875 to Warsaw. a) hall b) call 
c) mall d) ball 8. When our flight was delayed, we all had a meal at the 
airline’s… ... a) account b) cost c) expense d) finance 9. Please, … ..from smoking 
until the plane is airborne. a) exclude b) restrain c) resist d) refrain 10.We……to 
announce a further delay in the departure of flight BE-555. a) apologize b) mourn 
c) regret d) repent 11.Tickets booked on this flight are not… ... a) assignable b) 
movable c) passable d) transferable 12.You must ......all old destinations tags from 
previous trips, because they can delay your baggage. a) remove b) stick c) glue d) 
delete

TEST 3
Choose the correct answer.

1. I am staying in a youth…………...in downtown.
a) inn b) motel c) hostel d) guest house
2. The ……...of the hotel was excellent for both business travelers and tourists.
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a) situation b) location c) possession d) foundation
3. You can…………your reservation without penalty up until one day before your
arrival date.
a) cancel b) erase c) delete d) cross out
4. The ……...at the hotel provide good service to bath corporate and leisure guests.
a) employers b) employees c) workers d) staff
5. All the main NY tourist attractions and the best shops are easy……. from the
Holiday Inn.
a) visible b) reachable c) available d) reasonable
6. Guest…………...include parking, fitness room, two restaurants and a bar.
a) amenities b) provisions c) equipment d) property
7. The hotel is just a few …………away from the Aqua Park.
a) passages b) steps c) paths d) roads
8. The continental breakfast is……….at the restaurant each morning from 7a.m.
till 10a.m.
a) provided b) kept c) offered d) served
9. The elevator kept breaking down and it was rather………….
a) annoying b) pleasant c) funny d) ridiculous

TEST 4.

Choose the most appropriate word and put it into a sentence.

1. At M is very convenient: you simply ..... your card, enter your PIN number,
and get your cash.

a) search b) insert c) charge d) set

2. This voucher….. you to a free meal in our new restaurant.

a) gives b) allows c) entitles d) grants

3. Everything is very expensive now as there has been yet another…… in prices.

a) advance b) lift c) gain d) increase

4. I left the waiter a big …..because the service had been excellent.

a) tip b) gift c) addition d) note

5. At many restaurants a service …..is included in the bill.

a) charge b) gratuity c) tax d) tip

6. the tip is not included. It says on the menu. Gratuities at your own………

a) consideration b) desire c) discretion d) will

7. He bought it by …….. , paying a certain amount of money each month.

a) installments b) parts c) pieces d) shares

8. If he buys it, his neighbors will be .....

a) oppressed b) depressed c) suppressed d) impressed

9. The…….. of living has risen by 25% in the last six months.

a) cost b) expenditure c) expense d) price

10.His salary is not very high, he just ......... $ 1, 000 a month.
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a) makes b) earns c) does d) creates

11.Our company made a record ………...last year.

a) benefit b) earn c) profit d) wining

12.When you are  on business trips,  you will  be given a daily…….of $50 for
meals and accommodation.

a) allowance b) fine c) permit d) reward

13.traveler’s checks are a convenient way of keeping money safe and making
payments, and are .......worldwide.

a) extended b) corrected c) collected d) accepted

14.She drew …….all her savings to pay her trip to Thailand.

a) along b) in c) out d) up

15.I didn’t write it. That’s not my ………on the checks.

a) firm b) letter c) wording d) signature

16.At this bank you can get 14% ………on your savings.

a) interest b) rate c) rent d) salary

17.I need euros. What is the ………...rate, please?

a) currency b) exchange c) market d) money

18.€ 1 is…………...to 1,4 dollar

TEXTS

Text 5. The history of money

At different periods of time and in different parts of the world many differ-
ent commodities have served as money. These commodities were: cattle, sheep, 
leather, fish, tobacco, tea, salt and others. 

Commodity should be fairy durable, easily divisible and portable that to 
serve effectively as money. None of the above-mentioned commodities pos-
sessed all these qualities, and in time they were replaced by precious metals, 
first by silver, later by gold. The coins came into use, when metal was cutting 
into definite weight, when the payment was made.

Paper money first came into use in the form of receipts given by goldsmiths 
in exchange for deposits of silver and gold coins. Then, when goldsmiths be-
came bankers, their receipts became banknotes. That’s how the first banknotes 
came into existence.

1. Are the following statements True or False?

1. At different periods of time and in different parts of the world many different
commodities have served as money. 
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2. These commodities were: cattle, sheep, leather, fish, tobacco, tea, salt and
others. 

3. The coins came into use, when leather was cutting into definite weight, when
the payment was made.

4. Paper money first came into use in the form of receipts given by goldsmiths
in exchange for deposits of silver and gold coins. 

5. At different periods of time and in different parts of the world many different
commodities have served as money. 

2.Choose the right variant of translation:
1. These commodities were: cattle, sheep, leather, fish, tobacco, tea, salt and

others. 
a. Такими товарами были крупный и мелкий рогатый скот, кожа, рыба,

табак, чай, соль и др.
b. Такими товарами были скот, кожа, рыба, сыр, молоко, табак,  чай,

соль и др.
c. Товарами для продажи были крупный и мелкий рогатый скот, кожа,

рабы, табак, чай, соль и др.
2. At different periods of time and in different parts of the world many different

commodities have served as money.
a. В разное время и в разных частях света много различных товаров

использовалось в качестве оплаты. 
b. В разное время и в разных частях света много различных товаров

использовалось в качестве денег. 
c. В разное время и в разных частях света товары не использовалось в

качестве денег. 
3. That’s how the first banknotes came into existence.

a. Таким образом появились первые банкноты.
b. Вот так появились деньги.
c. Такова история появления бумажных банкнот. 

Read the text and do the exercises given below.
Text 1. Native Americans

The story of the Native Americans - or American Indians -is one that is 
unique, tragic and inspiring. It is unique because the Indians were the original in-
habitants of the American continent and experienced every phase of its European 
settlement. 

It is tragic because the conflict between the Indians and whites paralleled the 
experience of peoples throughout the world who have come in contact with ex-
panding, industrialized societies. It is an inspiring story because the Native Ameri-
cans, although lost much of their land in the 19th century, have survived, have as-
serted their political and economic rights, and have succeeded in retaining their 
identity and culture despite the onslaught of modern civilization.

Today Native Americans are full citizens of the United States. They are proud of
their own cultural heritage, which they are trying to protect and maintain. Marks of
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that heritage can be found all over the United States.   
Many of the names on United States maps Massachusetts, Ohio, Michigan, and 

Kansas - are Indian words. Indians taught the Europeans how to cultivate crops 
such as corn, tomatoes, potatoes, tobacco. About half of the Indians in the United 
States live in large cities and rural areas throughout the country. 

The remainders live in about 300 federal reservations (land set for their use). To-
day, there are about 1.4 million Native Americans, which are believed to be more 
than there were, when the first European explorers arrived in the New World.

1. Mark the statements which are True:
a. The story of the Native Americans is one of saddest in the history of mankind. 
b. The Indians have never been the original inhabitants of the American continent.
c. The Native Americans have managed to retain their identity and culture. 
d. It’s almost impossible to find any marks of the Indians' heritage in the USA 

nowadays. 
e. Today all Indians live in federal reservations. 

2. Choose the right variant of translation:
1. Today Native Americans are full citizens of the United States.

a. Сегодня американцы являются гражданами Америки.
b. На сегодняшний день коренные американцы являются полными людьми.
c. Сегодня коренные американцы являются полноправными гражданами 

США.

2. About half of the Indians in the United States live in large cities and
rural areas throughout the country.

a. Около половины индейцев в Соединенных Штатах живут в крупных го-
родах и сельских районах по всей стране.

b. Половина  индейцев  Соединенных  Штатов  живет  в  странах  и  сельских
районах.

c. Около половины индейцев Америки живут в больших городах и по всей
стране.

Read the text and do the exercises given below.
Text 2. Living a Long Life

It is often said that Japanese people, on average, live much longer than Euro-
peans. To a large extend this must be due to the food most Japanese people eat 
since from the point of view of the life-style, life in modern Japan is no less stress-
ful than ours in the west. 

The Japanese live on a diet largely made up of fish and rice. At lunch-time a 
typical Japanese family will consume at least twice as many vegetables as we do in
Europe. In comparison with Europeans, the Japanese eat far less meat and fewer 
potatoes; at the same time, they eat seven times more fresh fish than we do which 
make their diet much healthier by far. It would be fair to say that, in general, the 
Japanese consume far less sugar than Europeans, though the modern Japanese — 
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frequent visitors to Europe on business or for pleasure — are discovering the plea-
sures and dangers of western-style eating habits.

1. Mark the statements which are True.
a. The Japanese live as long as people in western countries. 
b. From the point of view of life-style, life in modern Japan is less stressful than in

Europe. 
c.  The Japanese eat much more vegetables than Europeans. 
d.  When in Europe on business, the Japanese try to eat only their national food. 
e. They consume more sugar than we do. 

2. Choose the right variant of translation:
1. It is often said that Japanese people, on average, live much longer than Euro-

peans.
a. Говорят, что японские люди в среднем живут дольше, чем европей-

цы.
b. Говорят, что японцы, в среднем, живут гораздо дольше европейцев.
c. Говорят, что японцы, в среднем, живут гораздо меньше европейцев.

2. It would be fair to say that, in general, the Japanese consume far less sugar than 
Europeans…

a. Откровенно говоря, японцы потребляют намного меньше сахара, 
чем европейцы.

b. Следует заметить что, японцы потребляют меньше соли, чем ев-
ропейцы.

c. Откровенно говоря, японцы потребляют равное количество сахара с 
европейцами.

IV. МЕТОДИЧЕСКИЕ МАТЕРИАЛЫ, ОПРЕДЕЛЯЮЩИЕ ПРОЦЕДУ-
РЫ ОЦЕНИВАНИЯ ЗНАНИЙ, УМЕНИЙ, НАВЫКОВ, ХАРАКТЕРИЗУ-

ЮЩИЕ ЭТАПЫ ФОРМИРОВАНИЯ КОМПЕТЕНЦИЙ

Процедура оценивания – порядок действий при подготовке и проведе-
нии аттестационных испытаний и формировании оценки.

Процедура промежуточной аттестации проходит в соответствии с По-
ложением о промежуточной (рубежной) аттестации знаний студентов и уча-
щихся ДГУНХ.

Во время дифференцированного зачета обучающиеся должны ответить
на два теоретических вопроса, выполнить тестовое задание и провести ра-
боту  над  текстом,  которые  соответствуют  содержанию  планируемых
результатов обучения. 
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Дифференцированный зачет проводится в устной форме. На устный от-
вет, выполнение тестового задания и работу над текстом обучающемуся от-
водится 35 минут. За ответ на теоретические вопросы студент может полу-
чить максимально 10 баллов, за выполнение тестового задания -5 баллов, за
работу над текстом-5 баллов.

В экзаменационный билет включено два теоретических вопроса и прак-
тическое  задание,  соответствующие  содержанию  формируемых  компе-
тенций. Экзамен проводится в устной форме. На ответ и решение задачи сту-
денту отводится 40 минут. За ответ на теоретические вопросы студент может
получить максимально 20 баллов, за решение практического задания 10 бал-
лов. 
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